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“AN INTENSE AND RICH PREMIUM 
BLEND WITH A SMOULDERING 
SPICINESS AND POWERFUL PEAT 
SMOKE FINISH. BOLD FLAVOR AND 
CLASSIC CHARACTER - THIS IS 
JOHNNIE WALKER BLACK LABEL 
REINTERPRETED WITH A NEW 


LEVEL OF INTENSITY” 


The very creation of Johnnie Walker Double Black is proof 
idat-) Mi dal-M o}Colal-t-Valalemjeligime)mellimiel lale(-) am leliMmul-lLcia 
is still very much alive. Our blenders are always stepping 
ole) fol MlnlcoManl-Melalqireh usm oleciallalemeleltlalet-lg(-.-@-laleMt-1-) dale] 
new expressions while protecting the traditions passed 
down across generations. And at this very moment they 
have over 150 different live experiments underway. 


When they sought to craft Johnnie Walker Double Black, 
they wanted to heighten the smoky flavors of the world’s 
nates} am ole) ol ¥it-] am Pam'{-t-] ame) (oMe)(-Jale Mame lelalelal(-Mm a c-11.(-1 am =11-1e4.4 
Label. It was with great care that they selected mature, 
naturally smoky whiskies including Caol Ila® Single Malt 
from the misty isle of Islay, blending their flavors in 

fe f-T-) oblodal-laa-toMey-] @ot-1) «e 


JOHNNIE WALKER MASTER BLENDER 


Mo) slelal(= mn ac-11,¢-) am Plele le) (=m =](-lol @ eo) ae) (-.-m le]! Melels maria: hi 
Flal=t-lo Mo) a) e-laleliave M-i4l| Mm Mallom-> Codi diate Me)(-laleMl-Milll Glelere|(-re 
and complex yet supremely smooth, with peat smoke 
Aig llatemaalael lols mallal sme) m aledaMe-1 ili lee] °) eo) (=. ol-t-1 ae 
WELillitm-lilemele-lile(- ee Att eelatiliate m= lire m ele) iat myo) (ong 
Oak finish it is true testimony to the skill of our blenders 
dato mat-\\-M lah c-lala-ve m-Mod did (et-|ih'or-lecedt-][anl-te mm ol (Vale Mm xem a=]. ¢-) 
the flavors of Johnnie Walker into the 21st century. 
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When you remember life’s important moments, 
y p 
you ll remember a Padrén. 


For decades, Padrén smokers have shared with us the stories of special moments in their lives that have been 
distinguished by smoking one of our cigars. Striving to create great cigars worthy of such special times is 
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Magazines for people who are passionate. 
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MELANIO 


GRAN RESERVA LIMITADA 


The Oliva Serie V Melanio is hand rolled using expertly fermented 
ligero fillers, leaves known for their robust and rich flavor. This special 
cigar is sure to exceed a premium cigar smoker’s highest expectations. 


Blending Notes: ‘The Serie V Melanio is full flavored yet smooth. ‘The 
long filler tobaccos are a blend of Oliva Nicaraguan Habano that 
emphasizes tobacco from the Jalapa region, an area known for a more 
nuanced leaf than the Esteli or Condega regions. ‘This carefully aged 
EVE) oy- mo) (orelom oycevelt (oct: oy-bunlobltcbehWmil-\veucenjenle) con 


COMPLEX / SMOOTH / BALANCED 


Wrapper: Ecuadorian 
Binder: Nicaraguan 
Filler: Nicaraguan 


fe BO 


For more information, visit us at 
www.olivacigar.com 





PLEASE DRINK RESPONSIBLY. BULLEIT DISTILLING CO., LOUISVILLE, KY. 
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CIGAR HIGHLIGHTS 
EDITORS’ NOTE 


OUT OF THE HUMIDOR 


THE GOOD LIFE GUIDE 

GOURMET 1000 North is a dining haven for smokers. 
DRINK Amaro makes bitter sweet. 

CIGARS A lighter for all seasons. 

TIME The watch that came from outer space. 
ELECTRONICS Projection TV fulfills its promise. 
PLACES A jet-set ski destination gets a makeover. 
STYLE Cuff links put your passion on your sleeve. 
SPORT Taking ping-pong seriously. 


COLLECTING The timeless appeal of model trains. 


features 


TOP 25 

Each year, we rate hundreds of cigars, but only one 
can be No. 1. We reveal the 25 very best cigars of 
2018, as well as a list of the year’s best buys. 


LIVING THE DREAM 

Jimmy Dunne not only has a nonstop golf 
regimen played on a list of courses to spark 
anyone’s envy, but the game saved his life. 


WHEN THE MONEY’S ON MILLENNIALS 
Wagering on eSports—the kind of games kids 
play on computers—is the fastest-growing 
segment in sports betting. 








ON THE COVER 


A trio of great smokes, three 
of our Top 25 cigars of 2018. 
photograph by Jeff Harris 
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Q Si ; 
Rafael Nodal is more than a cigar maker. He's the inspired composer 
of the Aging Room Quattro Series, a series of four boutique cigars 
for the sophisticated palate of an aficionado. Unique in flavor and rich in aroma, 
these cigars are born from the best tobaccos and aged under the expertise 
of one of the great names in cigar making. 





Follow the music at: 
@agingroomcigars 


SURGEON GENERAL WARNING: Tobacco 


Use Increases The Risk Of Infertility, 
Stillbirth And Low Birth Weight. 
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tasting 106 
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RAISING THE BAR 

A well-appointed cocktail station is the 
lynchpin of entertaining at home. We consider 
every budget from basic to bodacious. 


REGAL RIDES 

Just call 2019 the Year of the Luxury 
Car. Carmakers have packed the high 
end with an array of new choices 
from sedans to eco-vehicles. 


cigars 


We rate 81 cigars in six sizes: Churchills 
(106), corona gordas (108), figurados 
(112), panetelas (114), petit coronas (116), 
and robustos (118), plus our new Buying 
Guide (120) as well as our vintage cigar 
tasting, Connoisseur’s Corner, (123). 


DOLPH LUNDGREN 

The Swedish actor is back in his most 
familiar role. But this time the robotic 
Drago of Rocky IV has a human side. 


FLOURISHING IN FLORIDA 

How two companies are endeavoring 
to reestablish tobacco growing in the 
once-dominant Sunshine State. 


THE RING-GAUGE RACE 

Two decades ago, a Cuban cigar thicker 
than 50-ring-gauge was an anomaly. Today, 
hefty new Havanas are everywhere. 


MOMENTS TO REMEMBER 
Photos from our readers as they enjoy 
themselves and their cigars. 


LAS VEGAS BIG SMOKE 
Nearly 4,000 people came to Sin City for 
CIGAR AFICONADO’S biggest event. 


MADE FOR YOU 

The Uber of yachting; pocket humidors fit 

to show off; a London sartorial staple comes 
to New York; posh gaming tables; green 
motorcycles and a lush, leather weekend bag. 








highlights 


An impressive 35 of the 81 cigars rated in this tasting scored 90 points or higher. Nicaragua continued its 
dominance, as cigars made in the Central American country led three of the six size categories in this issue. 


Also, the top-scoring smoke, the Warped Serie Gran Reserva 1988, hails from Nicaragua. 


TOP ROBUSTO 

WARPED SERIE GRAN RESERVA 1988 ROBUSTO NICARAGUA 
Named for the birth year of owner Kyle Gellis, this Nicaraguan puro 

comes in one size only, a robusto measuring 5 1/4 inches by 50 ring gauge. 


TOP CHURCHILL 

FUENTE FUENTE OPUSX RESERVA D’CHATEAU DOM. REP. 
An all-Dominican mainstay powered by a shade-grown, Cuban-seed 

wrapper from the fertile fields of Chateau de la Fuente. 


TOP PETIT CORONA 

BOLIVAR CORONAS JUNIOR CUBA 
This tiny Cuban measures a mere 4 3/8 by 42, but still packs a big flavor 

punch that leads with Bolivar's signature earthiness. 


TOP CORONA GORDA 

PADRON FAMILY RESERVE NO. 45 NICARAGUA 
One of Padrén’s top brands, this toro from the Family Reserve tied with 

another Nicaraguan, the La Aroma de Cuba Mi Amor Reserva Beso. 


TOP FIGURADO 

ARTURO FUENTE HEMINGWAY 

WORK OF ART MADURO DOM. REP. 
Alluringly dark and curvy, this perfecto was made by the Fuente family with 

a near-black broadleaf wrapper grown in the Connecticut River Valley. 


TOP PANETELA 

VEGAS DEL PURIAL GRAN RESERVA LANCERO NICARAGUA 
Enrobed in an Ecuadoran Sumatra wrapper, this skinny smoke tied with 

the Nicaraguan Laranja Reserva for the top spot in this category. 


BEST BUY 

ALEC BRADLEY BLACK MARKET PUNK HONDURAS 
A short smoke with an inventive name, the Punk costs only $5.95 and 

sports some Panamanian tobacco in its filler, a rarity in handmade cigars. 
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Clean Air Defined 


Official air purifier of the International Premium Cigar & Pipe Retailers (IPCPR ) 


Effective . Quiet. Stylish . Air Purifiers 
S For a Free catalog call 
AAR a2 888.866.8862 


www.rabbitair.com/smoke 


DAVID YELLEN 





The Toughest Test 


igar ratings are the bedrock of CIGAR AFICIONADO magazine. 
In this issue, they take center stage as we name the Top 25— 
the very best cigars of the year. 

It’s the toughest test a cigar will face, and it’s a process that we 
take very seriously. We begin by assembling a list of the highest- 
rated cigars of the year from the pages of CIGAR AFICIONADO 
magazine and Cigar Insider newsletter, cigars that have already 
proven themselves in one blind taste test conducted by our panel 
of cigar-smoking editors. We then create a buy list and send our 
tasting coordinator out to purchase new versions of these cigars 
for more rounds of testing. 

Once again, the cigars are smoked blind, which means they 
are stripped of their identifying bands, given a code and passed out 
to the tasting panel for judgment. We rate the cigar’s construction, 
draw and burn, its appearance (the least important category) and 
its flavor. The best make our Top 25, and the very best go through 
an additional round to determine which should be No. 1. 

The Top 25 rewards consistency and excellence, and this 
year’s winner comes to you from a man who has made consistently 
excellent cigars for more than four decades: Ernesto Perez-Carrillo. 
His success story has a humble origin, as he originally worked 
alongside his father in a very small factory in Miami, selling cigars 
for a dollar or so apiece. One of those brands was named La Gloria 
Cubana. When CIGAR AFICIONADO was created in 1992, an early 
rating in the magazine for La Gloria Cubana transformed the brand 
from an unknown into a megahit, and Perez-Carrillo expanded, 
opening a much larger factory in the Dominican Republic to meet 
demand for the cigar. 





editors’ note 


Perez-Carrillo has traveled quite the long road since those La 
Gloria Cubana days. He sold his company, worked for a large 
corporation for some time, then opened a new company with his 
children by his side. He kept on making great cigars—perhaps 
none finer than the E.P. Carrillo Encore Majestic, the cigar that 
we named Cigar of the Year. Turn to page 50 to begin reading 
about all of our Top 25 cigars. (And don’t forget to visit our website 
for videos of the editors smoking and discussing the best cigars of 
the year.) You’ll see why all of these cigars are special, worthy ofa 
spot in your humidor. 

This issue is packed with stories for the cigar lover. You'll read 
about eSports, the hottest game in Vegas, which has attracted such 
A-list investors as Michael Jordan, Mark Cuban, Ashton Kutcher 
and Shaquille O’Neal. You’ll read the incredible story of Jimmy 
Dunne, a financial man with an incredible roster of golf-club 
memberships, and how around of golf literally saved his life. We'll 
show you what it takes to stock a perfect home bar, put you in the 
driver’s seat in the newest cars heading to market and take you 
into a cigar bar with Dolph Lundgren, the action-movie star who 
was thrust back into the spotlight this winter. And you'll read all 
about a new leaf, grown in Florida by a cigar store megaretailer. 

Enjoy the issue, and Happy New Year. 





MARVIN R. SHANKEN 
EDITOR & PUBLISHER 


DAVID SAVONA 
EXECUTIVE EDITOR 
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Dear Marvin, 

The article on the five small farms of Cuba was quite 
refreshing [“Cuba’s Best Cigar Tobacco Farms,’ Novem- 
ber/December 2018]. Although you will never hear 
Montecristo or the other big names say: “Oh, by the way, 
our No. 1 cigar was grown by someone else,” at least 
when it comes to business, the Cubans know diversity 
can produce a better product. It’s too bad ol’ Fidel 
didn’t apply this to politics. You also didn’t mention if 
the farmers even own this land after generations of 
farming it. Eking out a living as a small tobacco farmer 
in Cuba can’t be all that bad. 

Jeff Herman 

Moline, Illinois 


Editors’ Response: While the specific situation of each 
farmer may vary, two of the most prominent Cuban farmers 
we spoke to—Hector Luis Prieto and Hirochi Robaina—own 
their respective fincas. The government still commands 
control over their production, but they are the owners of 
their properties. 


Dear Marvin, 

Your article on the best Cuban tobacco farms should be a 
special edition. Well played. 

Luc Blanchard 

Windsor, Ontario, Canada 


Dear Marvin, 
I have enjoyed your magazine for years and love the cigar 
rating and review sections. Will you be rating and 
reviewing infused or flavored cigars sometime? 

I normally choose mild to medium-strength cigars. 
Jerry Roy 
Citrus Springs, Florida 


Editors’ Response: We don’t rate flavored cigars in CIGAR 
AFICIONADO magazine, for several reasons. Flavored 
cigars are made ina manner quite different from that of the 
handmade, premium cigars that we cover, which are made 
only with tobacco, water and time. Flavored cigars can’t be 
stored next to traditional, handmade cigars because the 


out of the humidor 


cigar f 


a TIGER’S 
DOMINICAN ~ CS aul 
REPUBLIC | | = A) STUNNING 


FANTASTIC 


DREAMS. 


THE SUNNY SIDE OF 





“The article on the five small farms of Cuba was 
refreshing. When it comes to business, the Cubans 
know diversity can produce a Detter product.” 
—Jeff Herman, Moline, IIlinois 


flavorings and infusions may taint the unflavored cigars. 
Frankly, we don’t understand or appreciate adding flavors 
to a cigar. The cigars we smoke don’t need flavoring. Call 
us purists. 


Dear Marvin, 

Your research on Bob Cousy’s final game is flawed 
[“Fantastic Finishes,’ November/December 2018]. 
While you do recount his final game as a Celtic, that was 
not the end of his playing career. Couz was later a player/ 
coach for the Cincinnati Royals, coaching Oscar Robertson, 
among other greats. Cousy’s final game came at the age 
of 41, as he inserted himself during the final seconds of 


CONTACT US TWITTER @cigaraficmag - FACEBOOK facebook.com/CigarAficionado > INSTAGRAM @cigaraficmag 
E-MAIL letters@cigaraficionado.com « LETTERS 825 8th Ave., 33rd floor, New York, NY 10019 » EDITORS’ BLOGS Find out what the editors 
of CIGAR AFICIONADO are thinking—and smoking—in our editors’ blogs. David Savona, Gordon Mott, Jack Bettridge, Gregory Mottola and Andrew Nagy 


want to hear from you. The conversation is taking place on cigaraficionado.com. 
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a game only to lead to turnovers, which blew a lead 
and cost them the game. Not quite the glorious 
story you have told. 

Richard Fridie 

Columbus, Ohio 


Editors’ Response: Cousy played 13 seasons (and 
more than 900 games) as a Boston Celtic. You’re 
correct in that he did play after the Celtics; after taking 
six years off from the NBA, he played seven games of 
the 1969-1970 season. But Cousy’s final game with 
Boston was a glorious exit from a brilliant career 
with that team, and one we felt worthy of inclusion 
in our story. He will forever be linked with that 
storied franchise. 


Dear Marvin, 
Your recent anniversary issue has got me thinking 
about your magazine and the role that it has played 
in my own cigar hobby. In particular, your “Good 
Life for Men” approach and what it means to me as 
a watch-the-budget, middle-class father of three 
has been at the forefront of my thinking lately. The 
lifestyle that you profile in your magazine seems 
hopelessly beyond my comprehension and offers 
a glimpse into a lifestyle that only previously 
existed for me in movies and obnoxious TV shows 
in which celebrities give tours of their homes. 
The idea of spending a mortgage payment (or 
even the cost of my entire home) on a wristwatch 
seems as attainable as deciding to declare for the 
forthcoming NFL draft as a second career. In fact, 
the “Good Life” in your magazine seems to be a 
study in contrasts with my own day-to-day 
existence. Your luxury sports cars and sedans (my 
minivan), exotic golf excursions (my local public 
course on half-price tee days) and custom tailored 
clothing (me buying off-season clearance at the 
nearest department store) appeal to me much the 
same way as African animal documentaries I see 
on TV from time to time—interesting windows 
into a world I most likely will never experience. 
So what then is the appeal of your magazine to 
a guy like me? The cigar. Even though I cannot 
afford even the most modestly priced “Good Life” 
accessories you frequently profile, I can scrounge 
up 10 to 20 bucks to enjoy a premium smoke, and 
this is what I see as the universal appeal of your 
publication. A cigar is a great equalizer. It doesn’t 
matter who you are, how much you make, what 
you are wearing or what you drove up in. When 
you are smoking a great cigar, everyone is 
equal. That is a piece of “The Good Life” that 
everyone can enjoy and it is one that Iam happy to 
share with the rest of your readers. 
Aaron Rooks 
Kirksville, Missouri 
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AMERICA’S OLDEST FAMILY-OWNED PREMIUM CIGAR MAKER 
FOUR GENERATIONS AND 123 YEARS OF TRADITION SINCE 1895 
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ERIC NEWMAN 


WWW.JCNEWMAN.COM : Third Generation 

















Eric, Drew, and Bobby Newman 
are standing on the rooftop of 

El Reloj, J.C. Newman's 109-year 
-old cigar factory in the Ybor City 
National Historic Landmark 


DREW NEWMAN (a BOBBY NEWMAN = 
FourthGeneration Third Generation District in Tampa, Florida. 
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igar aficionados know restaurants that welcome 
smoking at the table have long been a vanishing breed. 
But 1000 North, a new, high-end dining establishment 
in Jupiter, Florida, is reversing that trend by putting out the 
welcome mat to cigar smokers with a spacious (and weather- 
sheltered) outdoor area where smoking is allowed, and the 
restaurant has three humidors filled with cigars that will 
surprise and impress. 

The restaurant, which opened in January 2018, has several 
well-known owners, among them Michael Jordan, Ernie Els, 
Justin Thomas and Marvin R. Shanken, the editor and pub- 
lisher of CIGAR AFICIONADO magazine. Ira Fenton, managing 
partner of 1000 North, says the area was missing a fine-dining 
spot. “There was a demand,” he says. “This is the golfing 
mecca of the Eastern United States. Within six miles of 1000 
North there are over 10,000 members of private golf clubs.” 

The goal was to serve that clientele with superb food, 
wine and a place to enjoy a cigar. The restaurant’s dining 
room, which has a dramatic, curved, wood-paneled ceiling, 
features all prime beef, fresh fish, pastas and poultry. “A 
diverse menu,” says Fenton. The 12-page wine list has bottle 
prices that range from $50 to the thousands, with several 
high-profile Bordeaux and Burgundies and one wine aging 
into its fifth decade, a1975 Bertani Amarone ($1,000). Two of 
the pages are dedicated to wines by the glass. 

The cigar list at 1000 North has 10 selections (priced 
from $25 to $50), including such standouts as 
the Padron Serie 1926 No. 9, the Fuente Fuente 
OpusX Double Corona and the Oliva Serie V 
Melanio Figurado, all former Cigars of the Year. 

You can smoke your cigar (and dine as well) 
on the terrace, which can seat some 80 patrons. 
The space was recently upgraded with a high- 
tech, rain-sensing pergola. When drops begin to 
fall, the slats of the pergola automatically close, 
keeping diners on the terrace dry. “We can keep 
it open 98 percent of the time,” says Fenton. You 
can have a full meal on the terrace, or simply 
pair your cigar with an after-dinner drink. 

The yacht-friendly 1000 North also has a 350- 
foot dock on the Loxahatchee River. Upstairs from 
the restaurant, there is a members-only club area, 
complete with its own cigar-friendly balcony. 

Visit 1OOOnorth.com 

—David Savona 
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PLEASE ENJOY RESPONSIBLY. CROWN ROYAL VANILLA FLAVORED WHISKY. 35% ALC/VOL. ©2018 THE CROWN ROYAL COMPANY, NORWALK, CT. 
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Amaro 


ranslated from the Italian, its name is less than inviting: bitter. 

But when amaro finds it way into a cocktail it becomes a 

pleasant surprise. What’s more, many of these pungent 
liqueurs are quite friendly when enjoyed neat or on the rocks. 

If the term is unfamiliar, it’s not because amari (that’s the plural) 
are so rare. One of the most popular examples in the world— 
Campari—is a key ingredient in the Negroni cocktail. But you won’t 
find the word amaro on its bottle. Instead, Campari is labeled as an 
aperitif. That may be because the category is so loosely defined. 
Amari include before- and after-meal liqueurs (even, some say, 
vermouth) and may be made all over Europe and the United States. 
But the roots trace to the ancient Romans, who developed them as 
remedies from medicinal-tasting roots. Nevertheless, by the 19th 
century they were refreshing enough to be branded and bottled. 

Their flavor spectrum is almost undefined. Amari like Averna, 
Nonino and Hungary’s Zwack are nuanced blends of botanicals 
that may include anise, angelica, marjoram, cinnamon, cinchona, 
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gentian, rosemary, saffron, fennel and cardamom. Others have 
dominant flavors, like the artichoke in Cynar and the rhubarb in 
Zucca Rabarbaro. Alcohol level can also vary greatly—from 10 to 
almost 50 percent—as does sugar content. Aperol is almost a soda 
pop compared with the woody, rooty Fernet-Branca. 

Predictably, the microdistilling movement in the U.S. has 
discovered its charms and is creating amari that reflect a sense of 
the place. Amaro Angeleno and Greenbar Grand Poppy, both from 
Southern California, smack of oranges and grapefruits respec- 
tively. The always-trendy San Francisco has become something of 
an amaro capital, with bars specializing in it, especially the chal- 
lenging Fernet variety. 

The choices may be wide, but don’t confuse amaro with cock- 
tail bitters, those concentrated tinctures that come ina tiny bottle 
and are used by the drop. Leave drinking those in volume to the 
millennials who indulge in cinnamon-eating challenges. 

—Jack Bettridge 
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Two legends coming together. The extraordinary legacy of Montecristo and the best tobaccos from Nicaragua blended 
in an exquisite 100 % puro cigar that honors crafting and World's most coveted leaves. A unique smoking experience 
that reveals the power of the icon, the mystery of nature. 


JOO% Yure Nicaraguan 


MONTECRISTO. 
NICARAGUA SERIES 


Follow the legend at: 
www.montecristo.com 
@ @montecristo_usa 


SURGEON GENERAL WARNING: Tobacco 


Use Increases The Risk Of Infertility, 
Stillbirth, And Low Birth Weight. 


©2019 Altadis U.S.A. Inc. 
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well-chosen cigars. When the wind picks up on the golf 

course, you need a torch lighter to ignite your smoke. But 
later, at the cigar bar, you find such pyrotechnics to be overkill. 
Different smoking conditions call for different lighters. Some- 
times you want the gentle touch of a soft-flame lighter. At others, 
a powerful torch is the only answer. Roving smokers have the 
option of toting two lighters or compromising with one flame that 
is right only half the time. Or, with the Le Grand S.T. Dupont, they 
can arm themselves with a device that packs both flames and 
always provides the perfect toast to the tobacco. 

Flick the cylindrical roller of the Le Grand and twin soft flames 
spring to life. Positioned side-by-side, they ensure maximum 
coverage for lighting even the thickest of cigars. When you instead 
push the roller up, the soft flames extinguish and the lighter 
switches gears to deliver a towering blue torch. Even with its dual 
functions, the Le Grand remains compact enough—at 2.59 inches 


P el gone out for a day of leisure, provisioned with a few 








high by 1.54 inches long by 0.55 inches wide—for pocket storage. 
Slightly larger than the company’s signature Ligne 2 lighter, Le 
Grand is crafted with the same eye-catching rectangular shape, 
flip-top lid and flint-spark ignition. 

Once the soft flames are burning, you can switch to torch 
flame or toggle back and forth. In soft mode, the rabbit-ear flames 
offer wide coverage, gently lighting without scorching the leaves. 
If needed, the high-temperature torch flame can target and touch 
up troublesome uneven burns with pinpoint accuracy. As with all 
proper cigar lighters, both flames are fueled by butane. 

Made in France, Le Grand S.T. Dupont has a solid brass core and 
is available in five finishes: Brushed Palladium ($1,064, pictured), 
Palladium ($1,295), Black Lacquer and Palladium ($1,495), Blue 
Sunburst Lacquer and Palladium ($1,586), and Sunburst Brown 
Lacquer and Gold ($1,695). 

Visit st-dupont.com 

—David Clough 
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MB&F HMo Flow 


t’s as if the wingtip tanks and cockpits of a postwar jet merged 

with the dashboard of a chrome-laden cruising car from the 

50s and landed on your wrist, where it morphed into a watch. 

It’s not hard to trace the design origins of the MB&F HM9 
Flow. Swiss creator Max Biisser, a self-proclaimed social outcast 
as a child, grew up immersed in sci-fi comic books, TV shows and 
movies, providing a fertile inspiration for fantastical watches. He 
dubs them “Horological Machines”—mechanical sculptures that 
also happen to tell time. 

Busser credits the roots of his latest creation to aerodynamic 
design of the late ’40s and early ’50s, specifically 1954’s Mercedes- 
Benz W196, 1948’s Buick Streamliner and the snub-nosed De 
Havilland Venom aircraft that patrolled Swiss airspace in the 
postwar era. It was a time when aerodynamic appearance might 
trump verification by wind-tunnel analysis. “Those cars or planes 
looked fast even when they were not moving,” Biisser says. 

Even those with the $182,000 to afford it may have to stand in 


line to strap that speedy look on the forearm. MB&F is producing but 
66 pieces (33 in each of two versions). The Air has a dark movement 
beneath its domed crystals and the time is read on an aviator-style 
dial. The Road (pictured) features a rose-gold-plated movement and 
speedometer-style dial. Furthering the aerospace motif, both are 
housed in a massive, sculpted titanium case. 
Visit mbandf.com 
—Laurie Kahle 
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Epson Home Cinema 


hose who remember the birth of home television projection 

also recall its expensive foibles. The three-lens console took 

up yards of real estate and delivered a fuzzy picture with 
dull colors unless professionally installed. In the meantime, the 
advent of digital streaming and 4K resolution has nothing but 
stoked the dream of a home experience to rival the movie theater. 
Now, fantasy meets reality with a new breed of affordable, compact 
units that project wow factor in big-screen dimensions. 

An upper-echelon device like Epson’s Home Cinema 4010 4K 
PRO-UHD Projector ($1,999) casts video in razor-sharp quality 
with vivid colors. And, unless your house enjoys the dimensions 
of a Newport-style mansion, its picture will fill any room. The 
Epson projects on screens ranging from 50 to 300 inches wide. In 
comparison, top-of-the-line televisions tend to cap out at around 
85, while multiplex screens are typically between 240 to 600. 


Amateurs can set it up on a tabletop and adjust its focus in less 
than five minutes, but it’s also equipped to be ceiling mounted in 
dedicated viewing rooms. The Epson has two HDMI ports, a USB 
port as well as a computer input, so you can stream, watch cable 
or a DVD, even play video games. 

Experts caution that a projector is only as good as its screen— 
so don’t skimp there. You’ll also have to supply a sound system. 
Whether it comes from surround sound or any one of the many 
capable sound bars, this picture deserves big audio. 

The Epson’s specs—2,400 lumens, a 200,000:1 contrast ratio— 
will awe technophiles, but the convincer will come when your 
acrophobia kicks in while watching Batman glide off skyscrapers 
in The Dark Knight. Popcorn not included. 

Visit epson.com 

—Blake Droesch 
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Distilled in the Dominican Republic 
from the fermented juice of fresh 
cut, estate grown sugar cane. 

/ 
A harmonious blend of the finest 
quality rums patiently aged up to 10 
years in ex-bourbon casks. 
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An exciting blend from the same ARCHETYPI 
family as the #13 Cigar of 2017, care ANVICE 4 
Archetype Axis Mundi ARCHETYPE 
venturacigar.com #archetypecigars 





4. WARNING: This product can expose e cancer = 
reproductive harm. For more information go ngs.ca.gov. Smoking cigars causes lung cancer, heart disease, and emphysema, and may complicate pregnancy. 


you to chemicals including tobacco smoke, which is known to the State of California to cause car and birth detects or other 





WARNING: Cigars are not a safe alternative to cigarettes. 
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Cristallo, Cortina d’Ampezzo, Italy 


ou may recognize Cortina d’Ampezzo as the impeccably 

chic alpine destination that attracted jet-setters, jewel 

thieves and a clueless police inspector in the 1963 film The 
Pink Panther. Today, it’s an under-the-radar resort town in an 
extensive ski network that just got a $100 million upgrade to go 
with the recent renovation to the Cristallo, where Peter Sellers 
resided between takes as Inspector Clouseau. 

The craggy peaks of the Dolomites, shifting from gray to pink 
with the light, surround the charming village. This season, the 
enormous Dolomiti Superski zone, covering 12 ski resorts and 
nearly 800 miles of runs, has new cable cars and lifts, slopes and 
snowmaking equipment. Largely geared for beginner and inter- 
mediate skiers, it also provides plenty of black-diamond slopes 
and the options to heli-ski or go off-piste. 

Area heritage includes the World War I era, when it saw intense 
fighting (the remnants of which can be toured on skis), and the 
1956 Winter Olympics. The hotel itself was founded in 1901 as The 
Palace Hotel. Recently, it became part of the Luxury Collection of 


the Marriott, with a renovation that refreshed its 74 rooms and 20 
suites. Some have balconies and breathtaking mountain views. 
The décor evokes a luxurious chalet with light-wood paneling, 
parquet floors, and hand-painted floral decorations contrasted 
with crystal chandeliers and faux fur throws. 

The Cristallo’s wood-paneled La Stube 1872 restaurant conjures 
a mountain cabin with its antique majolica stove and a menu that 
celebrates local dishes that fuse Tyrolean and Italian influences. 
Casunziei all’ampezzana is a beetroot and potato ravioli tossed in 
butter with sage and poppy seeds. House-made pork sausages are 
paired with polenta and mushrooms, and the dessert specialty is 
a delectable apple strudel. 

At the elegant I] Gazebo, you can sample degustation menus 
and seasonal gastronomy cultivated by executive chef Marco 
Pirelli. After dinner, visit the humidor in the Lounge Bar and head 
out to the terrace for a smoke. 

Visit the-luxury-collection.marriott.com 

—Laurie Kahle 
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The Missing Link 


hey say follow your passion, and Michael Rodriguez, once 
a paralegal, did just that, turning his cuff link collecting 
into The Missing Link, a New York City shop with 20,000 
pairs. Most are vintage, and some have even been in the spotlight, 
featured on television’s “Mad Men” and “Boardwalk Empire.” 
The charm of novelty cuff links, says Rodriguez, is wearing 
your passion on your sleeve. Of course, we were driven to the cigar 
theme illustrated by the 1950s Dolan & Bullock links in 14K gold 
with ruby insets (pinned to the blue cuff, bottom right, $1,450) 
and a set with inlaid cigar images circa 1980 (bottom left, $75). 
Rodriguez also has what he calls “doers,” links that perform a 
function. Examples include the 1950s Austrian roulette wheels at 
upper right that actually spin ($185) and working cap guns from 
the 50s Gniddle left, $245), certain to pep up a boring meeting. 





Links also follow design periods. Rodriguez has merchandise 
dating back to the late Georgian period of the 19th century and 
spans the Victorian and Edwardian eras as well. His specialty is 
the art deco period, as seen in the enameled sterling rectangles 
from Germany (lower right $525). The enameled “Gumdrops” 
design from Georg Jensen captures a pop art aesthetic from the 
60s Gmiddle top, $850). The Kum-A-Part brand of the 1920s made 
double-sided links that snap together (red star, upper left, $175; 
plain blue, middle right, $495; blue with design, upper left, $595). 

While a dressing-up trend is currently bolstering links, 
Rodriguez says his business has always been good. “I hate to use 
the word resurgence, because I’ve always been into them.” 

Visit missinglinknyc.com 

—Jack Bettridge 
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la Flor ominicana 


THIS BLEND IS AS SPECIAL AS THE OCCASION 
IT SERVES TO COMMEMORATE AND IS SYMBOLIC 
OF THE QUALITY AND PRIDE WITH WHICH 
LA FLOR DOMINICANA HAS BUILT ITS NAME. 


AVAILABLE IN BOXES OF 2U. 


Follow us @LFDcigars © 
www.laflordominicana.com 








Table Tennis Mastery 


n one moment, I had thought of table tennis as a pedestrian 
| pursuit: fun, but with an easy learning curve that allowed you 

to make contact and win points in no time—nothing like the 
self-loathing that comes with developing a graceful tennis swing. 
Then I faced a barrage of celluloid spheroids, smashed with a mix 
of wicked pace, treacherous spin and impossible-to-defend place- 
ments. And my view of ping-pong changed forever. Being schooled 
by a 14-time Swedish table tennis champion will do that to you. 

I happened to be at the mercy of Malin Pettersson at SPiN, a 
hip Chelsea ping-pong bar, because I was somehow scheduled to 
play the tennis great Rafael Nadal at an upcoming cocktail party 
in his honor. Despite my low estimation of the game, I thought it 
prudent to take a lesson with a master. 

Rafa, who sometimes unwinds in the locker room playing table 
tennis, had a more realistic view: “It’s not very difficult at the 
beginning to hit the ball,” he says. “That’s why everybody thinks 
they can play well. But when you play with somebody who really 
practices it’s impossible.” 

Tell me about it. The modest Pettersson allowed me to 
believe I possessed natural talent as I smashed balls right and left. 


AA 


She even let me win a few points. But I wasn’t there for ego stroking. 
I asked her to turn it on like she would in a tournament. I watched 
helplessly as plastic projectiles flew by at dizzying speed. 

My lesson in humility did, however, include a few helpful tips 
such as: move your feet (table tennis is a real sport, not a variation 
on beer pong); and for better placement and control hold the 
racquet as if you were shaking hands with it—your forefinger on 
the back of the paddle—rather than wrapping your hand around 
it like a tennis racquet. 

Finally, supreme self-confidence can’t hurt. Ms. Pettersson said 
she frequently plays men who assume they can defeat her. “I’m sure 
Nadal would think he could beat me,’ she boasted. “No way.” 

She was right. She agreed to accompany me to my game and 
served as a human backboard in a spirited doubles match against 
Rafa and his uncle and former coach Toni Nadal. We didn’t keep 
score, but the clear winner was Pettersson. And for the rest of us, 
the consolation prize was a newfound respect for a game that’s a 
lot deeper than it seems. 

Visit Wearespin.com 

—Ralph Gardner Jr. 
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Wrapper: Honduras Binder: Nicaragua 


Filler:Honduras and Nicaragua 
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Model Trains 


black locomotive with the white lettering “New York 

Central” hurtles around a bend of track. Passenger cars 

pursue their leader into a tunnel. Puffs of smoke spurt 
from the locomotive in time with the chugging engine. Both kids 
and adults are glued to the display at the Train Station store in 
Mountain Lakes, New Jersey. 

“Kighty percent of the male population has a fascination with 
trains,” says store owner Dave Shaw. “|They] bring back people’s 
childhood—everyone is chasing that lifelong memory.” It’s been 
that way since such firms as Lionel first powered model trains 
with electricity—as opposed to wind-up mechanisms—around 
the turn of the 20th century. Shaw says that collectors tend to 
concentrate on trains from their own locale, chosen from such 
memorable lines as the Union Pacific, the New Haven, and the 
most famous of all, the Santa Fe, with its warbonnet color scheme 
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Custom layouts by Dunham Studios. 


(red and silver with a yellow stipe). “I’m in the 
New York area, so I like New York Central.” 

Shaw also custom builds layouts that begin 
at $5,000, fully furnished with trains, track and 
scenery. But some climb to $100,000 and require 
an addition to the owner’s house. If that sounds 
excessive, consider Dunham Studios. Clarke 
Dunham’s career segued from designing Tony 
Award-nominated stage sets into model trains 
after he was asked to install an 8,000-square- 
foot layout in the atrium of New York’s Citibank. 
When it was seen by 141,000 people, orders 
started to pour in from private citizens and 
museums. Now his opening price is $100,000 and can easily 
surpass a half million. The company’s staff includes an electrician, 
a light designer, a computer-graphic designer, model makers and 
carpenters. Its layouts, which represent 10 to 12 layers of 
complexity, can be built on multiple tiers with several themes. 
Artistic backdrops run from city skylines to panoramic landscapes. 
One customer ordered a layout to trace his career from railroad 
executive to oil tycoon to hotel owner. 

While nostalgia is great inspiration, Dunham reports that one 
of the newest wrinkles in model railroading is controlling the 
trains by mobile phone apps—a development he’s not so sure 
about: “There’s still something special about having your hand on 
the knob of a transformer.” 

Visit dunhamstudios.com and train-station.com 
—Kenneth A. Shouler 
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MADE IN THE USA 


IN LIMITED QUANTITIES 
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THE VERY BEST CIGARS OF THE YEAR, 
TESTED BLIND BY OUR PANEL OF EDITORS 


BY GREGORY MOTTOLA | PHOTOGRAPH BY JEFF HARRIS 


t isn’t enough to simply be a good cigar, 

or even a great cigar. Draw and combustion 
have to be flawless, flavors need to be varied 
and appealing and the overall qualities must be 
uniquely resonant. Many cigars we smoke 
throughout the year fit that criteria, but there’s 
one very important quality that many cigars lack— 
consistency. And that’s what CIGAR AFICIONADO’S 
annual Top 25 list strives to bring you: a selection 
of not only the year’s finest performers, but the 
handmade cigars that could repeat the stellar 
performance over and over again. 
The Top 25 list is strictly performance based. 
It’s not a popularity contest or a lifetime achieve- 
ment award, but a tournament where the 
highest-scoring cigars of the year have to prove 
themselves once again in an entirely new series of 
blind tastings. In the end, these 25 cigars were the 
most worthy of being on this list, and one took our 
highest accolade—Cigar of the Year. 
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Honey-sweet spices, 
oak-wood and 
hints of salt-air. 


The smooth finish and gentle flavors of our whisky 
come from an unhurried process. Patience is our most 
important ingredient. 
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Please drink responsibly 
Oban Single Malt Scotch Whisky, 43% Alc/Vol. Imported by Diageo, Norwalk, CT 





CIGAR: JOHN CURRY; CARRILLO: PERRY HELLER; PREVIOUS SPREAD ACCESSORIES: ELIE BLEU J-14 BRUSHED GOLD JET LIGHTER; 


BRIXARD & CO. SHOWBAND 3 CAIMAN SADDLE CASE; PROMETHEUS GOLD V CUTTER 





E.P. Carrillo Encore Majestic 


It’s difficult to talk about the E.P. Carrillo 
Encore Majestic without mentioning the 
man behind the brand. Ernesto Perez- 
Carrillo is a cigarmaker who has been 
through many phases in the cigar industry, a 
man who reinvented himself several times 
throughout his long career. 

He started as a disinterested employee in 
his father’s small, struggling cigar business 
in Miami. It was called El Credito Cigar Co. 
and produced a few hundred thousand 
cigars per year for locals in Little Havana. 
Then, in 1976, when his father was about to 
sell the business, Ernesto had a nagging 
instinct that told him he was making a mis- 
take. The sale was canceled. His father died 
in 1980 and Perez-Carrillo took over the 
company, putting much of his effort behind 
a brand called La Gloria Cubana, which 
became one of the hottest cigars of the 1990s. 

The brand got the attention of General 
Cigar Co., which purchased La Gloria in 
1999, Perez-Carrillo worked with General 
for a decade, before leaving to reinvent 
himself once again, creating EPC Cigar Co. 
in 2009 with his children. 

Since opening his own factory in the 
Dominican Republic, Perez-Carrillo has 
released a good amount of brands, some 
more successful than others, but none as 
brilliant as the E.P. Carrillo Encore. He has 


long worked with Nicaraguan leaves, but 
Encore marks the first time he’s ever made a 
cigar solely using Nicaraguan tobaccos. 
Astute retailers might remember that he first 
previewed the Encore at the IPCPR trade- 
show in 2016, but Perez-Carrillo didn’t think 
the wrapper was quite ready, so—going with 
his gut once again—he decided to put the 
cigar on hold and give the wrappers more 
time to age, almost two more years. It wasn’t 
until last March that he felt the cigars were 
finally ready. The decision paid off. 

The Encore’s rose-gold band may look 
familiar, as it’s the same one found on 2014’s 
La Historia, only in a different color. As the 
name suggests, this cigar is the “encore” 
performance to La Historia. Both bands have 
the image of Perez-Carrillo family members, 
including Ernesto’s daughter Lissette, who is 
heavily involved in the company. 

The filler tobaccos deep inside are from 
Nicaragua’s three primary growing regions— 
Esteli, Condega and Jalapa—and all of it 
comes together in the Majestic, a robusto of 
immaculately detailed flavor that ranges 
from oak and tea to caramel sweetness with 
tangy citrus pops of candied orange peel. It’s 
elegant, refined and nuanced from first puff 
to last, but is also the culmination of a long 
career in tobacco and the result of a man 
who was never afraid to follow his instincts. 


DOINTS Tabacalera 
WANG 4S Ae 


Dom. Rep. 


NN ifetsl este lets 
Nicaragua 
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5 3/8" by 52 
$11.50 
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My Father 
La Opulencia Toro 


The My Father La Opulencia blend isa 
marriage of two opulent tobaccos with 
splendid provenance—Mexican and 
Nicaraguan. The wrapper is a dark Mexican 
San Andrés that the company calls Rosado 
Oscuro. There are two Nicaraguan binders 
underneath, one Corojo and one Criollo, 
both of which bolster the body of the cigar. 
And then there’s the filler, a combination of 
Cuban seed tobaccos grown by the Garcia 
family, owners and makers of the My Father 
brand. The Garcias have a number of farms 
in Nicaragua, and La Opulencia shows off 
the quality of the leaves grown on these 
tobacco plantations, known as E] Pedrero, 
Las Lometas and La Bonita. 

This isn’t the first time the Garcias have 
experimented with the Mexico-Nicaragua 
combination, but My Father La Opulencia is 
the most refined version of this blend, 
combining body, complexity and a stellar 
appearance. It’s neatly box pressed and 
adorned with a secondary band that reads 
“La Opulencia,” as this line is an offshoot of the 
core My Father series of cigars. 

The tobaccos play off each other in 
interesting ways. The combustion is perfect, 
the draw offering earthy underpinnings of 
chocolate and cocoa with each puff, balanced 
by a mid-palate oakiness and sweeter, subtle 
top notes of anise and nougat. And this cigar 
evolves, getting stronger incrementally as the 
flavors gradually gain intensity. It’s another top 
effort from the Garcias, who have won Cigar of 
the Year two times. 


POINTS MADE BY My Father 


Cigars S.A. 
Neg re) dM Meoleg-Vale). Biiverciecleltrs 


WRAPPER Mexico 
BINDER Nicaragua 
ee lets] eslel ets 
DIMENSIONS 6” by 54 
PRICE $11.80 





WL 
Ga aaa 
Mere 





The Wise Man 
Maduro Robusto 


Remember the name Nick Melillo, for his star is 
rising among consumers and cigar fans. He used 
to be a behind-the-scenes guy at Drew Estate, 
but in 2015, he went off on his own to form 
Foundation Cigar Co. in his native Connecticut. 
He now has a growing portfolio of brands, none 
better than this dark and earthy smoke called 
The Wise Man Maduro. While there’s certainly 
no shortage of dark, box-pressed cigars loaded 
with Nicaraguan tobacco, we were particularly 
impressed with this one. 

The Wise Man Maduro Robusto has all the 
qualities of a stand-out cigar: assertive without 
being aggressive, full-bodied without being too 
strong and interesting from first puff to last. 
It’s a flavorful blend that oscillates between the 
sweet and the savory. Cocoa and vanilla notes, 
for example, play off the tobacco’s meaty, 
beef-stock qualities, all integrated by an 
ever-present earthiness. 

The cigar is a blend of Nicaraguan binder, 
Nicaraguan filler (both grown by Aganorsa, the 
company that makes the cigar for Melillo) and 
Mexican San Andrés wrapper. 

If you look closely at the band, you'll see 
the words “El Giiegtiense” printed in smaller 
letters. That’s because The Wise Man Maduro 
is an offshoot of the original El Gtiegtiense, 
which loosely translates to “the wise man” and 
is named for a folkloric dance in Nicaragua. 
It’s a nice nod to the culture, but not aname 
that American smokers can necessarily 
relate to. For the maduro version, Melillo put 
the English name up front, causing far less 
confusion in the humidor. Wise move. 






POINTS | MADEBY 


Aganorsa Leaf 
Neg ne) dM Meoleg- Vale). Bivetcyecleltts 
WRAPPER Mexico 
BINDER Nicaragua 
ae iets] eslel ete 
DIMENSIONS 5 1/2" by 50 
PRICE $10.50 


NICK MELILLO 








CIGARS: JOHN CURRY; GARCIA: DAVID BECKER/GETTY IMAGES 
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Padron Family Reserve 
No. 44 (Natural) 


Is it any surprise to see a Padron cigar in the 
top five position of CIGAR AFICIONADO’S Top 
25? The company’s cigars have been named 
Cigar of the Year a record three times, and 
have always appeared on the upper echelons of 
the list—and why shouldn’t they? Padrons are 
loaded with aged Nicaraguan tobacco full of 
flavor, aroma and resonance. 

Take for example this Padron Family 
Reserve No. 44, the first in the series of Family 
Reserve cigars. When it was created in 2007, it 
was only available at select Padron events 
where a family member was present (hence 
the name of the brand). There was obviously 
something special about the cigar. Eventually, 
the Padrons decided to release the blend 
commercially, albeit in very limited quantities 
and at quite a high retail price. The number 44 
represents the company’s 44th year in 
business, which it celebrated in 2008. 

Padron cigars tend to have a few signature 
gustatory qualities, like chocolate, coffee and 
nuts. The Family Reserve No. 44 is no 
different. Its tapered torpedo head 
concentrates and magnifies these flavor 
elements, all of which are dynamic and refined, 
but also rich without being too heavy or 
overpowering. Great cigars are a hallmark of 
this family-owned cigar company, but so is 
consistency. Chances are, the first cigar you 
light up from a box of Padrons—any box—will 
be just as fantastic as the last. 


RESERY 


MADE BY Tabacos 
Cubanica S.A. 


Neg re) dM Meloy Vale). Biverciecleltrs 
WRAPPER Nicaragua 

BINDER Nicaragua 

ae lets] eslel ets 
DIMENSIONS 6” by 52 

PRICE $32.10 
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H. Upmann 
Sir Winston 


One of the last Cuban Churchills in the 
Habanos S.A. portfolio is the H. Upmann Sir 
Winston. It doesn’t seem right that such a 
classic format has been deleted from almost 
every Cuban brand, but the trend is leaning 
towards fatter, shorter cigars. We at CIGAR 
AFICIONADO have lamented this tragedy 
before, but there’s no sense in wasting too 
much time on what’s been lost. Rather, let’s 
focus on the Sir Winston, which was the 
finest, most consistent Cuban cigar we 
smoked all year. It’s dimensions, 7 inches by 
47 ring gauge, are nearly perfect. It’s thick 
enough to deliver ample smoke, thin enough 
to fit comfortably in your mouth and long 
enough to give you at least an hour of 
pleasurable smoking. It’s medium bodied, 
making it approachable for beginners but 
complex enough for more experienced 
smokers. The cigar is brimming with refined 
chocolate, marzipan, floral notes and a sweet, 
eraham cracker finish, all brought together by 
that unique, inimitable Cuban taste. 

The size is known as a Julieta No. 2 in 
Cuban cigar factories, and was a favorite of 
Winston Churchill, perhaps the most famous 
cigar smoker in history. He consumed so many 
Julieta No. 2 cigars that the grand and elegant 
size was eventually named after him. It’s only 
proper that the H. Upmann Sir Winston 
happens to be a Churchill. 









MADE BY 
Habanos S.A. 


a Neg ne) >) Mi Roley-va le], Reqilor- 
WRAPPER Cuba 

BINDER Cuba 
FILLER Cuba 
DIMENSIONS 7" by 47 
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PRICE £32.91 





>) 








Arturo Fuente 
Hemingway Work of Art 


Cameroon tobacco may not be the trendiest 
wrapper in the cigar world. And little perfectos 
aren’t the trendiest sizes in the market either. 
But none of this seems to bother Carlos Fuente 
Jr., owner of Arturo Fuente Cigars. Year after 
year, he unapologetically creates perfecto after 
perfecto in his Hemingway series and 
unabashedly wraps them in Cameroon—sweet, 
spicy, tasty Cameroon. While the perfectos in 
the Hemingway series range in size, we had 
particular affection for the Work of Art, a 
charming little smoke with considerable 
curves and tapers. It’s one of the smaller 
models in the line (though not the smallest) 
but it’s very big on flavor. 

Perfectos like this one are difficult to make, 
and in the 1980s they were few and far 
between. After coming across some old 
perfecto-shaped cigar molds, Fuente was 
intrigued and decided to start producing these 
shapely cigars. The first Hemingways came to 
market in 1983. 

The Work of Art was a later addition to the 
line, and like all perfectos its combustion can 
be a bit slow in the beginning, as it takes a little 
while for the tapered, bulbous foot to fully 
light. But once the burn gets going, the cigar 
really loads the palate with nutty, toasty smoke 
before blossoming with baking spices, citrus 
notes and the sweet-and-spicy properties that 
Cameroon wrapper is known for. 


DOINTS MADE BY Tabacalera 
A. Fuente y Cia. 


weg re) >a @ Meoley-vale), BDlolan mm oc-1 op 
WRAPPER Cameroon 
BINDER Dom. Rep. 


FILLER Dom. Rep. 


DIMENSIONS 4 7/8” by 60 


PRICE $9.65 





JFR Lunatic 
Short Robusto Habano 


When the JFR line came onto the cigar scene 
in 2005, it was intended to be sold only in 
retail shops. The letters J, F and R stand for 
Just For Retailers. The JFR Lunatic is an 
extension of the original JFR line and brought 
to us by Aganorsa Leaf. 

Released in 2014, Lunatic was so named 
because, according to Aganorsa, “You need 
to be a little crazy to smoke these cigars.” 
Some of the cigars in the line are rolled as 
thick as 80 ring gauge. Crazy? Maybe a little 
extreme perhaps, but the JFR Lunatic Short 
Robusto seems to be a much more rational 
approach to smoking, with a ring gauge of 52 
that’s outright slender by comparison. 

The brand is produced at Aganorsa Leaf 
(formerly known as the TABSA factory) in 
Esteli, Nicaragua. Besides the Ecuador 
Habano wrapper, all of the tobacco in Lunatic 
comes from Aganorsa, an agricultural 
conglomerate that owns and operates an 
impressive collection of tobacco plantations 
throughout Nicaragua. Both the factory and 
the growing operation are owned by Eduardo 
Fernandez. 

The cigar is profoundly nutty (no pun 
intended) with precise notes of cashew and 
walnut wonderfully layered atop a core of 
coffee bean. At less than $6 per cigar, the only 
thing insane here is the price. 
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US NPN?) =) f 
Aganorsa Leaf 


Nem ne) dM Roley-Vale). Bi ivetcyecteltrs 
WRAPPER Ecuador 

BINDER Nicaragua 

ae iets eslel ets 

DIMENSIONS 4 3/4" by 52 
PRICE $5.98 








CIGARS: JOHN CURRY; FUENTE: JEFFERY SALTER 
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Oliva Serie V 
Melanio Churchill 


The Oliva Serie V Melanio blend is no stranger 
to our Top 25 list. In 2014, the Figurado was 
Cigar of the Year and in 2016, the Robusto was 
No. 8. Today, the Churchill lands at No. 8 as 
well, which really speaks to the consistency of 
this blend. On the inside is a core of 
Nicaraguan binder and filler tobaccos, but the 
driving force of its character is undoubtedly 
the aged Ecuador Sumatra wrapper. 

The Melanio blend is the top-tier 
product from Oliva Cigar Co., made in even 
lower quantities than its traditional Serie V 
brand. The smoke was named after Melanio 
Oliva who, according to the family history, 
was the first member of the Oliva family to 
erow tobacco, circa 1886. 

Oliva cigars have remained remarkably 
consistent over the years, scoring well again 
and again in our blind tastings. But when 
Oliva was acquired in 2016 by European 
company J. Cortes, there were, naturally, 
concerns: quality could suffer in favor of 
increased production, prices could increase 
or any number of negative changes associated 
with an acquisition could transpire. After two 
years in the hands of J. Cortes, we’re happy to 
say that Oliva cigars remain a fantastic 
product with consistency and complexity. 

The Serie V Melanio Churchill is as aromatic 
as it is flavorful, with notes of malted chocolate 
and mesquite that occur in both the nose and 
on the palate. 


UBS MADE BY Tabacalera 
Oliva S.A. 


Negro) dM Reley-Vale). Bi ivetcyecleltrs 
WRAPPER Ecuador 

BINDER Nicaragua 

ae lets] eslel ets 
DIMENSIONS 7" by 50 

PRICE $14.00 
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Alec Bradley Black 
Market Esteli Torpedo 


The name may sound ominous and illicit, but 
the Alec Bradley Black Market Esteli Torpedo is 
really a stand-up, law-abiding cigar—and a very 
satisfying one as well. Owned by Alan Rubin, 
this intriguing series is a spin-off from the first 
Black Market brand, only the blend is quite 
different and so is the factory. While the original 
Black Market is made in Honduras, Black 
Market Esteli is produced at Plasencia Cigars 
S.A., a Nicaraguan factory located right in Esteli, 
the country’s epicenter for handmade smokes. 

Playing to the theme, the cigars are 
packaged in crate-like boxes, as though they 
were stolen freight boosted from a cargo plane 
or container ship. If you’re not into 
cloak-and-dagger, then simply ignore the name 
and concentrate on the smoke. It’s earthy and 
leathery with sweet, concentrated undertones 
of raisins and cocoa. The draw is flawless, 
delivering a weighty, substantial smoke to the 
palate, which speaks to the cigar’s excellent 
construction and fine tobacco. 

Working with the Plasencia family has 
many advantages, one of which being a vast 
library of tobacco to choose from. Black Market 
Esteli is a blend consisting of Nicaraguan 
wrapper, Nicaraguan filler and two binders: one 
from Honduras, the other from Nicaragua. 
Tasty as they are, all the tobaccos are of course, 
within legal U.S. compliance, even if you feel like 
you might be breaking the law. 





POINTS 


Neg ge) dM Meoleg- Vale). Bivercyeleltrs 
WRAPPER Nicaragua 

11) Pre iets] ecle lero Mmmelalelelechs 
ame iets eslel ets 

DIMENSIONS 6 1/2" by 52 
PRICE $8.75 





ALAN RUBIN 








CIGARS: JOHN CURRY; OLIVA: RICHARD LEONARDI; RUBIN: JEFFERY SALTER 





CIGAR: JOHN CURRY; FERNANDEZ/NODAL: JONATHAN L. SMITH 
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Montecristo Nicaragua 
Series Robusto 


Montecristo is one of the most iconic names in 
the cigar world, but let’s be honest: choosing a 
Montecristo can be confusing. There are at 
least a dozen versions of this line available in 
the U.S., and the styles range from very mild to 
quite full bodied to everything in between. 
Sometimes, there can be too many choices. 
This year, however, the choice was clear. The 
Montecristo Nicaragua Series Robusto was the 
most balanced and dynamic Montecristo we 
encountered in 2018. 

The cigars are sold and distributed in the 
US. through Altadis U.S.A., a subsidiary of 
Tabacalera USA, which, in turn is owned by 
tobacco giant Imperial Brands PLC of Great 
Britain. While it may sound overly corporate, 
the people behind this brand are true cigar 
lovers with full understanding of the market, 
the industry and the reputation of a classic 
trademark like Montecristo. 

The cigar is anew one, launched in the 
summer of 2018. Its blend is a collaboration 
between Rafael Nodal, head of product 
capability for Altadis U.S.A., and cigarmaker 
A.J. Fernandez, who makes quite a few brands 
for Altadis, including this one. The result is a 
fine cigar made in Nicaragua, and made solely 
from Nicaraguan tobacco. 

The balance of this cigar is undeniable, 
medium to full in body, resonating with the 
fine qualities of chocolate-covered espresso 
beans, rich woods and dried fruit. 


MADE BY Tabacalera 
A.J. Fernandez Cigars 
(oem iets] ecle lets) 


Neg ne) dM Meloy Wale] Bi iver] eleltts 
WRAPPER Nicaragua 
BINDER Nicaragua 





FILLER Nicaragua 


DIMENSIONS 5” by 54 


PRICE $11.75 





-THE TOD 20 AT A GLANCE- 
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E.P. Carrillo Encore Majestic 
Dom. Rep. * $11.50 * 5 3/8" by 52 


My Father La Opulencia Toro 
Nicaragua * $11.80 « 6” by 54 


The Wise Man Maduro Robusto 
Nicaragua * $10.50 * 5 1/2” by 50 


Padron Family Reserve No. 44 (Natural) 
Nicaragua * $32.10 « 6" by 52 


H. Upmann Sir Winston 
Cuba * £32.91 ¢ 7" by 47 


Arturo Fuente Hemingway Work of Art 
Dom. Rep. * $9.65 « 4 7/8" by 60 


JFR Lunatic Short Robusto Habano 
Nicaragua * $5.98 * 4 3/4" by 52 








Oliva Serie V Melanio Churchill 
Nicaragua * $14.00 « 7" by 50 


Alec Bradley Black Market Esteli Torpedo 
Nicaragua * $8.75 * 6 1/2" by 52 


Montecristo Nicaragua Series Robusto 
Nicaragua * $11.75 « 5" by 54 


Quai d’Orsay No. 54 
Cuba * 14.00 euro « 5 3/8" by 54 


Punch After Dinner 
Honduras * $5.89 © 7 1/4" by 47 


La Flor Dominicana Double Ligero Chisel 
Dom. Rep. * $9.70 * 6" by 54 


Tatuaje Fausto FT153 Toro 
Nicaragua * $8.75 « 6" by 50 


Villiger San’Doro Colorado Churchill 
Nicaragua * $9.56 * 7" by 50 


Joya de Nicaragua Antano Gran Reserva Robusto Grande 
Nicaragua * $9.50 * 5 1/2" by 52 


Micallef Reserva Limitada Privada 
Nicaragua * $42.00 « 7" by 52 


Nat Cicco Aniversario 1965 Liga No. 4 Churchill 


Nicaragua * $7.29 * 7" by 52 


Cohiba Siglo VI (Tubo) 
Cuba * £46.10 « 5 7/8” by 52 


Rocky Patel 15th Anniversary Toro (Tubo) 


Nicaragua * $12.40 * 6” by 50 


San Cristobal Quintessence Corona Gorda 
Nicaragua * $8.25 * 5 5/8” by 46 


Trinidad Santiago Belicoso 
Dom. Rep. * $9.90 * 6" by 52 


OneOff +53 Super Robusto 
Nicaragua * $30.00 « 5 3/4" by 48 


Plasencia Cosecha 146 San Luis 
Honduras * $13.50 * 5 3/4" by 54 


Ramon Allones by AJ Fernandez Churchill 
Nicaragua * $14.00 « 7" by 50 
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MADE BY POINTS 


Qual d’Orsay No. 54 


Created in the 1970s exclusively for the French market, the old Quai d’Orsay brand came ina Habanos S.A. . 
handful of sizes and was considered a fairly mild to medium-bodied smoke. But the Cuban cigar FACTORY LOCATION Cuba 
monopoly recently launched a completely new Quai d’Orsay, transforming it from a regional WRAPPER Cuba 

cigar to a global brand. The bands and boxes were redesigned, the line was given two new BINDER Cuba 


sizes—thicker vitolas intended to appeal to a larger market—and the cigar was reblended, giving FILLER Cuba 
it more character. Now, the brand can be found all over the world, and we found the No. 54 to be DIMENSIONS 5 3/8" by 54 
quite remarkable. While today’s Quai d’Orsay is different, it’s still no powerhouse, but a subtle PRICE 14.00 euro 


and refined Cuban cigar that’s one part sweet and one part savory like a salted caramel praline. 





Punch After Dinner MADE BY Scandinavian POINTS 


Occasionally, a cigar’s quality defies its price tag. This was particularly true for the Punch After I Ke) oF-;xxo mC] elt] of BY- 10) | 

Dinner, a full-sized Churchill that retails for less than $6 yet delivers a performance easily worth I Xou re) ym moled- Wale). Meleyateltlests 
twice as much. It’s a true multinational blend with a wrapper from Ecuador, a U.S. binder and VY >¥.N>)>) 190 tell Ye lel 

filler from Honduras, Nicaragua and the Dominican Republic. In lesser hands, such a blend BINDER U.S.A./Conn. Broadleaf 
might end up muddy and nondescript, but the tobaccos here come together quite cohesively, 
each leaf playing off the next for a dense, chewy smoke that’s earthy and sweet. Like all cigars 
from the core Punch line, it’s made in Honduras by General Cigar. This is a smoke that has been 
on the market for 20 years, though given its suggested retail price, it seems immune to inflation. 


FILLER Honduras, Nicaragua, Dom. Rep. 
DIMENSIONS 7 1/4" by 47 
PRICE $5.89 


La Flor Dominicana Double Ligero Chisel MADE BY Tabacalera POINTS 
La Flor S.A. 


Negro) dM meley-Vale), BpYo)aimm.y-)en 
WRAPPER Ecuador 
BINDER Dom. Rep. 


The La Flor Dominicana Double Ligero Chisel is one of the most unique cigars on the 
market. Its wrapper gleams with oil, the filler is loaded with strong tobacco and the head is 
shaped like a wedge. Odd as it may seem at first, the wedge shape fits quite comfortably in 
the mouth. The words “Double Ligero” are as much a warning as they are a descriptor. This 
is a powerful cigar full of Dominican ligero tobacco—the strongest type—which brand owner FILLER Dom. Rep. 
Litto Gomez grows on his own farm. As if the blend wasn’t full-bodied enough, the tapered DIMENSIONS 6" by 54 
head concentrates the smoke, amping up the intensity, but there’s plenty of charm to the PRICE $9.70 

cigar as well, with notes of leather, ground pepper (both red and black) and wood. 
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JOHN CURRY 








NEW | Glenfiddich 


CAMPFIRE 
SMOKINESS 





NO.4 IN THE GLENFIDDICH EXPERIMENTAL SERIES 


Glenfiddich has long pushed boundaries and challenged traditions. Never has this been 
more evident than with Fire & Cane. It’s a bold fusion of campfire smokiness with oak and peaty notes, 
finished in Latin rum casks to produce a surprising toffee sweetness. 


Skillfully crafted, Enjoy responsibly. Glenfiddich Single Malt Scotch Whisky, 43% Alc./Vol. ©2018 Imported by William Grant & Sons. New York, NY. 












Tatuaje Fausto FT153 Toro 


Pete Johnson doesn’t deny it: his Tatuaje Fausto is the strongest cigar in his portfolio. Created as 
a private blend for a Hawaiian retailer, Fausto became a full commercial line in 2011, taking its 
name from a discontinued vintage Cuban cigar brand. The horned image of Mephistopheles 
burned into the cabinet’s lid echoes the original box art and references the tale of Dr. Faustus, an 
ambitious scholar who made a pact with the devil. The smoke is a dense, concentrated cigar, full 


of coffee bean, earth, white pepper and a sweet hint of molasses. This is not a mild smoke, and it’s 


obviously intended for those who prefer full-bodied blends. With a retail price of less than $10, 
you can have this very strong experience without feeling as though you’ve sold your soul. 


Villiger San’Doro Colorado Churchill 


Swiss company Villiger & Sohne has been in the tobacco business since the 1800s, but its only 
been making premium cigars for two decades. The decision to explore the handmade sector was 
made by company owner Heinrich Villiger, who not only believes in the segment’s potential, but 
is asmoker of handmade cigars himself. The Villiger San’Doro has been a consistent performer 
with CIGAR AFICIONADO since the brand was introduced in 2015, and the Churchill marks the 
second time that a San’Doro Colorado has appeared on the Top 25 list. When it debuted, Villiger 
San’Doro cigars were made at the Oliva Cigar factory. Production has since moved to Joya de 
Nicaragua, but the blend is the same and the cigar still performs at a very high level. 
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Joya de Nicaragua Antano Gran Reserva Robusto Grande 


Everyone thought it was gone forever, but last year, Joya de Nicaragua brought back its 
Antano Gran Reserva line. Once a limited-edition brand from 2005, the new cigar is made 
with the same blend as the Joya de Nicaragua Antano 1970, only this Gran Reserva has older 
filler tobaccos. In the cigar world, a little extra age can go a very long way. In this case, it put 
the Robusto Grande on the Top 25 list. Joya de Nicaragua is the oldest cigar factory in 
Nicaragua, and the company believes the Gran Reserva to be emblematic of the 
quintessential Nicaraguan cigar. The wrapper is from Jalapa and full-bodied ligero from 
Esteli is at the heart of the filler, but the extra age has refined the blend. 
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MADE BY My Father POINTS 


Cigars S.A. 

Nem re) dM Reoleg- Vale). Bi ivetcyeleltrs 
WRAPPER Ecuador 

BINDER Nicaragua 

ae lets] eslel ets 

DIMENSIONS 6” by 50 

PRICE $8.75 





MADE BY Fabrica Joya UU RS 


de Nicaragua S.A. 

Vege) dM Meoleg- Vale). Bi ivercyecleltrs 
WRAPPER Ecuador 

BINDER Nicaragua 

ee lets eslel ets 

DIMENSIONS 7" by 50 

PRICE $9.56 





MADE BY Fabrica Joya DOINTS 


de Nicaragua S.A. | 
Neg ne) dM Meloy Wale] Bi iver) eleltts 
WRAPPER Nicaragua 

BINDER Nicaragua 

FILLER Nicaragua 

DIMENSIONS 5 1/2" by 52 
PRICE $9.50 





JOHN CURRY 
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Micallef Reserva Limitada Privada 


Micallef is a very new addition to the cigar world, but the Riserva Limitada Privada is a standout 
smoke that came to the market completely by chance. As owner Al Micallef tells the story, he 
happened to be in a cigar lounge in Texas when the Gomez Sanchez brothers, Joel and Edel, 
walked through the doors. Their car had broken down and, being cigar makers, they offered to 
roll some cigars for the patrons. Micallef says he was so impressed with the cigars, he asked them 
if they would create a personal cigar just for him. Soon after, a business was born. The Micallef 
Reserva Limitada Privada won’t come cheap, but it’s a nutty, balanced and interesting blend that 
contains, among other things, Peruvian tobacco in the filler. 
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Nat Cicco Aniversario 1965 Liga No. 4 Churchill 


Nat Cicco has certainly come a long way. In 1965, the first Nat Cicco cigar brand came to market 
with the less-than-dignified name “Rejects.” These machine-bunched, hand-rolled, medium- 
filler cigars were aimed at budget conscious consumers under the pretense of being “factory 
rejects,’ and sold at bargain prices. Things changed in 2012 when Nat Cicco created a line of 
handmade, long-filler cigars called Nat Cicco Aniversario 1965, made in honor of the brand’s 
humble beginnings. The No. 4 Churchill is made with an Ecuador Habano cover leaf and pigtail 
cap. If the idea was to complete the portfolio with a serious cigar, they succeeded with the 
Churchill, showing that a company once known for rejects can produce a winning smoke. 





Cohiba Siglo VI (Tubo) 


This isn’t the first time the Cuban Cohiba Siglo VI has made the Top 25 list, and most likely 
will not be the last. It has scored in the 90s repeatedly in our tastings since it was introduced 
in 2004. When it first came to market, the Siglo VI entered some new ground for Cohiba. At 
the time, this was the fattest Cohiba ever launched (the size is called Cahfonazo in Cuban 
cigar factories) and it was the first Cuban cigar to showcase the new “lipstick” style, pull-top 
aluminum tube. It’s not the strongest Cohiba, as the Siglo series is lighter than the core 
Cohiba line, but the Siglo VI is by no means mild, nor inexpensive. According to Habanos, the 
best tobacco in Cuba is reserved for the brand, and that lofty claim is reflected in the price. 
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MADE BY Gomez Sanchez 
Family 1934 Factory 


Nem re) dM Meoleg- Vale). Biivercieleltre 
WRAPPER Mexico 

BINDER Nicaragua 

FILLER Honduras, Dom. Rep., Peru 
DIMENSIONS 7” by 52 

PRICE $42.00 


POINTS 












MADE BY Agroindustrial 
Nilets] tele lUCslanxemels 
Tabacos S.A. 


Neg ne) dM Meoley-Vale). Bi ivercyeleltrs 
WRAPPER Ecuador 

BINDER Nicaragua 

ae ee lets eslel ets 

DIMENSIONS 7" by 52 

PRICE $7.29 


POINTS 


MADE BY US 


Habanos S.A. 
| \om re) mi Reley- Wale), Retr er.| 


WRAPPER Cuba 


BINDER Cuba 
FILLER Cuba 
DIMENSIONS 5 7/8" by 52 
PRICE £46.10 


JOHN CURRY 





JEFF HARRIS 





Beal 


CIGAR BUYS 
OF THE YEAR 


he average retail price of a Top 25 cigar is 
more than $16, but you don’t have to reach 
for Andrew Jackson to buy a great smoke. 
We analyzed the hundreds of hand-rolled 
cigars from this year’s tasting database, and 
discovered two dozen that impressed our panel 
and also delivered wallet-friendly prices—and that 
makes us happy. Here are 24 cigars that scored 
87 points or higher, each with a suggested retail 
orice of $6 or less (before taxes). There are some 
big names here, with cigars from Arturo Fuente, 
H. Upmann, La Aurora, Oliva, Punch and Padron, in 
a variety of shapes and sizes (robustos, coronas and 
a trio of Churchill-sized cigars). And price-conscious 
connoisseurs take note—there are even two Top 25 
cigars that made the Best Buy list: The JFR Lunatic 
Short Robusto Habano from Aganorsa Leaf, and 
the Punch After Dinner from General Cigar, which is 
more than seven inches long. Both scored 93 points. 
So, grab your lighters—it’s a good time for top-shelf 
smokes that won’t break the bank. —David Clough 





33 BOINTS 


Charter Oak CT Shade Rothschild 
Nicaragua ¢ 4 1/2" by 50 « $5.00 


JFR Lunatic Short Robusto Habano 
Nicaragua * 4 3/4" by 52 « $5.98 


Last Call by AJ Fernandez Chiquitas 
Nicaragua * 3 1/2" by 50 « $4.50 


Punch After Dinner 
Honduras ¢ 7 1/4" by 47 « $5.89 


32 POINTS 


Gilberto Oliva Reserva Blanc 5.75x43 
Nicaragua * 5 3/4" by 43 « $5.75 


3] POINTS 


La Aurora 1903 Cameroon Churchill 
Dominican Republic « 7" by 47 * $6.00 


Project 805 Petite Corona 
Dominican Republic * 4" by 40 * $4.99 


30 POINTS 


Gilberto Oliva Reserva 5x50 
Nicaragua * 5" by 50 « $5.80 


Last Call by AJ Fernandez Pequenas 
Nicaragua * 5" by 46 * $6.00 


89 POINTS 


7-20-4 Hustler Series Dog Walker 
Honduras * 4 1/4" by 40 * $6.00 


Don Diego Lonsdale 
Dominican Republic * 6 5/8" by 44 « $5.18 








EI Galan Semilla Cubana Habano Robusto 
Nicaragua * 5" by 52 * $5.40 


Gilberto Oliva Reserva 5.75x43 
Nicaragua * 5 3/4" by 43 * $5.25 


Henry Clay Rustic Cheroot 
Honduras * 5 5/8" by 38 * $4.25 


H. Upmann Vintage Cameroon Corona 
Dominican Republic * 5 1/2" by 44 « $5.72 


La Aurora 1962 Corojo Churchill 
Dominican Republic « 7" by 50 * $6.00 


Padron Londres Maduro 
Nicaragua * 5 1/2" by 42 « $5.00 


88 POINTS 


Arturo Fuente Spanish Lonsdale 
Dominican Republic * 6 1/2" by 42 * $5.20 


Brick House Double Connecticut 
Corona Larga 
Nicaragua ¢ 6 1/4" by 46 * $6.00 


Punch Punch EMS 
Honduras ¢ 6 1/4" by 45 « $5.99 


87 BOINTS 


A. Flores Gran Reserva 1975 
Desflorado Half Corona 
Dominican Republic * 3 1/2" by 46 « $5.09 


La Aurora 1962 Corojo Robusto 
Dominican Republic * 5" by 50 « $5.75 


La Galera Maduro Chaveta 
Dominican Republic * 5" by 50 « $5.95 


Nat Cicco Aniversario 1965 
Liga No. 4 Robusto 
Nicaragua * 5" by 52 * $6.00 
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Rocky Patel 15th Anniversary Toro (Tubo) MADE BY Tabacalera POINTS 


It’s been eight years since Rocky Patel released his 15th Anniversary cigar, but Patel decided to WIEN CME Ste | 
give it anew release of sorts this year. The blend didn’t change, but the packaging did, with FACTORY LOCATION Nicaragua 
adjustments to the box (both inside and out) and the band, which has a bit more metallic luster, WRAPPER Ecuador 

so while it’s not a new cigar, it has anew appearance. Unlike many Rocky Patel cigars, which are BINDER Nicaragua 

made in Honduras, this line is made in his Nicaraguan factory, which he owns with partner FILLER Nicaragua 

Amilcar Perez-Castro, who oversees the operation. The Ecuadoran wrapper that covers this DIMENSIONS 6" by 50 

cigar combines with the Nicaraguan tobacco on the inside to produce a medium-to-full-bodied PRICE $12.40 

smoke redolent of nuts, chocolate, oak and vanilla. 
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San Cristobal Quintessence Corona Gorda aaa DOINTS 


San Cristobal Quintessence is one of five versions of the San Cristobal brand, a line of cigars Cigars S.A. 

made in Nicaragua by the Garcia family for Ashton Distributors Inc. What makes this different 7 Xen ce)-\ a Kole Wale) Mlteclesteltt 
from the rest is the wrapper—a high-priming leaf of Ecuadoran Habano. It’s lighter than the WRAPPER Ecuador 

oscuro wrappers found on the core line. The rest of the tobaccos were grown on the Garcia’s BINDER Nicaragua 

farms in Nicaragua. The Corona Gorda is the newest size in the line, and it has an impressive 
combination of balance and character. It’s a leathery and spicy cigar but well layered with sweet 
notes of chocolate. The construction is remarkably good, and while the trend for cigars seems to 
be going thicker, Ashton took the corona gorda in the opposite direction. 


ae lets eslel ets 
DIMENSIONS 5 5/8" by 46 
PRICE $8.25 


Trinidad Santiago Belicoso MADE BY Tabacalera POINTS 
Palma S.A. | 


wo \og re) dM Reley-Wale), Bpyo)asmm.<-)en 
WRAPPER Dom. Rep. 
BINDER Dom. Rep. 


The non-Cuban Trinidad brand has been sleepy for quite some time. It’s owner, Altadis U.S.A., 
hadn’t done very much with the cigar in the last 10 years, opting to focus on its larger, more 
recognizable brands. Rafael Nodal decided that this needed to change. He’s the head of product 
capability for Altadis and the driving force behind many of its new, creative projects. To bring 
Trinidad out of its slumber, Nodal collaborated with Dominican cigarmaker and tobacco grower 
José “Jochy” Blanco. The result was Trinidad Santiago, a bright, vibrant blend of all-Dominican DIMENSIONS 6" by 52 
tobaccos grown by Blanco. The Belicoso is full of earth, coffee and licorice notes that transition PRICE $9.90 
elegantly into a honeyed, woody finish that kept us wide awake the entire time. 


FILLER Dom. Rep. 








OneOff +53 Super Robusto 


The OneOff brand has a bit of a mysterious background. It was created in 2001, gaining a cult 
following for its unusual packaging and fairly low production numbers. Oddly, the trademark was 
abandoned before being picked up by Cuban Crafters, which produced a short-lived version that 
was quite unremarkable. Today, the brand is owned by Dion Giolito of Illusione fame. His vision 
was to restore the cigar to its cult status by giving it the high-quality and unique tobaccos he felt it 
deserved. OneOffs are made at Aganorsa Leaf, where most Illusione cigars are produced. Of the 
eight sizes, the +53 Super Robusto really resonated with us. It’s twice the price of the other cigars 
in the line because Giolito says the tobaccos are different, making it a cult size within a cult brand. 
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Plasencia Cosecha 146 San Luis 


The Plasencias have been growing cigar tobacco for a very long time—according to the family 
history, since 1865. But the year 2011 holds some significance. Not only was it a banner year for 
tobacco quality, but it marks 146 years since the family’s inaugural harvest. So the Plasencias 
decided to create a brand using tobacco from the 2011 vintage and name it after the family’s 146th 
crop. All of the tobacco in Cosecha 146 is from Criollo 98 seed. The wrapper comes from the 
Jamastran Valley in Honduras, while the binder comes from Esteli, Nicaragua. The filler is a mix 
of tobaccos from Nicaragua (Condega) and Honduras (Olancho and Jamastran Valley). There’s 
some tobacco from the 2012 crop as well, as each growing season extends into the following year. 





Ramon Allones by AJ Fernandez Churchill 


A.J. Fernandez is undoubtedly the “go-to-guy” in the industry for reinvigorating classic Cuban 
cigar lines with strong, Nicaraguan blends. Ramon Allones is a perfect example. Owned by 
General Cigar, Ramon Allones was never very successful in the United States, so Fernandez 
wanted to see if he could succeed where General could not. What he came up with was a purely 
Nicaraguan cigar made with a blend of Corojo 98, Criollo ’99, medio tiempo and a hybrid 
tobacco that he grows in Esteli. General still owns the trademark, but they’ve turned over both 
manufacturing and distribution of Ramon Allones to Fernandez, who has given splendid new life 
to a cigar brand that definitely deserves it. 
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MADE BY POINTS 
Aganorsa Leaf 

Nome) dM Reoleg- Vale). Biivercyeleltrs 
WRAPPER Nicaragua 

BINDER Nicaragua 

ae lets eslelets 

DIMENSIONS 5 3/4" by 48 

PRICE $30.00 
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MADE BY Tabacos URS 
de Oriente 

Veg ne] >) Molter Vale] Mafelstelll eb 
WRAPPER Honduras 

BINDER Nicaragua 

oe ies este lets mma elalelel ess 
DIMENSIONS 5 3/4" by 54 

PRICE $13.50 


MADE BY Tabacalera A.J. DOINTS 
mila itslale(sy4n Gilets] acme(= : 
Nifetsleske its 


Neg ne) eM Meloy Wale] Bi iver) eleltts 
WRAPPER Nicaragua 

BINDER Nicaragua 

ee iets eslel ets 

DIMENSIONS 7" by 50 

PRICE $14.00 


JOHN CURRY 
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I : See Fuentes 


The iconic Fuente family farm, known as Chateau de 
la Fuente, is located deep in the heart of the Dominican 
Republic. Luscious and green, this breathtaking land is 
“<< aptly named in the spirit of the famous Chateau Fuente LS 
OAS9/ = «+ ocigar series. Every cigar is aged to perfection before A 
being individually wrapped in their signature cedar 
sleeve and awarded a ribbon foot representing the 
Ted Gr: " creativity that makes only Fuente, Fuente!!! \ | 
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Living 


Golf 


Few golfers love golf as much as Jimmy Dunne, 
who owes his very life to the game 





anging near the center of all the memorabilia that decorates and 

accentuates Jimmy Dunne’s office in midtown Manhattan is a 

small, framed piece with the words “Jimmy’s Motto” written 

as a headline. “Every morning in Africa a zebra wakes up and 

knows it must outrun the fastest lion or it will be killed,” it reads. 

“Every morning the lion wakes up and knows it must outrun the 
slowest zebra or it will starve. It doesn’t matter whether you’re a lion or a zebra, 
when the sun comes up you better be running!” 

There is an accompanying photo of a zebra chasing a lion. The zebra is labeled 
“Sandler O’Neill,” and the lion, “everyone else.” 

As the senior managing partner of Sandler O’Neill, a New York-based multi- 
faceted investment banking company, Dunne is the ultimate up-and-runner who 
long ago fulfilled his up-and-comer destiny. In business, in personal life, in the 
game of golf, the guy who is known by friends as the “Dunne Man” is up at the 
crack of dawn and ready to go—24/7 and 365 if need be. And he’s known to smoke 
a fine cigar whenever he can. 

The life of Jimmy Dunne is the stuff of dreams—and of a nightmare. At the 
heart of it is the 27-year marriage to wife Susan and their three children. At the 
forefront of it is his role as the leader of a very successful business. At the soul of 
it is his passion for the game of golf. The man is 62 years old but lives a life so 
expansive there doesn’t seem to be enough time to cram it all in, especially 
considering he’s an avid and accomplished golfer who plays to a single-digit 
handicap. He has a resume of club memberships that borders on the astonishing— 
Augusta National, Shinnecock, Seminole, Cypress Point and Pine Valley, to name 
a few—and a roster of A-list friends across all strata of society. 


BY JEFF WILLIAMS © PORTRAITS BY MATT FURMAN 
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“He’s a guy who is really comfortable 
in his own skin,” says Tom Brady, the New 
England Patriots quarterback, one of 
Dunne’s many friends. “He says what he 
thinks, means what he says and is very 
endearing. He can be tough, but he’s 
incredibly warm. I think for Jimmy, the 
harder something is to accomplish the 
harder he works at it. It’s the hallmark of a 
great leader to hunker down and work 
harder than anyone else.” 

Golf feeds Dunne’s competitive spirit, 
nourishes his social nature and nurtures 
his vast connections in the financial 
world. “Golf has been an important part 
of my life for as long as I can remember,” 
says Dunne in his slightly raspy New 
Yorker baritone, which commands atten- 
tion while not demanding it. He looks you 
in the eye, delivers his message clearly 
and crisply. “It started with my father; he 
had a great appreciation for the game,” 
he says. “He thought it enhanced all the 
great characteristics—you’re outside, you 
are moving around, you are at pretty places, you are enjoying 
the day and you are around really nice, successful people. He 
thought it was an absolute, fantastic game and he instilled 
that into me.” 

And the game of golf saved Jimmy Dunne’s life. 


eventeen years ago Dunne was playing so much golf— 
and so well—that he was becoming increasingly 
interested in playing competitively. On the morning of 
September 11, 2001 he was at the Bedford Golf and 
Tennis Club north of New York City, trying to qualify 
for the U.S. Mid-Amateur Championship. His mentor Herman 
Sandler had told him not to call in that day, just concentrate on 
playing his best, and after a frost delay he was off to a strong start. 
After four holes on that crisp, perfectly clear day, he was one 
under par, when he was approached by a tournament official who 
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delivered the horrifying news of what was 
unfolding in downtown New York, what 
was happening at his company headquar- 
ters back in the Twin Towers of the World 
Trade Center. 

Dunne’s original plan was to attempt to 
qualify a day earlier, on a different golf 
course. But Chris Quackenbush convinced 
him to change his plans. Quackenbush was 
Sandler O’Neill’s head of investment banking, 
and he was Dunne’s best friend. They had 
known one another since high school. 

“He picked up the application. He said 
‘Go to Bedford on the 11th—you’ll get it 
under par,” says Dunne. “I picked up the 
application, I handed it to Debbie.” Debra 














Jimmy's Motto 


Every morning in Africa o zebro wokes up and 
knows it must outrun the fastest lion or it will be 
killed. Every morning the lon wokes up and 
knows it must outrun the slowest zebra or it will 
starve, It doesn't matter whether youre o lon 


When the sun comes up you better be 





Dunne plays regularly with an enviable list of 
golfers, including Rory Mcllroy (on the tee) and 
Phil Mickelson. His motto (above) is a framed 
reminder about keeping ahead of the pack, and is 
prominently displayed in his office. 


Paris was Dunne’s assistant. “Debbie died,” 
says Dunne, his voice loud, a hint of pain in 
his eyes. “Chris died.” 

Sandler O’Neill had 171 employees who 
worked on the 104th floor of Tower 2, the 
South Tower of the World Trade Center. 
Eighty three of them came to the office on 
9/11. Sixty six of them perished, including 
Quackenbush and Sandler. 

Had it not been for his change of plans, 
Dunne would have been at the World Trade 
Center that day. But that round of golf saved 
his life. Kept him here to live on, to keep 
Sandler O’Neill functioning. 

Dunne raised the firm from the ashes 
of that devastating day. He led a rebuild of 
a company that had lost nearly every trace 
of its financial records, many of its partners 
and an enormous amount of the people who 
formed the firm’s intellectual capital, who 
did its day-to-day business. The company 
had lost all its computers, its phone numbers. 
Every aspect of the business had to be pains- 
takingly restored. 

Dunne made sure that salaries and bonuses were paid, health 
insurance was taken care of, that there was a fund for college 
scholarships for the firm’s children. He spoke at no fewer than 20 
of the funerals. Dunne’s hard-charging nature, his absolute deter- 
mination and his devotion to those he cared about meant that he 
would fight the ultimate fight. 

“Whether it was the guys I caddied for, the teachers that I 
had, coaches that I had, the parents that I had, the sisters that I 
had, all those people who took time and effort and invested in me, 
this was the moment their kindness and their confidence in me 
needed to be paid back,” says Dunne. “Regardless what would 
happen, if I had to give it my absolute all and either successfully 
do the right things or literally die trying, and I was very willing to 
pay that price.” 

Sandler O’Neill managing director Richard Olstein, who 
hired Dunne for his first job in finance in 1978 at the firm L.F. 
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Rothschild, recalls the Herculean efforts that Dunne put in the 
months and years following 9/11. “In my view, he is the only 
person I know who could have taken this firm from where it was 
after 9/11 to where it is now,’ says Olstein. “He’s got very strong 
character. He’s concerned not only about execution but the manner 
of execution and he wants things done right. He’s demanding of 
the people who work for him, but no more than he is demanding 
of himself. He’s a terrific leader.” 

After the attack, golf was on hold for Dunne—he spent nearly 
all of his time on resurrecting the firm. It took a couple of years 
before he could get himself to feel good about playing again, 
about being back with his vast array of friends that he had made 
through the game. 

One of those friends is Seth Waugh, former CEO of Deutsche 
Bank Americas and the new CEO of the PGA of America. “He is 
an enigma of sorts, both the simplest and the most complicated,” 
says Waugh of Dunne. “He’s got very strong opinions and yet 
he’s also the most loyal guy on earth and at the 
end of a day a teddy bear... He’s always rooting 
for the guy that’s down and yet he walks with 
the kings.” 

Lou Nanni, vice president of university rela- 
tions at Dunne’s beloved alma mater Notre 
Dame, says Dunne “has this rare ability to 
develop rich and meaningful relationships with 
those struggling on the margins as well as those 
who are very successful and are at the highest 
levels of society. He’s a study in contrasts. His combination where 
he is hyper competitive, but he is also genuinely compassionate. 
I see that as a rare combo. He’s knows brokenness. The broken- 
ness in his own life has led to incredible compassion.” 


ames J. Dunne III grew up in the Long Island village of 

Babylon, 40-odd miles east of Manhattan. He was the 

only son ina house filled with four sisters, raised by his 

mother Ann and his father James Joseph Dunne, an 

executive with Arrow Shirt Company. From the get go 
he was a hard charger who knew the value of money and the 
independence it would bring, and was as demanding of himself 
as he would become of others. “My parents instilled an attitude if 
you wanted to get something done, you had to go out and get it,” 
says Dunne. “Nothing would be given to you. My mother 
developed an underdog mentality in me. Sort of the opposite 
of today where you are the greatest star in the sky. Her attitude 
was Jimmy, all these guys are tough, people are smarter, people 
are faster, you gotta go. You got to get up and go get it” It worked 
for me. It doesn’t work for everyone.” 

It was his father who introduced him to golf, first at 
muni courses on Long Island, then by joining the Southward Ho 
Country Club in Bay Shore. “I can still remember |my father] 
saying Jimmy, they don’t have tee times there, that you can come, 
hit a few balls and play. We were used to waiting three or four 
hours to play nine holes.” 

Driven to make money to establish his own independence, 
Dunne got a job caddying at the club at the age of 11, telling every- 
body he was 14. His father had often told him that part of being 


successful in life was being able to anticipate the consequences of 
his actions, or those of others. With a 25-pound bag on his shoulder, 
he learned to anticipate the needs of his player. Maybe even more 
important was learning to coexist in the caddie yard with a hard- 
scrabble group from a different social strata. “I got a good education 
about golf and life in that caddie yard. I didn’t go in there with any 
feeling of entitlement,’ says Dunne. “Caddying was a huge piece of 
the foundation of my life because I knew what it felt like when the 
guy put the $7 in my hand rather than $5.” 

The man who would eventually become one of the smart guys 
of the Wall Street world was learning his trade at Southward Ho, 
even if he didn’t know it. He learned to play golf for money on 
Mondays, caddie day, and he played cards with the other caddies 
on his downtime. “They played gin rummy, which I had to get 
good at quickly,’ says Dunne. “They played for money and nobody 
liked to lose any money, and there was value in someone who was 
good and sharp and a good gambler. That was status.” 








“T got a good education about golf and life in that 
caddie yard. Caddying was a huge piece of the 
foundation of my life because I knew what it felt like 
when the guy put the $7 in my hand rather than $5.” 


Dunne learned an early lesson one day when his partner, a 
caddie named Leroy Brown, called him an idiot for breaking his 
club in a fit of anger during a money match, letting him know that 
he wouldn’t be out just the money for the match, but also the cash 
for replacing the club. “He spoke to me as an equal. I wasn’t a 
spoiled member’s son who just did something stupid. I was his 
partner who lost my temper, had a violent reaction and he was 
unhappy and disappointed in me as a partner, not as a young man 
or a member’s son. I remember feeling the responsibility. That 
made a big impression on me.” (To this day, Dunne has a soft spot 
for caddies, and he frequently brings caddies to Augusta National, 
where he has been a member since 2006.) 

One day, at the driving range at Southward Ho, Dunne met 
Quackenbush, who would become not only a golfing partner but 
his soul mate and coworker. Long before they worked in high 
finance, the two toiled together in a far simpler way. He and 
Quackenbush wanted to raise money to pay their own college 
tuition, so they started a house painting business. Their business 
card read “Tuition Paying Painters.” With the ultimate stroke of 
good fortune, one of the houses they painted belonged to a member 
of the iconic Shinnecock Hills Golf Club, who arranged for them to 
play. Playing the course with a jaw that was often agape, Dunne 
knew he wanted to be a member, even if he didn’t know exactly 
how he would do it. 

Dunne went to Notre Dame, and graduated in 1978 with a 
bachelor of arts degree with a major in economics. He grew to love 
everything about the school, and has made frequent donations to 
his alma mater. In 2016, he and his wife Susan donated $20 million 
to build a residence hall that is named after him. 
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When Dunne didn’t get into 
Georgetown Law School, the series of 
connections he had made through golf 
brought him to the financial world. He 
met Sandler in 1978, and in 1988, Dunne 
joined Sandler and other executives 
from Bear Stearns to found Sandler 
O’Neill. Soon, Quackenbush joined, 
coming from Merrill Lynch. All was 
roses, a blossoming firm at the top of 
Tower 2, until the devastation of 9/11. 

The events of 9/11 are never far 
from his thoughts, though he doesn’t 
like to dwell on them. His mission to 
save Sandler O’Neill was undeniably a 
success, as the company is bigger than it 
was before, with some 320 financial 
professionals. The private firm doesn’t 
disclose revenues. Dunne says that what 
happened didn’t change him, it just 
motivated him even more. “Sometimes 
something happens in somebody’s life 
and they say that changed them,” Dunne says. “9/11 didn’t change 
me asingle bit. Not one iota did it change me. The intensity in which 
I felt things was different. So when I hugged my children good night 
I know that I held on longer and a little tighter.” 

“The guy’s got a heart as big as the state of Texas,” says John 
Bannon, a lifelong friend in the financial business who is also a 
fellow golfer and occasional caddie for Dunne in the AT&T Pebble 
Beach National Pro-Am. “The kids of the fathers and mothers 
that we lost in 9/11, to see that their kids had nothing to worry 
about as far as school and insurance? You could say that he’s a guy 
that tries to do something for someone every day and not expect 
a thing in return. I’m pretty psyched to call him a friend.” 

Dunne has made endless friends through golf and business. 
That’s where he met Brady, and so many other people who love 
the game like he does. He is president of the Seminole Golf Club 
in Juno Beach, Florida, where he plays with pros such as Phil 
Mickelson, Rory McIlroy, Justin Thomas, Nick Price and a host 
of other big names. “He’s one of a kind,’ says Thomas. “What I 
respect about him is that he is so well-respected and worked very, 
very hard his whole career to get where he is.” 

Dunne and Waugh used to have an annual outing, five men 
and their sons playing golf and learning about the vastness of life. 
One year, Waugh hosted the group for dinner in the Hamptons. 
He knew how much Dunne had put into resurrecting Sandler 
O’Neill, how he was virtually nonstop. On this night, he saw a 
different Dunne sitting on the beach. 

“We sat there in the dark and he was smoking a cigar,” says 
Waugh. “He was as content as I’ve ever seen him.” 

Dunne likes to smoke a fine cigar wherever he can. He’s espe- 
cially fond of Cubans. “I like Cohibas, Montecristo No. 2,” he says. 
Romeo y Julieta Churchills also appeal to him, as do Cohiba 
Behikes—when he can find them. He smokes in his den, on the golf 
course and by the pool at his house near Seminole. “I find time late 
in the day, when everything is done,” he says, “to sit down for an 
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Cubans make up much of Dunne’s go-to list of cigars, 
including Cohibas, Romeo y Julietas and Montecristos. 


hour or so with a cigar—I really enjoy 
it.” He began smoking cigars as a young 
trader, emulating the move of one of 
the firm’s veterans. 

Cigars played a role in one of 
Dunne’s deals: the multibillion dollar 
acquisition of John Middleton Inc., 
the maker of Black & Mild machine- 
made cigars. John S. Middleton, the 
principal owner of the Philadelphia 
Phillies, had known Dunne personally 
for a few years, and approached him 
when he thought about selling. “I said 
to Jimmy, ‘I know this isn’t your space, 
but I trust you,” says Middleton. 
“He has the highest set of ethics and 
morals that I’ve ever seen.” 

Middleton thought his cigar 
company was worth X. “I said, ‘I think 
it’s worth X-plus, ” says Dunne. Altria 
Group Inc. bought Middleton for 
$2.9 billion in cash in 2007, with 
Sandler O’Neill serving as financial adviser. A memento of the deal 
sits high on one of Dunne’s office bookshelves. 

When asked if a $2.9 billion deal is a big one, Dunne’s eyes 
light up. “I’m from the Anthony Quinn school,” he says with a 
small smile. “There are no small deals.” 

Deals of that size deserve celebration at places like Shinnecock, 
a course that awed a young Dunne with its majesty and beauty so 
many years ago. Today, he’s not only a member, he’s been club 
champion three times. He also shot a 63 there in 2010, a round that 
included an ace on the par-3 11th hole. The ball lay in the hole with 
the large Q facing upward, the way Dunne has always marked 
his ball since the death of Quackenbush. 

Dunne has given and gotten so much through golf, and sees it 
as a way to get to the heart of a person. “I had a friend who once 
said you don’t really know somebody until you’ve had dinner with 
them or played a round of golf with them,’ he says. “I’m not sure 
about the dinner, but I’m positive about the round of golf.” 

And last summer, all those rounds finally brought Dunne to 
the only place on the course that had long eluded him—playing 
as a competitor in a USGA event. On July 30, Dunne shot a 73 at 
Tavistock Country Club to earn a spot in the 64th U.S. Senior 
Amateur Championship. As soon as he made the roster, the con- 
eratulations came pouring in, including a celebratory tweet from 
Justin Thomas. “The first USGA event for the Dunne-Man!” 

It wasn’t a great tournament for Dunne, but he crossed one 
big, longstanding item off his to-do list that day, one more accom- 
plishment in a life filled with them. And he played the same way 
he has for more than 17 years, hitting a white ball decorated with 
that letter Q, his constant reminder. 

Given his standing in the business world, his portfolio of golf 
clubs, his roster of friends, his history of doing good by all, the 
Dunne Man might just be the ultimate golf partner. 


Jeff Williams is a CIGAR AFICIONADO contributing editor. 
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COHIBA MACASSAR 
Housed beneath rare Macassor wood, Cohiba Moacoassar delivers 


an equally rare smoking experience. It's a luxurious presentation, 


betitting the world’s most luxurious cigar. 
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Sports bettors are catching onto eSports— 
the fast-growing phenomenon of 
orofessional video gaming BY MICHAEL KAPLAN 


ome this Sunday, one thing is all but certain. Casino sports books will be packed 
with gamblers. Many will be looking to bet on the NBA. Others will be going for 
the NCAA. Over the course of that week, wagers will also have been made on 
everything from rugby to hockey to auto racing. 

Human beings have proven that they will bet on most anything. As one casino 
wag puts it, “a cricket match or a cricket race.” But are we ready to lay down good 
money on Millennials feverishly playing computer-games? Forward-thinking gambling 
industry professionals, when considering the hot new trend that has come to be called 
eSports, reply with a resounding yes. 

“The prevalence of eSports betting has snuck up on major [sports gambling] operators,” says 
Matt Kaufman, a consultant with Eilers & Krejcik Gaming, a boutique research firm for the 
casino industry. “The companies that got in early have gained significant edge. They have robust 
eSports sports book offerings.” According to Kaufman, you bet on eSports games the way you 
bet on every other sport—wagering on teams, with odds or money-lines tempering the action. 

There are several facts that lend credence to the optimism. At the moment, eSports ranks 
as the fastest-growing segment in sports betting. In 2016, eSports generated more than $1 billion 
in wagers worldwide, and it is expected to be considerably higher by 2020. That will be derived 
from gamblers wagering their money on teams that feature kids with player names like 
Amnesiac, Crimsix and Faker competing at games such as League of Legends, Counter-Strike 
and Defense of the Ancients 2 (usually referred to as Dota 2). The Dota 2 Championship, played 
in Vancouver, Canada, last summer and known as The International, generated $25 million in 
prize money. Casino corporation MGM International recently partnered to build a 
30,000-square-foot arena devoted to the playing of eSports in its Luxor Hotel & Casino. And the 
segment is frothy enough that DraftKings offers daily fantasy-sports wagering for eSports. 





ILLUSTRATIONS BY TAYLOR CALLERY 
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Top: Rogers Arena in Vancouver, Canada, is full of gaming fans during the 
first day of the International 2018 Dota 2 Championships on August 20. 
Above: Fans go wild during the final match on day six of the tournament. 


ESports is a growing business that has attracted no shortage 
of high-profile investors. Celebrity athletes like Michael Jordan, 
Alex Rodriguez, Shaquille O’Neal and Michael Strahan have an 
interest in the eSports space. Reality TV star Mark Cuban, along 
with Ashton Kutcher and Elisabeth Murdoch, have already 
invested in Unikrn, an entity that focuses on taking eSports 
wagers. “We have action 24 hours per day, seven days per week,” 
says Rahul Sood, a former Microsoft executive who serves as 
co-founder and CEO of the Seattle-based operation. “There are 
hundreds of games every week and at least 5,000 games to bet on 
per year.” 

While Unikrn is not yet taking wagers from American gamblers, 
Sood and others expect that to change soon (even in states where 
sports betting is legal, eSports has not been widely regulated or 
consistently allowed; hence, America is the second largest market 
for illegal eSport wagering, right behind China). Seth Schorr, 
whose Fifth Street Gaming in Las Vegas works with the newly 
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opened Ocean Resort Casino in Atlantic City, is pushing for the 
place to be an eSports hub. “We’re working with New Jersey 
regulators,” he says. “Maybe they will be comfortable with us 
[regularly taking wagers| next year. Like with everything, it’s 
about having controls, preventing cheating, creating a system for 
resolving disputes. We’d rather do it slow and do it right.” 

He knows from where he speaks. Besides working with 
Ocean, Schorr is also chairman of the Downtown Grand, in 
downtown Las Vegas. It’s a five-year-old hotel and casino witha 
young clientele. It is also the first place in America to accept 
action on eSports. 

Schorr spearheaded the Grand’s taking of eSports wagers on 
three occasions (the last time being 2017), each one more successful 
than the last. The second-generation casino executive would do 
it all the time if getting clearance wasn’t so cumbersome. 

“The process is to apply for each bet [and betting event], 
which makes sense,” Schorr allows. “You can’t bet on just any 
football game in a casino. But you can bet on the NFL. It has to 
meet integrity expectations. And we have not yet defined the 
eSports league that fits the criteria.” 

As aresult, each betting opportunity needs to be reviewed indi- 
vidually and it takes time. “We are working to create standards that 
will make Nevada and other states able to decide the games that 
should be bet on,” he adds. “I expect that to be fine-tuned next year.” 


s the law stands now, eSports lovers can already compete 
in their own eSports tournaments. At the Level Up bar 
inside MGM Grand in Las Vegas, gambling opportunities 
are set up like poker tournaments in which multiple people 
play against one another and the top finishers get chunks of the 
prize pool. 

In light of anticipated legalization, smart money says that if 
you bet traditional sports and overlook eSports, you may be missing 
out on the next big thing. In 2019, betting on kids playing 
computer games sounds an awful lot like gaining ground-floor 
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entry to a hot new area of gambling. Imagine if you began wagering 
on the NFL back in the 1940s, when the point spread was first 
introduced. It would have been pretty juicy then—eSports seems 
to be pretty juicy now. 

Smart bettors overseas are already capitalizing on lines that 
tend to run weaker than those made for the NFL as they get moved 
by uninformed gamblers. “Right now, it is possible to come in, gain 
an understanding of eSports and get a leg up,” says Adrian Saelen, 
an eSports betting analyst with the online bookmaker YouWager. 
“You can do something as simple as figuring out which teams have 
the largest fan bases and gain value by betting the other way.” At 
the moment, he believes U.S. teams in general are undervalued. 

It’s easy to believe that betting-lines put up for eSports would be 
ripe for exploitation. Following decades of handicapping football 
and basketball, seasoned oddsmakers make few mistakes that 
result in soft lines. It’s different with eSports. “The potential for 
a sports book to put out a bad line for eSports is higher than it 
would be for the NFL and NCAA,” confirms Kaufman. “But then 
the books are not accepting the large wagers that they take for the 
NFL. Nobody takes a $10,000 bet on a League of Legends match.” 

Sood acknowledges that the economy of scale is different in 
the eSports betting arena. “A whale in our business can turn over 
$40,000 or $50,000 per month,” says Sood. “Whereas a whale in 
traditional sports is a million or more. Over time, though, as 
liquidity increases, our limits will go up.” 

Despite the low limits, it’s surprising that advantage players— 
people like James Grosjean, Richard Munchkin and Kelly Sun, 
who analyze casino games and beat them brutally—have not yet 
applied their savvy to cashing in on eSports’ inefficiencies. 
Kaufman figures that their incursions will come. “Once the books 
start taking larger wagers, I’m sure there will be teams of young 
guys who really know eSports teaming up with sharp bettors who 
have large bankrolls,” he says. “To the best of my knowledge there is 
not a Billy Walters of eSports. But there will be. It will get there.” 

Saelen is confident that a new generation of gamblers will 
spur the growth of eSports wagering. They comprise a fresh 
breed of folks who obsess over eSports stars the way their fathers 
and grandfathers idolized Jordan and Namath. “Right now,” says 
Saelen, “most of the people who watch eSports are really 
young”—or at least too young and too skint to bet in casinos. “If 
you’re 15 and watching the matches, you’re probably not set up to 
bet on them. But you’re really into it. When I was between 12 and 20, 
I spent every waking hour playing and watching eSports. Now 
when I watch, I bet.” 

Sood puts a sharper and more morbid spin on the question of 
esrowth: “If the median age of a baseball fan is 56, then you can 
figure that for every Major League Baseball fan who passes away, 
four future eSports fans are born. One way or the other, whether 
we put people into the eSports space or not, it has to grow.” 

Kids who follow eSports play the games in much the same way 
that NBA-obsessed teenagers spend after school on basketball 
courts. Following the same parallel, a small number of eSports 
fanatics develop into the Pistol Petes of that world and get 
plucked from amateur leagues to turn pro. The most popular 
offerings that they play are Byzantine strategy games that involve 
taking out other players with digital weapons and conquering 





PROMINENT GAMING INVESTORS 


MICHAEL JORDAN 


MARK CUBAN SHAQUILLE O’NEAL 





Esports has gotten the attention of some serious celebrity investors, like 
Michael Jordan, Ashton Kutcher, Mark Cuban and Shaquille O’Neal. 


pixelated lands. Join a top team and you can earn $200,000 or 
more for possessing the mindset of a multitasking chess player 
and the reflexes of a professional assassin. 

To older generations, this may sound like a ridiculous way 
to make a living. But to kids in their teens and adults in their 20s 
(the sweet-spot is 21 through 23 and male), professional eSport 
athletes, as they like to classify themselves, are part rock star 
and part sports star. And for those who get to the top, the game 
is no joke. “They’re in a highly competitive environment with 
huge pressure,” says Ian Smith who heads up the eSports Integrity 
Coalition, an organization that works to ensure eSport matches 
are kept clean and free of fixing. “The lifestyle is not unlike that 
of Rafael Nadal or Novak Djokovic”—albeit, in a team setting. 
“They earn a hell of a lot of money but travel two days a week, 
practice seven hours a day, live in hotels. These guys are kept 
really busy. They do not have a lot of spare time and there is no 
real off-season.” 

Like all serious athletes, professional eSports practitioners are 
cognizant that their time at peak playing level is limited. “It is high 
pressure and high speed; and when you lose your speed, you lose 
your competitive gaming edge,’ continues Smith, adding that they 
recognize the need to remain healthy and to preserve brain cells. 
“T’ve seen the athletes have blowouts after big tournaments. They 
like to go out clubbing and stuff, but the training and playing 
regimen stops them from doing a lot of that. I wouldn’t put them 
alongside baseballers and footballers |in terms of their propensity 
for partying]. I’m sure some players own Maseratis, but these 
guys are not rappers. They are not pushing blingy lifestyles to 
their supporters and social media followers.” 
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“A new generation of gamblers will sour the growth of eSports wagering. 
They comprise a fresh breed of folks who obsess over eSports stars 
the way their fathers and grandfathers idolized Jordan and Namath.” 


At least not yet, as Smith allows, 
“Eventually one guy will come along 
and have the kind of personality that is 
aspirational. Then others will follow 
and it might become more of the norm 
the way it has in other sports.” 

Despite being an enterprise that 
seems cerebral and clean-cut, eSports 
comes with a built-in gambling compo- 
nent that comes off as completely organic. 
Many of the popular computer games 
come with a feature known as “skins.” 
These are basically weapons or adorn- 
ments—some functional and adding 
advantages for playing games, others 
simply looking cool—that can be won or 
purchased for the characters online. 

An online body, called Valve, assigns 
accepted values to the items and serves 
as a skins market-maker, facilitating the 
buying and selling of virtual items for 
real dollars. 

Almost instantly, running parallel to the popularization of 
Bitcoin, skins turned into a kind of crypto currency. Gambling, of 
course, soon followed. People would use skins to bet on matches 
against each other or wager on the outcomes of larger matches 
played by top teams. Valve keeps players honest in terms of what 
their skins are truly worth. 

But it gets way more degenerate than that. The most blatant 
form of skin gambling is a side-game called Jackpot. “A bunch of 
different individuals put their items into a pool and there is a 
wheel that spins,” explains Dustin Mickowski, a quality assur- 
ance and design consultant for eSports gaming companies. 
Bettors wagering on the spin of the wheel receive numbers, as in 
roulette, and “your likelihood of winning is based on the value of 
your item. If yours is worth $100 and mine is worth $5, you would 
have 20 chances of winning as opposed to my one chance,” he 
says. “There are a ton of websites doing that.” And enough people 
to keep Jackpot games going all day. 


f we were to be cynical here, we might think that eSports will 
soon become a candy store for sharps who gamble with disci- 
pline and intelligence. After all, the market seems full of people 
who were taught to be random bettors by the very games they 
play as youths and wager on as adults. Their blunders will move 
the gambling lines and create opportunities for people who know 
what they’re doing. Great Britain’s Gambling Commission wouldn’t 
disagree. An exposé on skins, published by the BBC, was headlined 
with the quote, “Children as young as 11 introduced to gambling.” 
In much the same way that the technology inherent in eSports 
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trains a generation to wager badly, it helps 
advantage players to gamble smartly. For 
starters, anyone who wants to handicap 
eSports will do well to dispense with pens 
and legal pads. Because the game is played 
completely online, there are tons of inargu- 
able statistics that can be gleaned from past 
matches to predict future outcomes. Web- 
sites such as PandaScore.com use artificial 
intelligence to get granular stats about 
points scored, kills made, territories taken. 

“For the biggest games there is tre- 
mendous data out there,” says Kaufman. 
“Performance and outcome and statistics 
are all available.” And these stats aren’t 
shaded by personal opinions or biases, 
making the game as mathematical as 
blackjack. 

Adds Schorr, “The thing with betting 
on eSports is that a lot of the innovative 
websites and platforms either have 
artificial intelligence watching what is on the screen or they have an 
API into the game. It is a direct interface so that they get every bit of 
information: Hits, kills, assists and the circumstances under which 
specific players do particular things.” 

Handicappers working for Unikrn use that kind of information 
and build computer models that figure out statistical odds for teams 
playing against each other. It’s the same kind of predictive modeling 
used on Wall Street and by top horseplayers like Bill Benter and Don 
Johnson. “We put a bunch of factors into a database and come up 
with a number,’ says Sood, making it sound easy. “We look at player 
history, matches they have played, how they have done against each 
other, how certain players perform under various conditions. 
We analyze the data, aggregate it and create odds.” 

The bigger the database gets, the more accurate and the more 
efficient it becomes. “It used to take hours for us to build odds for 
tournaments,” says Sood. “Now we can do it in seconds. We have so 
many elements in our models that we can build odds pretty quickly.” 

And if eSports keeps growing, as gambling-industry insiders 
believe it will, then a sports-betting model seems likely to gain in 
value, and benefit from being in action sooner rather than later. 
“Some people think eSports is a fad,” says Kaufman. “But I grew up 
with this. There is a generation for which these games are viewed no 
differently than traditional sports—right down to the desire to meet 
their favorite players.” Considering the question as to whether or not 
we are ready to bet on 20-somethings playing computer games, 
Kaufman dryly concludes, “This is not going anywhere.” 


Michael Kaplan, a CIGAR AFICIONADO contributing editor, writes 
frequently on gambling. 
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Frank Sinatra and Bing Crosby 


Build 
Better Bar 


A man’s home may be his castle, but that 
castle is incomplete until it has a proper bar 


BY JACK BETTRIDGE 











ears ago, my brother was house hunting 
and asked me to check out a nearby beach 
property. What impressed me more than 
its views of the Long Island Sound was the 
interior: almost every room had a wet bar, replete 
with an ice-making machine. I remarked that the 
owner must be a serious cocktailian, and the realtor 
revealed that this was an East Coast abode owned by 
none other than Rodney Dangerfield, who had 
decamped for Hollywood. Despite his onstage pro- 
testations, the comedian earned my immediate 
respect—as well as envy. 

Dangerfield’s setup may be overkill, and frankly 
I’ve never been able to match his level of liquid host- 
ing. But over the years, I’ve moved into and out of 
many homes, ensuring that each one had a proper 
bar for entertaining. Yours should have one too. 
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BAR ANTHROPOLOGY 


There is no one bar setup that will suit 
every entertainer. Choosing the appropri- 
ate character from a few basic lifestyle 
categories will help. 

e The First-Timer So you’ve finally settled 
down, but square footage is still at a pre- 
mium and your significant other doesn’t 
smile at the notion of a full bar dominating 
the domicile. Opt instead for a low-slung 
cabinet and hide the bottles behind sliding 
doors. The coolest we’ve seen has a motor- 
ized column lift, bringing the liquor to 
table height when needed. But you can get 
by with a simple credenza with a slate or 
glass top. Make sure it has enough room to 
store a few bottles, plus your humidor. 

e The Gentleman When youre king of your 
own castle you deserve more elbow room 
than a mere cabinet. Graduating to a tall 
armoire with shelves gives you not only ample working space to 
build drinks, but the real estate you need to lay in such an array of 
bottles to meet just about any drink order. An even bolder move? 
Carve out some of that precious closet space you paid extra for. 

¢ The Professional Most of us work all our lives trying to create 
the perfect man cave, but the precocious Otter of Animal House 
exemplified it as a college student: a full, glittering bar in his 
fraternity-house room. Of course, you'll want a back-lit, back bar 
on glass shelves to show off your spirits collection and perhaps a 
walk-behind bar, which offers your bottles some modicum of 
protection and gives you a proper place to serve your guests. But 
most of all, living the dream means cutting the umbilical cord 
with the rest of the house. For that, you’ll need a sink with 


Cary Grant mixes it up 
in My Favorite Wife. 





running water, a refrigerator with a freezer 
and an ice-maker that makes good-sized 
cubes. Also invest in a door that locks. 


CHOOSE YOUR POISONS 


The 12 Bottle Bar (Workman Press) posits 
that with a dozen spirits and liqueurs one 
can create hundreds of cocktails. The 
authors are right, but for most guests you 
can do fine with fewer. You need at least 
five hard spirits, and you should tailor the 
spirits selection to the crowd you typically 
entertain. If they’re cocktail people, choose 
a whiskey, a rum, a Tequila, a gin anda 
vodka. With that, you can build Martinis, 
Manhattans, and a slew of other mixed 
drinks. Your choices won’t number in the 
hundreds, but you’!1 please all but the most 
arcane tastes. If you know cigars will be 
smoked—and we do hope cigars will be 
smoked—adyjust accordingly. Stock at least two types of whiskey, 
add a brandy, and make sure the rum is aged rather than clear. 

Not included in the bottle count, for they take up such little 
space, is at least one bottle of bitters and two bottles of vermouth. 
Both are absolutely essential for proper cocktails. You need one 
sweet and one dry vermouth. They won’t clutter your bar, as it’s 
best to store them in your refrigerator for longer life. If you buy 
only one type of bitters, make it Angostura, but a more complete 
bar includes orange and Peychauds. That trio allows for a world 
of cocktail possibilities. 

As you gain more storage space and a larger budget, flesh out 
your bar. First, add more whiskeys to ensure variety. Add a rye to 
compare and contrast with your Bourbon, mix in some peaty 





Basic Home Bar Toolkit 






HAWTHORNE 
STRAINER 


JULEP 
STRAINER 
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BOSTON SHAKER 


JUICE PRESS ICE MALLET 
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single malts to offer a different taste from the 

blend you stock and consider Irish and Japanese 
whiskies. Expand on your brandies, with Cognac 

(we prefer XO and above for sipping), Armagnac 

and perhaps Calvados. Then consider alcohol- 

based modifiers, such as amaro, orange liqueur 

and Benedictine. Flavored spirits can be a waste | 
of space. After all, you can always add a twist of Ny 
lime to your vodka. 












IMPLEMENTS OF CONSTRUCTION 


The cocktail revival has meant there are more bar 
tools, which run from the essential to the helpful 
to the inane. The sine qua non of bartending is 
the shaker, and the one to have is the Boston 
shaker, a combination bar glass and metal topper, 
which allows you to see your drink as you build it 
in the glass. The metal will conform to the glass 
while you’re shaking and then quickly pop off 
with a rap on the bar. Avoid all-metal shakers, 
which have the drawback of freezing together 
and taking a while to unfuse before your next 
drink. Kitschy shakers that come in the shape of 
roosters and rocket ships are display items and 
not meant for serious mixing. 

Vital to the shaker setup is a strainer, of which 
there are two types: the Hawthorne, a flat disk 
with a coiled spring that fits snugly in the bar 
glass, and a julep strainer, which is shaped like a large spoon with 
holes. The former is built for speed mixing. The latter is better at 
straining fruit and seed detritus. A good bar should have one of 
each. You'll want a bar spoon as well, especially if you’re a stir-not- 
shake guy. The ones with spiral handles help to drizzle floaters on 
the top of drinks. 

Most other tools can be substituted with standard kitchen 
items, but as your bar grows you 
may prefer adding dedicated bar- 
ware to your collection. In a pinch, 
anything long with a blunt end can 
be a muddler, your Estwing hammer 
will smash ice and you can squeeze 
lemons by hand, but why not have 
the real thing? True muddlers and 
ice mallets add style to your bar, and 
a juice press is best if you’re operat- 
ing at any kind of volume. Kitchen 
measuring equipment will work, but 
why not have a graduated shot glass 
or, better still, a stately jigger to 
measure your spirits in style? 

You'll certainly want a knife, 
but the ones they sell for bars are 
essentially the same as the fruit 
knife in your kitchen drawer. Anda 
device that plucks olives from the 
bottom of a jar? Save your money. 





Did you say stirred? Sean 
Connery in Dr. No. 





WHISKEY SOUR 

1 Y2 oz. Bourbon or other whiskey 
1 oz. fresh lemon juice 

] tsp. simple syrup (1 part water, 

| part sugar) 

1 egg white 


) Mix all ingredients over ice ina 
shaker. Shake vigorously for as 
. much as a minute. CYour aim is that 
the egg white starts to merengue, 
creating a pleasant foam.) Strain 
over fresh ice in a highball or rocks 
glass. Fill to brim and let settle. 
Slowly add any remaining foam to 
the top as a head. Smile as your 
guests enjoy your house drink. 


Specialty of the House 


As your bar builds you'll want to develop cocktails for which you are 
renowned. In my house, one of my specialties is a Whiskey Sour, a tasty 
summit meeting of sweet, tart and savory elements. What makes this one 
stand out is the egg white, which adds foam as well as a great back story. 
Explain the drink’s curious alchemy as you sip one with your guests. 


THE GLASS MENAGERIE 


The spectrum of drinking vessels can be overwhelming. (The 
specialty glassmaker Riedel has at least one for every spirit.) But 
these three types represent a good starting point: highball, Old- 
Fashioned and cocktail glasses. The highball (or in a pinch the 
slimmer Collins glass) is the most versatile as it will hold any 
drink that takes ice and is perfectly acceptable for drinking neat. 
The Old-Fashioned, or rocks, glass is home to a 
number of classic cocktails, including the one 
it’s named for, and is good for sipping a spirit 
neat or on ice. You may know the cocktail glass 
as a Martini glass, but it’s designed for most any 
drink that is shaken over ice and strained. You 
may be tempted by the modern vogue for huge 
birdbath-size glasses. Resist it. With no ice to 
keep them cool, such drinks will be warm 
before they’re finished. If you’re still thirsty, 
have another. 

When you're looking to branch out and you 
find yourself repeatedly serving a drink that 
has a specialty glass—e.g. a Mint Julep or a 
Moscow Mule—by all means invest in that. But 
skip the shot glasses. Drinking contests are not 
for the aficionado. Buy tulip-shaped tasting 
glasses instead. They’re perfect for sipping and 
savoring your whiskey, rum and brandy, ideally 
as you enjoy the item that gives you the most 
respect: a fine cigar. 
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counting down to WhiskyFest 2019. I wish it was a two-day event so that I can try Single Malts on 
day one and all the great selection of Bourbons on day two. There are other whisky events and 








NhiskyFest is hands down the best - no comparison at all.” — 2018 WhiskyFest DC Attendee 
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From souped up 
sedans to intrepid SUVs 
and eco-conscious 
olug-ins, the high end of 
the market is leading 
the 2019 model year 


BY PAUL A. EISENSTEIN 


hile auto dealers don’t soap up 

their windows anymore to 

build excitement for the new 

model year, you still have plenty 

of reasons to be excited about the 

2019 cars, trucks and crossovers now in 

showrooms or set to get there in the months 
to come. 

That’s especially true for luxury buyers. 
For one thing, there are more choices than 
ever from a wide range of foreign and domes- 
tic brands. They come in all manner of body 
styles and offer a dizzying array of premium 
features suitable for every budget. If perfor- 
mance is your top priority, you can choose 
from more than a dozen different models 
delivering over 700 horsepower. If you’re 
determined to save the environment, 2019 
brings the launch of a wave of new battery 
cars, some delivering more than 300 miles of 
range as well as tire-spinning power. 

It’s been said that today’s cars are rolling 
computers, and the typical luxury model 
now has as many as 100 microprocessors on 
board to operate their powertrains, touch- 
screen infotainment technology and 
advanced driver assistance systems, with a 
number of the new 2019 models pushing 
close to fully hands-free driving. 

The new model year also offers more 
ways to purchase your new car, truck or 
crossover. Sure, you can still pay cash, arrange 
for a standard loan or opt for a lease, but 
manufacturers are exploring creative alterna- 
tives such as the subscription programs now 
offered by Cadillac, Mercedes-Benz, Porsche 
and Volvo. Subscriptions typically feature flat 
monthly fees that cover everything from 
insurance to service and repairs. Just pay for 
gas. Some programs can be canceled on short 
notice and others allow you to swap vehicles 
on a whim—maybe a sleek sports car for 
the daily commute and a big SUV to take the 
family traveling over the weekend. 
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Here’s a look at some 
of the hottest new 
2019 models by brand: 


ACURA Honda’s spin-off was the first 
Japanese luxury brand, and it’s got some 
intriguing new offerings for 2019, includ- 
ing an all-new version of its ILX sedan. 
But the big news comes with the complete 
makeover of the Acura RDX. The cross- 
over grows bigger, roomier and more 
stylish, adding more tech toys—including 
one of the best audio systems on the 
road—as well as improved performance. 
RDX has been an instant hit, dominating 
its segment since its launch. 


ASTON MARTIN Few brands have had 


more ups and downs over the years, but 
this is definitely a good moment for the 
brand best known for its long partnership 
with cinematic superspy 007. The big 
adventure for 2019 is the debut of the 
Aston DBS Superleggera, the first of seven 


CLIT XY KM CHLG) 


major new models planned to launch 
through early in the coming decade. It’s a 
low, wide and imposing grand-touring car 
backed up by a 715-horsepower V-12. For 
those with an unlimited bank account and 
the desire for something truly unique, 
Aston is producing 25 reproductions of 
the classic DB5 featured in Goldfinger. For 
$3.5 million there’ll be plenty of “gadgets,” 
though Aston won’t confirm whether that 
includes Bond’s ejection seat. 


AUDI The German brand has been flood- 
ing showrooms with an assortment of 
all-new products in recent years, and 2019 
is no exception. The big news is the debut 
of the Audi e-tron, the brand’s first long- 
range, all-electric model. It’s about the 
size of the more conventional Q5 sport- 
utility vehicle and will deliver more than 
200 miles a charge. The e-tron is the first 
of more than a dozen plug-based models 
coming from Audi by 2025. The Volks- 
wagen Group’s biggest luxury brand also 
has an all-new version of its flagship 
sedan, the 2019 Audi A8, offering plenty of 


traditional luxury features, as well as 
technology that can drive virtually hands- 
free on limited-access roadways. 


BENTLEY This ultra-premium British 
marque has gone through some big 
changes in recent years, starting with the 
roll-out of its big Bentayga. While that 
SUV is now its best-selling model, Bentley 
hasn’t abandoned its more traditional 
model lines, and for those who want a mix 
of lavish features and lots of power, the 
Continental GT goes through a thorough 
makeover for 2019. This coupe is the heart 
and soul of the Bentley brand and the new 
version is even more stylish, with truly 
breathtaking power. 


BMW You need a scorecard to keep up 
with everything in the Bavarian maker’s 
lineup, starting with a complete make- 
over of the 3-Series, the brand’s heart and 
soul—and the best-selling luxury name- 
plate ever. Two versions will be available 
at launch, with more, including a new M3, 
to follow. Also undergoing a complete 








update, the X5 gets three new versions, 
including the high-performance M Sport 
model, with a plug-in hybrid to follow. 
Add to the list the completely new X7, the 
most lavish SUV BMW has ever offered 
and a counterpoint to the flagship 
7-Series. In fact, there will soon be three 
“halo” models with the return of the 
8-Series coupe. If performance is your 
passion, check out the M850i xDrive—or 
you might prefer the next-generation Z4 
roadster, which is the product of an 
unusual collaboration with Toyota and 
will use its underlying platform for the 
returning Supra coupe. 


General Motors’ luxury 
brand is in the midst of a major makeover 
as it shifts from traditional sedans and 
coupes to SUVs and CUVs. The big news 
for 2019 is the debut of the marque’s third 
utility vehicle, the XT4. The compact 
model picks up on the Art & Science cues 
that have been a theme for Cadillac for 
more than a decade, with its distinctive 
vertical head and taillights. But the rough 
edges have been sanded down a bit, giving 
the new crossover-utility vehicle a more 
polished and refined appearance. Though 
it will be dropping some product lines, 
Caddy isn’t abandoning the passenger car 
market entirely. The debut of the most 
powerful version of its flagship CT6 
proves that point. The V-Sport model 
makes about 550 horsepower with its 
twin-turbo, 4.2-liter V-8. Caddy has also 
launched its new SuperCruise system, 
hailed as one of the most advanced semi- 
autonomous technologies on the road. 


Yes, Chevy. Hard as it 
might be to think of the bow-tie brand this 
way, Chevy is one of the best-selling luxury 
marques based on price, thanks to its popu- 
lar pickup line. Rival Ford has already 
nudged the $100,000 mark with a version 
of its F-Series truck, and Chevy is pushing 
closer with the complete makeover of its 
full-size Silverado, the High Country 
edition loaded up with the sort of lavish 
features you’d normally expect from a 
German luxury sedan. And don’t dismiss 
the latest version of the Chevrolet Corvette. 
The new, 755-horsepower ZRI1 can give 
chase to the best import sports cars from 
the likes of Lamborghini and Ferrari. 


Speaking of the Prancing 
Pony, it has confirmed there’s a high- 
performance SUV in the works, a concept 
that would have seemed ludicrous until 
Aston Martin and Lamborghini also 
weighed in. It could debut as early as 
next year. For those who want one of the 
Italian automaker’s more traditional 
sports cars, 2019 brings the debut of the 
Portofino, replacing the old California T 
convertible. It will give you breathtaking 
performance and plenty of wind in your 
hair. If you’ve got the cash, however, 
check out the limited-edition $350,000 
Ferrari 488 Pista. Pista means track in 
Italian, and that’s precisely the sort of 
performance you'll get from this mid- 
engine monster. 


In the beginning...Genesis 
started out as the first luxury model from 
Hyundai, but the Korean carmaker 
decided to spin it off as a separate luxury 
brand a few years ago, debuting with the 
big G90 and midsize G80. Now comes the 
G70, the Koreans throwing down the 
gauntlet with this BMW 3-Series-sized 
performance sedan. Visually, it’s the most 
sporty model in the lineup and offers 
reasonably good handling and perfor- 
mance as well. Potential buyers will likely 
also be drawn to the G70s budget-friendly 
pricing and the fact that the brand has 
been topping the latest quality and cus- 
tomer-satisfaction surveys. 


a 
— Cadillac XT4 


The Japan brand was long 
something of an afterthought for luxury 
buyers, but Infiniti is gaining traction 
thanks to a mix of stylish and sporty 
new models along with innovative tech- 
nologies such as the VCT engine. Short 
for “variable-compression turbo,” it 
pulls off what had long been considered 
technologically all but impossible, 
adjusting its compression ratio on the 
fly to constantly optimize emissions, 
fuel economy and performance. The 
breakthrough engine is making its debut 
under the hood of the all-new Infiniti 
QX50 crossover-utility vehicle, which 
also gets the new, semiautonomous Pro- 
Pilot Assist system. Meanwhile, going 
forward, expect to see an array of new, 
electrified Infiniti offerings. 


The British automaker is plug- 
ging into battery power, and its first 
all-electric model, the 2019 I-Pace, is win- 
ning rave reviews and redefining customer 
expectations. The battery-electric SUV 
not only offers more than 200 miles of 
range between charges, but breathtaking 
performance, as well. About the size of the 
brand’s gas-powered, compact E-Pace, 
with its batteries and motors tucked under 
the load floor, the electric ute boasts the 
interior of a midsize F-Pace thanks to a 
distinctive cabin design that captures 
much of the space traditionally devoted to 
the engine compartment. 
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Things can get confusing when 
you’re talking about this California car- 
maker. It originally debuted under the 
name Fisker and built a stunning plug-in 
hybrid sports sedan called the Karma. 
After its collapse, it was purchased and 
brought back to life by Chinese investors, 
the company rechristened Karma and 
the car, itself, the Revero. The four-seater 
is as beautiful as ever, undergoing some 
modest interior tweaks and a more 
extensive interior update. It continues to 
use the original powertrain, though range 
and performance have been improved 
and word has it a major update is in the 
works, possibly for 2020. 


Not that many years 
ago, it would’ve seemed like a contradic- 
tion in terms to use the words “luxury” 
and “SUV” in the same sentence. Not any 
more. These days, utes have become best- 
sellers and are a must in every model 
lineup. Lamborghini’s take on the concept 
is the new Urus and, despite its size and 
interior space, it’s still a classic Lambo at 
heart, its 4.0-liter V-8 punching out 650 
horsepower and 627 pound-feet of 
torque—enough to hit 60 in a mere 3.4 
seconds, with a top speed of 189 mph. 


It wasn’t the first Japanese lux- 
ury brand, but Lexus has routinely been 
the best-selling, frequently topping 
European giants Mercedes-Benz and 
BMW. For 2019, it’s put the spotlight on 
an all-new version of the mid-range ES 
sedan. For those who dismiss Lexus 
products as staid and, well, boring, the 
new ES could come as a surprise. It 
adopts a more stylish exterior, with a 
distinctive version of the now de rigueur 
Lexus spindle grille, while adding more 
features and improved performance. 


Ford Motor is determined to 
bring its own luxury brand back to life 
after years of neglect. It scored a hit with 
last year’s debut of the all-new Navigator, 
chosen North American Truck of the 
Year by a jury of 60 journalists. Now 
Lincoln is updating two smaller cross- 
overs—and giving up on its unloved 
lettered naming strategy. For 2019, the 
midsize Lincoln MKX gets new sheet 
metal, a redesigned interior and a new 


_ Karma Revero 


name: Nautilus. The bigger MKT under- 
goes an even more dramatic, ground-up 
remake, and will be rebadged the Lincoln 
Aviator. The three-row model will also 
become the first Lincoln to be offered 
with a plug-in hybrid drivetrain. 


There were plenty of skep- 
tics when Maserati announced plans to 
offer an SUV. But the Levante won over 
most of those naysayers when it made its 
debut two years ago, initially offering two 
versions powered by a twin-turbo, 3.0- 
liter V-6. The GTS turns things up a notch, 
with its 3.8-liter, twin-turbo V-6 pumping 
out 550 horsepower and 538 pound-feet 
of torque—enough to launch it from 0 to 
60 in just 4 seconds—and to take a broad- 
side at the Porsche Cayenne Turbo, 
destined to be its most direct competitor. 





~ Lexus ES | 





Long known for its track 
prowess, Britain’s McLaren has trans- 
formed itself into a formidable competitor 
on the street, and the brand building 
continues in 2019 with the debut of the 
600LT—short for Long Tail. The LT 
delivers a welcome update to McLaren’s 
“base” model, the outgoing 570S. Why 
Long Tail? Because new aerodynamic 
bodywork adds nearly three inches of 
overall length while reducing drag to 
enhance performance. Moving up the 
price and performance ladder, there’s the 
McLaren Senna, a tribute to legendary 
McLaren Formula 1 champ Ayrton Senna. 
It is a track-focused hypercar delivering 
789 hp and 590 pound-feet of torque from 
its twin-turbo, 4.0-liter V-8. The bad news? 
Unless McLaren decides to boost the 
production run, Senna is already sold out. 
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MERCEDES-BENZ The Schwabian 


automaker is determined to retain its 
crown as king of the luxury car hill, roll- 
ing out a broad array of new products. 
That includes its first all-electric cross- 
over-utility vehicle the EQC, which will 
anchor an all-new family of EVs. Set to 
reach U.S. showrooms early in the new 
year, it’s about the size of the more familiar 
Mercedes GLC crossover but uses an 80 
kilowatt-hour, lithium-ion battery pack 
to deliver more than 200 miles per 
charge. Separate motors on each axle 
create the equivalent of all-wheel-drive, 
and with a combined output of 402 
horsepower, they can punch the EQC 
from O to 60 in under 5 seconds. Among 
its more traditional line-up, Mercedes’ 
big, bruising G-Wagen gets the most 
complete makeover in decades, while the 
smaller GLE is all-new, as well. Then 
there’s the Mercedes-AMG GT Four- 
Door Coupe. As its name suggests, it adds 
two more doors and a bit more power to 
the marque’s grand tourer. 


PORSCHE If you’re waiting for the 
long-anticipated update of the classic 
Porsche 911, you’re going to have to sit 
back just a little bit longer, but Porsche 
fans have other reasons to rejoice this 
year. To start with, the carmaker has an 
all-new version of its Cayenne SUV on 
tap for 2019. It features a completely 
new design, better performance, and 
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lots more cool technology. But the really 
big news for 2019 is the arrival of what 
was originally known as the Mission E 
concept. The production version, 
dubbed Taycan, is Porsche’s first all- 
electric sports car. The name is a Turkish 
term for “lively young horse,” which 
suggests this is no staid enviro-box, but 
a more green-minded counterpart to the 
911 that can hit 60 in a mere 3.5 seconds. 
Porsche says it’s seriously committed to 
battery power and expects half its sales 
to come from plug-in and all-electric 
models by 2025. 


RANGE ROVER The folks at Britain’s 


Jaguar Land Rover have also made a big 
commitment to plug power, as we noted, 
with the debut of the new Jaguar I-Pace. 
On the other side of the company, its 
traditional SUV brand is also plugging in 
with what is being billed as the world’s 
first off-road plug-in hybrid, the Range 
Rover HSE P400e. You’ll get about 31 
miles per charge, according to the EPA, 
but even when the battery is drained, you 
can keep going using the 296-horse- 
power, turbo-four gas engine. For those 
who want something more exclusive, 
Range Rover is also offering the limited- 
edition SV Coupe. The two-door model 
gets its own sheet metal and a 557 hp 
version of the supercharged Range Rover 
V-8, with a lavishly customized interior— 
and a price tag of $295,000. 


My Mercedes-AMG GT | 


TESLA It’s taken more than a year, but 
the battery-carmaker finally appears to be 
getting its production problems under 
control. Better yet, variants now include a 
dual-motor, high-performance edition 
making 450 horsepower and capable of 
hitting 60 in about 3.3 seconds, drawing 
comparisons to the vaunted BMW M3. 
Better yet, it adds a Track Mode for those 
who want more than just a fast launch off 
the stoplight. It doesn’t come cheap, 
however, at more than $70,000, including 
the optional Performance Package. 


VOLVO Few brands had a more complete 
makeover in recent years. Volvo replaced 
its lineup, garnering an array of awards and 
favorable reviews. The Swedish brand is 
determined to prove that the station wagon 
isn’t dead however, introducing a “two- 
box” version of its midsize 60-Series line 
for 2019. You can get it in standard wagon 
trim as the V6O or as a slightly more off- 
road-ready V60 Cross Country. Volvo has 
also launched anew compact model for the 
new year, the XC40 taking aim at the 
world’s fastest-growing luxury segment. As 
you’d expect, both models are loaded up 
with breakthrough safety gear, but they’re 
also stylish enough that some might be 
surprised to see the familiar Volvo “iron 
mark” badge on their grilles. ++ 


Paul A. Eisenstein writes frequently on 
cars for CIGAR AFICIONADO. 
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~ ERNEST HEMINGWAY 





Pick your pour and we'll do the rest. With nearly two decades of experience, Selective Search is 
North America’s leading matchmaking firm. Using our proven Meet Your Future™ process, we help 
discerning men & women find their ideal match. Contact us today for a complimentary consultation. 
Isn't it time you poured two? 
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HAPPY COUPLES SUCCESS RATE CONFIDENTIAL & OFFLINE 


SELECTIVE OD scarch 
EXECUTIVE SEARCH MEETS PERSONAL MATCHMAKING 
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DEFINED HERITAGE. 
RE-DEFINED CONNECTICUT. 













INTRODUCING H. UPMANN CONNECTICUT, 

A RE-DEFINED CONNECTICUT THAT EXHIBITS A FULLER 
AND DEEPER FLAVOR. COMBINING OVER 200 YEARS OF 
CIGAR-MAKING AND REFINEMENT, THE GRUPO DE 
MAESTROS, A BROTHERHOOD OF MASTER BLENDERS, 
INSPIRED TO CREATE A NEW DEFINITION OF A TIME 


HONORED LEGEND. 


CONNECTICUT 
GRUPO DE MAESTROS 


SURGEON GENERAL WARNING: Tobacco . | = Pr 
smoke Increases The Risk Of Lung Cancer on. a 
And Heart Disease, Even In Nonsmokers. Sees 1° YOURS! at @n@Bmann_usa 





©2019 Altadis U.S.A. Inc. 
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106 ~~ BLIND TASTE TEST 


Our cigar-loving editors set 81 cigars on fire to test them 
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for burn, appearance, draw and—most important—flavor. 


THE CIGAR AFICIONADO BUYING GUIDE 
Prefer your cigars mild? Strong? Looking for a huge score, 
or perhaps a smart buy? Our buying guide breaks down 


the reviews and quickly points you to the perfect smoke. 


VINTAGE CIGAR REVIEWS 
See how a nine-inch-long Fuente Fuente OpusX has 


fared after a decade, as well as several older Cubans. 


DOLPH LUNDGREN: THE SEQUEL 
The giant who beat up Rocky returns to the big screen, 


and talks about his love of fine cigars. 


THE FLORIDA PROJECT 
Think you can’t grow great tobacco in Florida? 


Two cigar industry vets have a plan. 


FAT CUBANS 
The fat cigar trend spreads to Cuba. 


For even more on cigars, turn to page 50. 
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JEFF HARRIS 


churchills 


It isn’t often that you can trace the tobacco in your cigar back to the very plot of land where it came from. In the 
case of the Fuente Fuente OpusX Reserva d’Chateau, which scored a stunning 93 points, you can do just that. The 
unigue and irreplicable character of the OpusX is due in great part to Chateau de La Fuente, the picturesque farm 
located in Bonao, a mountainous region of the Dominican Republic where the wrapper and filler tobacco for OpusX 
cigars are grown. The Alec Bradley Prensado Lost Art Churchill scored 91 points, reminding us that the sometimes 


forgotten cigar-making country of Honduras is still producing excellent tobacco and excellent cigars. 
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DOMINICAN REPUBLIC 
RING GAUGE: 48 LENGTH: 7" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


HONDURAS 

RING GAUGE: 50 LENGTH: 7" 
FILLER: NICARAGUA, HONDURAS 
BINDER: NICARAGUA, HONDURAS 
WRAPPER: HONDURAS 


DOMINICAN REPUBLIC 
RING GAUGE: 49 LENGTH: 7" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: U.S.A./CONN. SHADE 


NICARAGUA 

RING GAUGE: 50 LENGTH: 6 3/4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


NICARAGUA 

RING GAUGE: 48 LENGTH: 7" 
FILLER: COSTA RICA, NICARAGUA 
BINDER: NICARAGUA 

WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 56 LENGTH: 7" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


FUENTE FUENTE OPUSX 

RESERVA D’CHATEAU 

There’s slight resistance to the draw of this solidly 
packed Churchill. It’s a toasty, nutty smoke with an 
elegant, fresh-tobacco sweetness and a refined finish of 
roasted coffee bean. 

U.S.: $15.30 U.K.: N/A STRENGTH: Full 


ALEC BRADLEY PRENSADO LOST ART 
CHURCHILL 

A box-pressed Churchill with an even burn and full, lush 
draw. The smoke is rich and earthy, carrying a graham- 
cracker sweetness that builds to a finish hinting of 
chocolate-covered raisins. 

U.S.: $12.50 U.K.: N/A STRENGTH: Medium-Full 


ASHTON CABINET SELECTION NO. 8 
Woody and nutty in character, this large cigar draws and 
burns evenly, forming a flaky ash. It also takes on some 
notes of cedar and a touch of leather. 

U.S.: $12.00 U.K.: N/A STRENGTH: Mild-Medium 


MOMBACHO LIGA MAESTRO 

DOBLE ROBUSTO 

A reddish-brown Churchill with a round head. It burns 
unevenly, but draws well, showing big espresso character 
with hints of leather and some floral notes. The woody 
finish leaves the palate a bit dry. 

U.S.: $11.95 U.K.: N/A STRENGTH: Medium-Full 


NAT SHERMAN TIMELESS 
PANAMERICANA JULIETA 

A handsome Churchill with an oily Colorado wrapper. 
It draws and burns evenly, showing big notes of walnut 
along with sweet hints of pecan, vanilla and maple. 
The finish is earthy and somewhat dry. 

U.S.: $13.45 U.K.: N/A STRENGTH: Medium 


PERDOMO 20TH ANNIVERSARY SUN 
GROWN CHURCHILL 

Softly pressed with rounded edges, this Churchill offers 
a thin smoke with notes of oaky vanilla, licorice and 
cedar that dissipate for a minty finish. 

U.S.: $10.50 U.K.: N/A STRENGTH: Medium-Full 
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NICARAGUA 

RING GAUGE: 54 LENGTH: 7" 
FILLER: BRAZIL, NICARAGUA 
BINDER: U.S.A./CONNECTICUT 
WRAPPER: MEXICO 


DOMINICAN REPUBLIC 
RING GAUGE: 48 LENGTH: 7" 
FILLER: NICARAGUA, DOM. REP. 
BINDER: INDONESIA 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 49 LENGTH: 7" 
FILLER: DOM. REP., NICARAGUA 
BINDER: NICARAGUA 
WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 47 LENGTH: 7" 
FILLER: DOM. REP., U.S.A./PENN. 
BROADLEAF, NICARAGUA 
BINDER: CAMEROON 

WRAPPER: DOM. REP. 


HONDURAS 

RING GAUGE: 48 LENGTH: 7" 
FILLER: NICARAGUA, DOM. REP. 
BINDER: NICARAGUA 

WRAPPER: U.S.A./CONN. SHADE 


DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 7" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: U.S.A./CONN. SHADE 


DOMINICAN REPUBLIC 
RING GAUGE: 56 LENGTH: 7" 
FILLER: NICARAGUA, DOM. REP. 
BINDER: NICARAGUA 
WRAPPER: ECUADOR 


CUBA 

RING GAUGE: 49 LENGTH: 6 5/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: MAY 2018 


UNDERCROWN CORONA DOBLE 

An imposingly dark, large cigar packed solid with 
tobacco. The smoke is heavy with earth and rock salt 
notes balanced by a coconut and chocolate sweetness 
before an earthy, minty finish. 

U.S.: $10.16 U.K.: N/A STRENGTH: Medium-Full 


VILLIGER LA FLOR DE YNCLAN 
CHURCHILL 

Wrapped in a sandy-colored, veiny cover leaf, this 
Churchill is herbal and minty with some sweet-and-sour 
aspects and a peppermint finish. The draw and burn are 
even throughout. 

U.S.: $12.00 U.K.: N/A STRENGTH: Medium 


E.P. CARRILLO NEW WAVE CONNECTICUT 
GRAN VIA 

An attractive Churchill with a tawny-colored wrapper 
and a notably firm draw. Initial notes of bitter almonds 
become sweeter with nougat and vanilla, but some 
bitterness recurs on the finish. 

U.S.: $8.30 U.K.: N/A STRENGTH: Mild-Medium 


LA AURORA ADN DOMINICANO 
CHURCHILL 

Initial notes of nutmeg and cocoa are offset by persistent, 
underlying hints of wet earth and charcoal. 

U.S.: $8.50 U.K.: N/A STRENGTH: Medium 


ROCKY PATEL VINTAGE 1999 
CONNECTICUT CHURCHILL 

Yellowish with a spotty wrapper, this Churchill starts 
out quite grassy before becoming woody with faint 
touches of nuts and honey. Vague hints of cocoa on the 
finish are fleeting. 

U.S.: $10.10 U.K.: N/A STRENGTH: Mild 


MONTECRISTO CLASSIC CHURCHILL 
Coarse and veiny, this Connecticut shade cigar has a 
rough cap. Early notes of damp wood turn sweet with 
a hint of chocolate, but the finish becomes charry like 
burnt oak. 

U.S.: $13.67 U.K.: N/A STRENGTH: Medium 


THE BANKER BY H. UPMANN ARBITRAGE 
A veiny Churchill with an airy draw. Notes of earth, 
licorice and milk chocolate become quite muddled, 
leading to a chemical aftertaste. 

U.S.: $9.62 U.K.: N/A STRENGTH: Medium-Full 


ROMEO Y JULIETA TACOS 

EDICION LIMITADA 2018 

This long, rustic-looking cigar has a firm draw. Touches 
of walnut, oak and spice are obscured by an unpleasant 
waxiness. The finish is short. 

U.S.: N/A U.K.: £24.90 STRENGTH: Medium-Full 
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corona gordas 


Don’t let the coarse, rustic appearance of Mexican San Andrés wrapper put you off. When it’s combined with a 
good, heady blend of Nicaraguan tobacco, the effect can be rich and magical. The La Aroma de Cuba Mi Amor 
Reserva Beso is made of such a blend, and it scored 92 points. It’s produced in Nicaragua by the Garcia family 
for Ashton Distributors Inc., and the smoke makes a very tasty statement as soon as you light it, immediately 
dispelling any apprehensions about the less-than-pristine cover leaf. The Padrén Family Reserve No. 45 scored 
92 points as well. It’s also made in Nicaragua and contains some of the finest tobaccos in Padrén’s inventory. 
The maduro version was named Cigar of the Year for 2009. Ten years later, the line still impresses us with its 
combination of power and complexity—not to mention those sophisticated, signature notes of cocoa found in many 
of Padron’s best cigars. Two smokes scored 91 points, the CAO Nicaragua Matagalpa (which, oddly enough, contains 


a lot of Honduran tobacco) and the San Isidro Geniales. 
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NICARAGUA 

RING GAUGE: 48 LENGTH: 5 5/8" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: MEXICO 


NICARAGUA 

RING GAUGE: 52 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


NICARAGUA 

RING GAUGE: 46 LENGTH: 5 5/8" 
FILLER: NICARAGUA 

BINDER: HONDURAS 

WRAPPER: HONDURAS 


NICARAGUA 

RING GAUGE: 52 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 52 LENGTH: 5 1/2" 
FILLER: NICARAGUA 

BINDER: MEXICO 

WRAPPER: BRAZIL 


LA AROMA DE CUBA MI AMOR RESERVA 
BESO 

Coarse and rustic in appearance with a dark, gritty 
wrapper. First puffs immediately show big notes of 
chocolate-covered almonds and earth while hints of 
raisin and minerals lead to the rich, nougat-like finish. 
U.S.: $9.25 U.K.: N/A STRENGTH: Medium-Full 


PADRON FAMILY RESERVE 

NO. 45 

A tall, box-pressed toro that draws and burns evenly. 
It’s a spicy, woody smoke with rich touches of 
chocolate, coffee and vanilla bean. 

U.S.: $27.10 U.K.: N/A STRENGTH: Medium-Full 


CAO NICARAGUA MATAGALPA 

There’s a good draw and burn to this dark, oily cigar. 
It’s earthy and oaky with touches of vanilla and 
spearmint that lead to a bold, leathery finish. 

U.S.: $6.59 U.K.: N/A STRENGTH: Medium-Full 


SAN ISIDRO GENIALES 

Though initially very herbal, this large cigar takes on the 
botanical qualities of juniper, licorice and boozy hints of 
amaretto, all of which are framed by a cocoa sweetness. 
U.S.: $10.80 U.K.: N/A STRENGTH: Medium-Full 


BELLAS ARTES MADURO ROBUSTO 

There’s a stunning contrast between the near-black 
wrapper of this cigar and its stark white ash. Flat at first, 
this cigar warms to show wood and black pepper 
balanced by sweet notes of chocolate and vanilla. 

U.S.: $9.50 U.K.: N/A STRENGTH: Full 
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CUBA 

RING GAUGE: 46 LENGTH: 5 5/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: FEBRUARY 2018 


CUBA 

RING GAUGE: 54 LENGTH: 5 1/2" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: FEBRUARY 2018 


NICARAGUA 

RING GAUGE: 54 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


HONDURAS 

RING GAUGE: 52 LENGTH: 6" 
FILLER: HONDURAS 

BINDER: HONDURAS 
WRAPPER: HONDURAS 


CUBA 

RING GAUGE: 50 LENGTH: 6 1/4" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: JUNE 2018 


NICARAGUA 

RING GAUGE: 52 LENGTH: 6 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: MEXICO 


DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 6 1/4" 
FILLER: DOM. REP. 

BINDER: HONDURAS 


WRAPPER: U.S.A./CONN. BROADLEAF 


NICARAGUA 

RING GAUGE: 54 LENGTH: 6 1/4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


H. UPMANN MAGNUM 46 (TUBO) 

A veiny robusto with a notably firm draw. The floral 
smoke becomes a bit richer and sweeter with notes of 
gingerbread, toffee and brown sugar. 

U.S.: N/A U.K.: £24.60 STRENGTH: Medium-Full 


PARTAGAS SERIE E NO. 2 

A thick cigar with a wrapper the color of milk chocolate. 
Some initial acidity dissipates to show big notes of 
caramel, wood and a mineral finish. 

U.S.: N/A U.K.: £31.48 STRENGTH: Medium-Full 


AGING ROOM PURA CEPA MEZZO 

A big cigar covered in a dark, oily wrapper. Notes of 
chocolate and wood combine with touches of vanilla 
and sweet herbs. 

U.S.: $13.00 U.K.: N/A STRENGTH: Medium 


CAMACHO COYOLAR SUPER TORO 

Finely constructed with a neat head and cap. The cigar 
burns evenly, imparting a spicy, leathery smoke with 
touches of brown sugar, ground pepper and coconut. 
U.S.: $9.00 U.K.: N/A STRENGTH: Medium-Full 


MONTECRISTO DOUBLE EDMUNDO 
Though reedy and dry at first, this large cigar warms to 
show a tasty smoke redolent of almonds, orange peel 
and tea. The burn and draw are even throughout. 

U.S.: N/A U.K.: £28.31 STRENGTH: Medium-Full 


ROCKY PATEL TAVICUSA TORO 

First puffs of this large, dark-brown cigar are quite 
floral, and the smoke takes on notes of minerals and 
coffee bean before a slightly acidic finish. 

U.S.: $10.60 U.K.: N/A STRENGTH: Medium 


PARTAGAS LEGEND TORO LEYENDA 

A very dark, oily cigar with pronounced box pressing. 
The airy draw delivers a woody, earthy smoke with wispy 
hints of leather and chocolate. 

U.S.: $14.49 U.K.: N/A STRENGTH: Medium 


PLASENCIA ALMA FUERTE NESTOR IV 

Dark and oily, this box-pressed toro draws well, showing 
a sweet, oaky smoke with hints of malted chocolate, but 
an acidic finish affected the score. 

U.S.: $20.00 U.K.: N/A STRENGTH: Medium-Full 
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CORONA CIGAR | ORLANDO. FL 


Millions of cigars, hundreds of whiskeys and one-of-a-kind experiences! 


Enjoy three Orlando locations offering exclusive cigars, authentic 
Florida Sun Grown tobacco and private barre! whiskeys. 


coronacigar.com 
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SUHU CIGAR BAR | MANHATTAN, NY 


Eat. Drink. Smoke . . . Indoors! Relax and enjoy flights and pairings from our 
curated selection of 150 world-class whiskeys and premium cigars. Then 


indulge yourself with any of our artisanal, crafted appetizers. Your table awaits. 


sohocigarbar. com 


CASA DE MONTECRISTO | MULTIPLE LOCATIONS 


Casa de Montecristo is the perfect setting for any sodal gathering. Shop an extensive 
selection of the finest premium Ggars and accessories, as you relax in fashionable 
smoking lounges equipped with full-service bar. With a friendly and knowledgeable staffto 
accommodate every guest, enjoying your favorite cigar has never been more enjoyable. 


casademontecristo.com 


QLD VIRGINIA TOBACCO CO. | NORTHERN UA 


Relax and enjoy comfortable seating, friendly atmosphere, large-screen 
TV and the largest prernium cigar selection. Seven locations in 
Northern Virginia, all minutes from Washington, D.C. 

Come join us for a smoke! 1-800-999-OVTC 


ovic.com 





VISIT GREATPLACESTOLIGHTUP.CIGARAFICIONADO. COM) 
FOR MORE INFORMATION AND EXCLUSIVE OFFERS) 
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DAVIDOFE OF GENEVA | MULTIPLE LOCATIONS NEPTUNE CIGARS | SOUTH FLORIDA 


Discover rare and exclusive cigars in our bespoke vault. Personalize cigar boxes Thousands of cigars and accessories plus a friendly, knowledgeable staff, in 
and accessories or relax in our luxurious lounges. Davidoff of Geneva since 1911 multiple locations in beautiful S. Florida: Miami, South Beach and Fort 
is your passport to a cigar world above the ordinary. This is quality time, elevated. Lauderdale, near S. Florida's best attractions. Come see why we're 

Atlanta - Houston - New York « Las Vegas « Tampa the premier cigar superstore for aficionados the world over. 


davidotfgeneva.com neptunecigar.com 


MONTECRISTO 


CIGAR BAR 


MONTECRISTO AT CRESARS PALACE | LAS VEGAS. NU SHELLY 'S BACK ROOM | WASHINGTON. D.C. 


Cigar and steak lovers, rejoice for an all-new, exclusive experience at Caesars A distinguished assortment of fine cigars and whiskeys, a state-of-the-art 
Palace Las Vegas. The Old Homestead Clubhouse at Montecristo is the only continuous fresh-air system, eight HD TVs, complimentary Wi-Fi, a seasonal 





place on the Las Vegas Strip that allows guests to enjoy high-end cigar and outdoor café, and lunch, dinner and late-night menus make Shelly's a 
whiskey pairings while also indulging on the finest cuts of steak. D.C. legend! Located two blocks from the White House. 











Rictoiaisaatanell shellysbackroom.com 
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higurados 


While most of the Arturo Fuente Hemingway series is wrapped in Cameroon tobacco, Fuente also makes maduro 
versions of these fascinating perfectos with Connecticut broadleaf wrappers. The Work of Art Maduro scored 
92 points. It’s made in the Dominican Republic, as is the Cameroon version of the cigar (which happens to be the 
No. 6 cigar of 2018. See page 56). Forget for a moment that the Punch Rare Corojo Champion doesn't have a Corojo 
wrapper. Focus on the fact that it scored 91 points and has loads of character. The Ecuador Sumatra combines 


beautifully with tobaccos from four other countries. It’s owned and distributed by General Cigar Co. 


DOMINICAN REPUBLIC ARTURO FUENTE HEMINGWAY 
RING GAUGE: 60 LENGTH: 47/8" WORK OF ART MADURO 
FILLER: DOM. REP. A beautifully curved and tapered perfecto. Firm at first, 
BINDER: DOM. REP. _ the draw eventually opens to deliver a rich smoke full 
WRAPPER: U.S.A./CONN. BROADLEAF _ of woody, leather and licorice notes that lead to a big 
chocolate finish. 
U.S.: $8.93 U.K.: N/A STRENGTH: Medium-Full 


HONDURAS PUNCH RARE COROJO CHAMPION 
RING GAUGE: 60 LENGTH: 41/2" An unusual perfecto with a bulging foot and dark wrapper. 
FILLER: HONDURAS, NICARAGUA, Warm and woody, this cigar also brings sweet notes of 
DOM. REP. cocoa, nougat and vanilla before a cedary finish. 
BINDER: U.S.A./CONN. BROADLEAF _ U.S.: $6.29 U.K.: N/A STRENGTH: Medium 
WRAPPER: ECUADOR 


DOMINICAN REPUBLIC CUESTA-REY CENTRO FINO SUNGROWN 
RING GAUGE: 52 LENGTH: 61/4". PYRAMID NO. 9 
FILLER: DOM. REP. _— Powerful first puffs of this pyramid settle down to take 
BINDER: DOM. REP. on some dusty cocoa notes and the sweet, spicy qualities 
WRAPPER: ECUADOR _ of tamarind, as well as some hints of coffee bean. 
U.S.: $8.70 U.K.: N/A STRENGTH: Medium-Full 


DOMINICAN REPUBLIC FLORES Y RODRIGUEZ CONNECTICUT 
RING GAUGE: 54 LENGTH:5 1/2". WALLEY RESERVE BELICOSO 

FILLER: DOM. REP., NICARAGUA ~— Gleaming with oils, this dark belicoso, draws and burns 
BINDER: ECUADOR, NICARAGUA _ evenly, producing a very white ash. Notes of licorice and 


U.S.: $16.00 U.K.: N/A STRENGTH: Medium-Full 


NICARAGUA LIGA PRIVADA UNICO SERIE 
RING GAUGE: 60 LENGTH: 5 3/8" FERAL FLYING PIG 
FILLER: NICARAGUA _ A pigtailed perfecto with a dark, oily wrapper. The draw 
BINDER: BRAZIL is a bit airy, showing a smoke that’s sweet and tarry in 
WRAPPER: U.S.A./CONN. BROADLEAF _ the beginning, but develops notes of chocolate, nougat 
and fresh tobacco. 
U.S.: $19.05 U.K.: N/A STRENGTH: Medium-Full 





NICARAGUA MONTECRISTO NICARAGUA SERIES NO. 2 
RING GAUGE: 52 LENGTH: 61/8" = Symmetrically rolled with an even draw and burn. 
FILLER: NICARAGUA _ Its woody character is complemented by touches of 
BINDER: NICARAGUA — graham cracker, chocolate and leather. 
WRAPPER: NICARAGUA _ U.S.: $12.70 U.K.: N/A =STRENGTH: Medium-Full 


WRAPPER: U.S.A./CONN. BROADLEAF anise are balanced by a cocoa sweetness and a woody finish. 
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CUBA 

RING GAUGE: 52 LENGTH: 5 1/2" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: AUGUST 2017 


DOMINICAN REPUBLIC 
RING GAUGE: 48 LENGTH: 6" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


U.S.A. 

RING GAUGE: 52 LENGTH: 6 1/4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


CUBA 

RING GAUGE: 42 LENGTH: 4 3/4" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: JULY 2016 


NICARAGUA 

RING GAUGE: 54 LENGTH: 6 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 52 LENGTH: 6 1/4" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


NICARAGUA 

RING GAUGE: 66 LENGTH: 4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: CAMEROON 


DOMINICAN REPUBLIC 
RING GAUGE: 54 LENGTH: 6" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


BOLIVAR BELICOSO FINO 

A primarily woody belicoso with hints of cinnamon, 
chocolate and a salty touch of marine brine. Some 
woodiness recurs on the finish. The ash is a bit flaky. 
U.S.: N/A U.K.: £22.27. STRENGTH: Medium-Full 


AVO SIGNATURE 30 YEARS BELICOSO 


The wrapper of this belicoso gleams like well-tanned oil. 


It’s a leathery, earthy smoke with intermittent notes of 
walnut and raisin, but the charcoal finish is short. 
U.S.: $13.20 U.K.: N/A STRENGTH: Medium 


CASA FERNANDEZ ANIVERSARIO 
PERFECTO 

The smoke from this long, double-tapered figurado is 
strong and spicy with notes of leather, pepper and nuts, 
though a bit of harshness on the finish hurt the score. 
U.S.: $13.50 U.K.: N/A STRENGTH: Medium 


CUABA TRADICIONALES 

A skinny little perfecto with a pointy tip and wrinkled 
wrapper. Earthy and toasty, there’s also a strong citrus 
presence of orange peel. The draw is firm at first, but 
eventually opens up. 

U.S.: N/A U.K.: £13.64 STRENGTH: Medium 


SAN CRISTOBAL QUINTESSENCE 
BELICOSO 

Woody and wheaty at first, this belicoso takes ona 
nutty cashew quality, cedar notes and an underlying 
earthiness, but a metallic finish offset the score. 
U.S.: $9.25 U.K.: N/A STRENGTH: Medium-Full 


LA AURORA 100 ANOS BELICOSO 

The weak draw of this belicoso imparts a rather thin 
smoke with a prominent citrus quality. Notes of 
fresh tobacco and wood also come through, but the 
finish is dry. 

U.S.: $16.80 U.K.: N/A STRENGTH: Medium 


NUB CAMEROON 466BPT 

Fat and squarely pressed, this chunky torpedo burns 
unevenly, but draws well. There are some sweet, pipe- 
tobacco notes of vanilla and dried fruit but the predomi- 
nantly woody smoke leaves the palate dry and chalky. 
U.S.: $8.45 U.K.: N/A STRENGTH: Medium-Full 


LA GLORIA CUBANA COLECCION 
RESERVA TORPEDO 

This large figurado comes to a delightful point at the 
head. The draw is firm, but delivers a papery smoke 
with vague notes of sweetness and charred wood. 
U.S.: $8.29 U.K.: N/A STRENGTH: Medium-Full 
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Two cigars in this category of long, skinny smokes scored 91 points and they were both made in Nicaragua with 


mostly Nicaraguan tobacco. The Laranja Reserva line was created by Erik Espinosa of Espinosa Cigars. He built the 


blend around the Brazilian wrapper, which he fell in love with as soon as he first saw it, instantly intrigued by its 


aroma and unusual orange hue. As a slim, 38-ring-gauge lancero, the Brazlian wrapper is truly the highlight, playing 


a bigger part in the taste than any cigar in the Laranja line. It’s made at Espinosa’s La Zona factory in Esteli. The 


Vegas del Purial is brought to us by Felix Mesa, who makes the brand at his El Galan Cigars S.A. factory. The brand 


is named after the farm where his grandparents grew tobacco in the Cuban province of Las Villas. It's a relatively 


new brand that came to market in October and is covered in an Ecuador Sumatra wrapper. As a company, El Galan 


has only been in business since 2013, but the Vegas del Purial Lancero is a welcome new addition to the world of 


cigars, especially in the panetela category, which, despite its dedicated following, still struggles for shelf space. 


NICARAGUA 

RING GAUGE: 38 LENGTH: 7 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: BRAZIL 


NICARAGUA 

RING GAUGE: 38 LENGTH: 7" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 38 LENGTH: 7 1/2" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: U.S.A./CONN. BROADLEAF 


U.S.A. 

RING GAUGE: 38 LENGTH: 7" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 38 LENGTH: 6" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: ECUADOR 


LARANJA RESERVA LANCERO 

This lancero has the sweet, bready qualities of a saffron 
brioche bun punctuated by hints of orange peel, a touch 
of earth and a graham cracker finish. 

U.S.: $9.90 U.K.: N/A STRENGTH: Medium-Full 


VEGAS DEL PURIAL GRAN RESERVA 
LANCERO 

The wrapper of this pigtailed lancero has the rich hue of 
milk chocolate. It draws well, imparting a sweet and savory 
smoke with notes of gingersnap and a cocoa-like finish. 
U.S.: $9.20 U.K.: N/A STRENGTH: Medium 


LA FLOR DOMINICANA DOUBLE LIGERO 
LANCERO MADURO 

Though combustion is clean and even, the draw is tight. 
First puffs are pleasantly sweet with cinnamon, baking 
spices and licorice. Earthy notes usher in the herbal, 
tea-like finish. 

U.S.: $11.20 U.K.: N/A STRENGTH: Full 


LA PALINA COLLECTION MR. SAM 
LANCERO 

The draw of this attractive lancero is notably firm, but 
still imparts a licorice-like smoke balanced by notes of 
dried fruit, leather and nuts. 

U.S.: $12.50 U.K.: N/A STRENGTH: Medium-Full 


DAVIDOFF SIGNATURE NO. 2 

An earthy panetela with some straw-and-hay notes that 
result in a distinct barnyard quality on the palate along 
with touches of ripe banana and vanilla. 

U.S.: $18.90 U.K.: N/A STRENGTH: Mild 
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DOMINICAN REPUBLIC 
RING GAUGE: 40 LENGTH: 7 1/2" 
FILLER: DOM. REP., NICARAGUA 
BINDER: DOM. REP. 

WRAPPER: HONDURAS 


DOMINICAN REPUBLIC 
RING GAUGE: 40 LENGTH: 7 1/4" 
FILLER: DOM. REP., PERU, 
NICARAGUA 

BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


NICARAGUA 

RING GAUGE: 38 LENGTH: 7 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 38 LENGTH: 7 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: U.S.A./CONN. BROADLEAF 


DOMINICAN REPUBLIC 
RING GAUGE: 38 LENGTH: 7 1/2" 
FILLER: DOM. REP., NICARAGUA 
BINDER: DOM. REP. 

WRAPPER: CAMEROON 


NICARAGUA 

RING GAUGE: 38 LENGTH: 7" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


NICARAGUA 

RING GAUGE: 38 LENGTH: 7 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


HONDURAS 

RING GAUGE: 40 LENGTH: 7 1/2" 
FILLER: COSTA RICA, NICARAGUA 
BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


KRISTOFF MADURO LANCERO 

Dark and veiny with a pigtail cap and closed foot. A 
rough start of burnt toast and charred earth becomes 
sweeter with notes of molasses and brown sugar. 
U.S.: $8.80 U.K.: N/A STRENGTH: Medium-Full 


LONG LIVE THE KING 

MY STYLE IS JALAPENO 

First puffs of this dark and streaky lancero show rich 
notes of nuts, molasses and burnt marshmallow before 
a stony, slate-like finish. 

U.S.: $10.00 U.K.: N/A STRENGTH: Medium 


L’ATELIER LAT LANCERO 

Covered in a clean wrapper and topped with a pigtail 
cap, this lancero is a predominantly woody smoke 
with scattered hints of sweetness, charcoal and an 
herbal finish. 

U.S.: $9.50 U.K.: N/A STRENGTH: Medium-Full 


ROCKY PATEL SUN GROWN MADURO 
LANCERO 

Though seemingly packed solid with tobacco, this 
lancero draws and burns quite openly and evenly. It’s a 
woody smoke with notes of black pepper, tea and a dry, 
charry finish. 

U.S.: $9.20 U.K.: N/A STRENGTH: Full 


LA FLOR DOMINICANA CAMEROON 
CABINET LANCERO 

A woody, grassy lancero with hints of minerals and fruit 
that leave the palate feeling a bit dry. The draw and burn 
remain even throughout. 

U.S.: $11.80 U.K.: N/A STRENGTH: Medium 


CAIN F LANCERO 

The tight draw of this lancero produces a rather thin 

smoke. It’s an herbal cigar with some sweet notes of 
milk chocolate, but the mineral finish leaves a chalky 
sensation on the palate. 

U.S.: $6.80 U.K.: N/A STRENGTH: Full 


MY FATHER LA GRAN OFERTA LANCERO 
A veiny lancero with a three-seam cap. It’s floral and 
perfumey with some acidic undertones and a woody, 
summy finish. 


U.S.: $10.00 U.K.: N/A =STRENGTH: Medium-Full 


GRAN HABANO COROJO NO. 5 LANCERO 
The almond and licorice notes of this pigtailed lancero 
become waxy and acidic with bitter hints of tar and a 
damp, mossy finish. 

U.S.: $8.60 U.K.: N/A STRENGTH: Medium-Full 
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petit coronas 


The petit corona is a quaint little format that, when blended properly, can offer the satisfaction of a cigar twice its size. 
In the world of handmade cigars, it’s considered one of the more traditional smokes. But, like with many traditional 
cigar sizes, the appreciation for petit coronas has been fading for awhile. Although Cuba has undoubtedly jumped 
on the thick cigar bandwagon, Habanos S.A. is still taking its small cigars seriously, as is shown by the tasting here. 
The Bolivar Coronas Junior scored 93 points, one of the highest-scoring cigars of the issue. It possesses the strong, 
earthy qualities of a larger, quintessential Cuban Bolivar but does so in condensed form. The small 42 ring gauge 
certainly allows for plenty of savory notes, but also concentrates the spice, making the cigar bracing and vibrant. In 
Cuban cigar factories, this size is referred to as a perla, and it shares its exact dimensions with the Cuban Partagas 
Short, which scored 91 points. Both have a similar spicy intensity, though the Partagas Short enjoys popularity that 


Bolivar doesn’t, as it’s a larger, global brand and can be found in most La Casa del Habano shops in Cuba. 


CUBA BOLIVAR CORONAS JUNIOR 
RING GAUGE: 42 LENGTH: 4 3/8" _—_ Perfectly rolled with a flat head and clean wrapper. QE) 4 
FILLER: CUBA It’s a leathery, earthy smoke with a strong coffee bean 
BINDER: CUBA _ character and a sweet-and-spicy finish of dark chocolate 
WRAPPER: CUBA and dried jalapefios. 
BOX DATE: MARCH 2014 — U.S.: N/A U.K.: £12.13 STRENGTH: Full 


CUBA PARTAGAS SHORT 
RING GAUGE: 42 LENGTH: 4 3/8" — Toasty and woody at first, this little smoke gets Q) I 
FILLER: CUBA strong quickly, loading the palate with heavy notes of 
BINDER: CUBA nutty marzipan, espresso beans and a ground red 
WRAPPER: CUBA _ pepper spice. 
BOX DATE: MARCH 2017 ~~ U.S.: N/A U.K.: £12.57. STRENGTH: Full 


HONDURAS — 7-20-4 FACTORY 57 DOG WALKER 


| as . RING GAUGE: 40 LENGTH: 41/4" A petit corona that delivers big notes of strong coffee, E) O 
ISI ay aoe FILLER: HONDURAS, NICARAGUA, — earth and black pepper. Hints of rye bread and semi- 

=! es ey COLOMBIA _ sweet chocolate also emerge. Strong and heavy for such 

—= a PF BINDER: COSTA RICA =a small cigar. 





WRAPPER: NICARAGUA _ U.S.: $6.50 U.K.: N/A STRENGTH: Medium-Full 


HONDURAS ALEC BRADLEY BLACK MARKET PUNK 
RING GAUGE: 42 LENGTH: 41/4" =A dark petit corona that imparts an interesting QO) © 
FILLER: HONDURAS, PANAMA — combination of herb and spice notes ranging from 
BINDER: ECUADOR - saffron and clove to cinnamon and mint, all brought 
WRAPPER: NICARAGUA _ together by its woody core. 
U.S.: $5.95 U.K.: N/A STRENGTH: Medium-Full 





DOMINICAN REPUBLIC MACANUDO CAFE PETIT CORONA 
RING GAUGE: 38 LENGTH: 5" Tan and petit with a full draw, this little cigar offers a QO) © 
FILLER: DOM. REP., MEXICO nutty, woody smoke with background notes of espresso 
BINDER: MEXICO — and brown sugar. 
WRAPPER: U.S.A./CONN.SHADE — U.S.: $6.19 U.K.: N/A STRENGTH: Mild-Medium 
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CUBA 

RING GAUGE: 42 LENGTH: 5 1/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: OCTOBER 2016 


NICARAGUA 

RING GAUGE: 42 LENGTH: 5" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


DOMINICAN REPUBLIC 
RING GAUGE: 38 LENGTH: 5" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: CAMEROON 


CUBA 

RING GAUGE: 40 LENGTH: 4" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: NOVEMBER 2016 


NICARAGUA 

RING GAUGE: 38 LENGTH: 4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: ECUADOR 


DOMINICAN REPUBLIC 
RING GAUGE: 38 LENGTH: 4" 
FILLER: NICARAGUA 

BINDER: ECUADOR 

WRAPPER: MEXICO 


NICARAGUA 

RING GAUGE: 42 LENGTH: 4 3/4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


NICARAGUA 

RING GAUGE: 40 LENGTH: 4 1/2" 
FILLER: HONDURAS, NICARAGUA 
BINDER: BRAZIL 

WRAPPER: U.S.A./CONN. BROADLEAF 


ROMEO Y JULIETA ROMEO NO. 2 (TUBO) 
A skinny, veiny cigar with easygoing notes of flowers 
and herbs balanced by spicy, peppery undertones and 
sweet hints of caramel and cocoa. 

U.S.: N/A U.K.: £17.50 STRENGTH: Medium 


FONSECA NICARAGUA PETIT CORONA 
Oily and box pressed with a near-black wrapper. Strong 
notes of wood and licorice underscore the cigar’s 
sweeter, vanilla-like qualities and graham cracker finish. 
U.S.: $5.30 U.K.: N/A STRENGTH: Medium 


ARTURO FUENTE PETIT CORONA 

Rolled in a coarse, scaly wrapper, this little cigar draws 
easily, imparting a woody, herbal smoke that carries hints 
of toffee before a graphite finish redolent of pencil lead. 
U.S.: $4.94 U.K.: N/A STRENGTH: Medium-Full 


COHIBA SIGLO | (TUBO) 

The draw of this petit corona is slightly firm, but the burn 
is even. Initial puffs are rich and substantial with nuts and 
toast, but flavors lose a good amount of intensity. 

U.S.: N/A U.K.: £19.20 STRENGTH: Medium 


OLIVA CONNECTICUT RESERVE 

PETIT CORONA 

A golden-brown little corona with a fruitcake sweetness 
that hints of molasses and brown sugar, though the 
burn is inconsistent and the finish is earthy. 

U.S.: $5.28 U.K.: N/A STRENGTH: Medium 


E.P. CARRILLO INTERLUDE MADURO 
CARRILLITOS 

Covered in a dark, toothy maduro wrapper, this tiny 
smoke is strong and earthy with touches of sweet nuts 
and caraway seed. The finish is dry and papery. 

U.S.: $3.00 U.K.: N/A STRENGTH: Medium-Full 


JOYA DE NICARAGUA ANTANO 1970 
MACHITO 

The sweet, licorice notes of this dark petit corona are 
offset by hints of bitter woods. It burns evenly but the 
draw is a bit tight. 

U.S.: $5.30 U.K.: N/A STRENGTH: Medium-Full 


LIGA PRIVADA NO. 9 SHORT PANATELA 
The dark wrapper of this petit corona hints at the 
excessively charry character of the smoke, which 
carries notes of burnt earth, charred oak and 
over-roasted coffee. 

U.S.: $9.18 U.K.: N/A STRENGTH: Full 
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A cigar doesn’t have to be a powerhouse to be delicious. In addition to richness, sometimes complexity, elegance 


and refinement are the understated qualities needed to make a cigar stand out. These may seem like haughty words 


for tobacco, but they are quite fitting for the Warped Serie Gran Reserva 1988 Robusto, which scored 94 points— 


the highest of the issue. It’s named for the birth year of brand owner Kyle Gellis. Two cigars scored 92 points. 


The Archetype Strange Passage is a four-country blend made in Honduras for the California-based Ventura Cigar 


Co. Made in Cuba, the Hoyo de Monterrey Epicure No. 2 is widely appreciated for its subtlety, aroma and balance. 


NICARAGUA 

RING GAUGE: 50 LENGTH: 5 1/4" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


HONDURAS 

RING GAUGE: 50 LENGTH: 4 1/2" 
FILLER: DOM. REP., NICARAGUA, 
HONDURAS 

BINDER: HONDURAS 

WRAPPER: ECUADOR 


CUBA 

RING GAUGE: 50 LENGTH: 4 7/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: SEPTEMBER 2016 


NICARAGUA 

RING GAUGE: 52 LENGTH: 5" 
FILLER: NICARAGUA, HONDURAS 
BINDER: NICARAGUA 

WRAPPER: MEXICO 


NICARAGUA 

RING GAUGE: 52 LENGTH: 4 1/2" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: ECUADOR 


NICARAGUA 

RING GAUGE: 50 LENGTH: 4 7/8" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 

WRAPPER: NICARAGUA 


WARPED SERIE GRAN RESERVA 1988 
ROBUSTO 

Rich impressions of malty chocolate, coffee bean and 
earth unfold with each puff of this well-made robusto. 
It’s complex and delicious with an even draw and burn. 
U.S.: $9.00 U.K.: N/A STRENGTH: Medium-Full 


ARCHETYPE STRANGE PASSAGE 

SHORT ROBUSTO 

Sweet, warm notes of chocolate and toast set the tone 
for this box-pressed robusto, which also imparts a 
nutty, nougat sweetness and a salty hint of leather. 
U.S.: $9.59 U.K.: N/A STRENGTH: Full 


HOYO DE MONTERREY EPICURE NO. 2 
Floral and nutty, this well-made cigar also shows notes 
of leather and toasted almond before a sweet, honeyed 
finish. Elegant and balanced. 

U.S.: N/A U.K.: £22.30 STRENGTH: Medium 


SAN LOTANO REQUIEM MADURO ROBUSTO 
Covered in a dark, inky wrapper, this box-pressed 
robusto draws and burns evenly. Its complex, sweet 
notes of raisin and chocolate-covered almonds are 
accented by cloves and baking spices. 

U.S.: $8.00 U.K.: N/A STRENGTH: Medium-Full 


TATUAJE FAUSTO FT114 SHORT ROBUSTO 
Draped in a dark-brown wrapper, this well-made 
robusto has an earthy, coffee bean character with 
touches of spice, chocolate and dried fruit. 

U.S.: $7.75 U.K.: N/A STRENGTH: Medium-Full 


ONEOFF ROBUSTO 

The woody core of this reddish-brown robusto is 
framed by notes of honey, red pepper and crushed 
pistachio. A sweet-and-spicy cigar. 

U.S.: $14.95 U.K.: N/A STRENGTH: Medium-Full 
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HONDURAS 

RING GAUGE: 54 LENGTH: 5" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: HONDURAS 


NICARAGUA 

RING GAUGE: 52 LENGTH: 5" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


CUBA 

RING GAUGE: 50 LENGTH: 4 7/8" 
FILLER: CUBA 

BINDER: CUBA 

WRAPPER: CUBA 

BOX DATE: JUNE 2017 


DOMINICAN REPUBLIC 
RING GAUGE: 52 LENGTH: 5" 
FILLER: U.S.A./PENN. BROADLEAF, 
DOM. REP., NICARAGUA, ECUADOR 
BINDER: INDONESIA 

WRAPPER: ECUADOR 


U.S.A. 

RING GAUGE: 50 LENGTH: 5" 
FILLER: NICARAGUA 

BINDER: NICARAGUA 
WRAPPER: NICARAGUA 


NICARAGUA 

RING GAUGE: 50 LENGTH: 5" 
FILLER: NICARAGUA, DOM. REP. 
BINDER: NICARAGUA 
WRAPPER: MEXICO 


DOMINICAN REPUBLIC 
RING GAUGE: 52 LENGTH: 5 1/4" 
FILLER: DOM. REP. 

BINDER: DOM. REP. 

WRAPPER: DOM. REP. 


HONDURAS 

RING GAUGE: 50 LENGTH: 5" 
FILLER: HONDURAS, NICARAGUA 
BINDER: HONDURAS 

WRAPPER: MEXICO 


PADILLA CRIOLLO-98 ROBUSTO 

There’s a reddish-brown tinge to the dark wrapper of 
this cigar, which is a predominantly bready, nutty smoke 
with notes of wood, earth and vanilla. 

U.S.: $7.50 U.K.: N/A STRENGTH: Medium 


PADRON 1964 ANNIVERSARY SERIES 
SOBERANO 

Attractively box pressed, this robusto has an even draw 
and burn. The smoke is sweet, with cocoa, almond and 
graham cracker qualities, though the finish becomes a 
bit herbal. 

U.S.: $14.80 U.K.: N/A STRENGTH: Medium 


ROMEO Y JULIETA SHORT CHURCHILL 
(TUBO) 

A flat-headed robusto with a healthy-looking, medium claro 
wrapper. Floral at first, this cigar becomes earthy and spicy 
with big notes of walnut and a bit of maple syrup. 

U.S.: N/A U.K.: £23.10 STRENGTH: Medium 


ROOM101 FARCE IT IS A ROBUSTO 

The dense, chewy smoke of this robusto brings on 
notes of sweet mesquite, spicy wood and black pepper. 
The draw is open, the burn, dead even. 

U.S.: $10.90 U.K.: N/A STRENGTH: Medium-Full 


DON PEPIN GARCIA ORIGINAL INVICTOS 
The draw of this dark robusto is notably firm, but still 
imparts a bright, toasty smoke with a fairly rich cocoa 
sweetness. 

U.S.: $8.10 U.K.: N/A STRENGTH: Medium 


ROMEO SAN ANDRES BY 

ROMEO Y JULIETA ROBUSTO 

A near-black robusto topped with a round head. The 
earthy, nutty smoke shows additional notes of coffee 
and anise before a strong, dark-roasted coffee finish. 
U.S.: $9.35 U.K.: N/A STRENGTH: Full 


ASHTON ESTATE SUN GROWN 

21-YEAR SALUTE 

A nutty and slightly tangy robusto with notes of pear 
and licorice that lead to a woody finish. The cigar draws 
and burns evenly. 

U.S.: $18.25 U.K.: N/A STRENGTH: Mild-Medium 


THE OSCAR MADURO ROBUSTO 

The cap seams atop this dark robusto are separating. 
Big notes of wood overwhelm the palate leaving little 
room for the vague hints of leather and coffee. 

U.S.: $10.50 U.K.: N/A STRENGTH: Medium-Full 
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_. TOP SCORES 


swan? Warped Serie Gran Reserva 1988 Robusto 
met gg W : 
Nicaragua « $9.00 »« Robusto »« Medium-Full 





. | 93 Bolivar Coronas Junior 
| Cuba « £12.13 « Petit Corona « Full 


93 Fuente Fuente OpusX Reserva d’Chateau 
Dominican Republic « $15.30 * Churchill + Full 


92 Archetype Strange Passage Short Robusto 
Honduras « $9.59 « Robusto « Full 


9 Arturo Fuente Hemingway Work of Art Maduro 
Dominican Republic + $8.93 « Figurado « Medium-Full 





ore ey 92 Hoyo de Monterrey Epicure No. 2 
dasa ) Cuba « £22.30 « Robusto » Medium 










. fig ys 92 La Aroma de Cuba Mi Amor Reserva Beso 
£f Nicaragua + $9.25 « Corona Gorda « Medium-Full 


SLadven 92 Padron Family Reserve No. 45 
i Nicaragua ¢ $27.10 « Corona Gorda « Medium-Full 


TOP VALUES 


90 Alec Bradley Black Market Punk 
Honduras « $5.95 « Petit Corona « Medium-Full 





Pa | 90 Macanudo Café Petit Corona 
% Dominican Republic + $6.19 » Petit Corona « Mild-Medium 


raise 83 Fonseca Nicaragua Petit Corona 


Nicaragua « $5.30 + Petit Corona »« Medium 






" | Q7 Arturo Fuente Petit Corona 
y Dominican Republic « $4.94 « Petit Corona » Medium-Full 


OILIWA 37 Oliva Connecticut Reserve Petit Corona 
S Nicaragua « $5.28 « Petit Corona « Medium 


TOP SCORES, VALUES AND STRENGTH | BLIND TASTE TEST NO. 148 


MILDER CIGARS 


90 


90 


88 


86 


86 


Ashton Cabinet Selection No. 8 
Dominican Republic « $12.00 * Churchill » Mild-Medium 


Macanudo Café Petit Corona 
Dominican Republic « $6.19 « Petit Corona » Mild-Medium 


Davidoff Signature No. 2 
Dominican Republic « $18.90 » Panetela + Mild 


E.P. Carrillo New Wave Connecticut Gran Via 
Dominican Republic « $8.30 « Churchill « Mild-Medium 


Rocky Patel Vintage 1999 Connecticut Churchill 
Honduras « $10.10 * Churchill « Mild 





MEDIUM-BODIED CIGARS 


9T 


91 


90 


90 


90 


Punch Rare Corojo Champion 
Honduras « $6.29 « Figurado « Medium 


Vegas del Purial Gran Reserva Lancero 
Nicaragua « $9.20 « Panetela » Medium 


Padilla Criollo-98 Robusto 
Honduras « $7.50 « Robusto « Medium 


Padron 1964 Anniversary Series Soberano 
Nicaragua « $14.80 « Robusto » Medium 


Romeo y Julieta Short Churchill (Tubo) 
Cuba « £23.10 »« Robusto « Medium 





STRONGER SMOKES 


91 


9T 


9T 


9T 


90 


Alec Bradley Prensado Lost Art Churchill 
Honduras « $12.50 « Churchill » Medium-Full 


CAO Nicaragua Matagalpa 
Nicaragua « $6.59 » Corona Gorda « Medium-Full 


Laranja Reserva Lancero 
Nicaragua « $9.90 « Panetela « Medium-Full 


Partagas Short 
Cuba « £12.57 « Petit Corona « Full 


Bellas Artes Maduro Robusto 
Nicaragua « $9.50 » Corona Gorda « Full 


CIGAR AFICIONADO’S Classic 95-100 +» Outstanding 90—94 «+ Very good to excellent 80-89 - Average to good commercial quality 70—79 
100-POINT SCALE Don’t waste your money 0-69 « Not available N/A +» Note: all prices are manufacturers’ suggested retail, before taxes. 





The Jalapa ligero is more refined than other ligeros. Jalapa ligero, plus Cain's triple fermentation 
makes Cain Daytona a medium to full-bodied, smooth, rich, and flavorful smoke 
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0G TRINIDAD 

FUNDADORES (2009) 
While not covered in the most pristine wrapper, 
this 10-year-old Trinidad sings a song of 
sweetness with base notes of caramel, a mid- 
palate of almond-studded vanilla nougat and 
a slightly spicy upper register of gingersnap. 
Transitions from note to note are subtle, 
appearing on the palate individually and then 
harmonizing in concert. A slow-burning cigar 
that takes its time. —Gregory Mottola 


connoisseur’s corner 



















95 BOLIVAR 

CORONA GIGANTE (1994) 
Another example of a discontinued Cuban 
Churchill, and what a shame, for this big smoke 
is gorgeous, with a supple, chocolate-brown 
wrapper. The smoke is quite earthy, fairly bold, 
and somewhat dry, with lots of cocoa powder 
and almond along with a hearty mineral quality. 
Twenty-five years of age have tempered some 
of that trademark Bolivar spice, but it still has 
plenty of power. —David Savona 





A TASTING OF VINTAGE CIGARS 


o FUENTE FUENTE OPUSX 

PERFECXION “A” (2010) 
This massive Dominican cigar is more than 
nine inches long, the longest Fuente Fuente 
Opusx in the brand’s considerably large 
portfolio. It comes artfully presented in an 
individual wooden box, and the cellophane 
has yellowed over time. Age has barely 
tempered this cigar’s power. It shows red 
pepper spice from the first puff, layered over 
coffee bean, wood and red meat notes. 
The spiciness fades as you get deeper into 
the smoke, and it becomes increasingly 
woody, with a touch of mint. A well-aged 
powerhouse that takes two hours to smoke. 
—David Savona 


LA FLOR DOMINICANA 
2000 SERIES NO. 1 (1999) 
This lonsdale is nearly 20 years old, and it 
sports a dead-even burn, its white ash 
contrasting against the dark, toothy 
Cameroon wrapper. The smoke is mellow 
and nuanced, offering notes of honeyed tea, 
cinnamon and toasted almond. Further into 
the smoke, the woody note gets stronger. 

A balanced and elegant cigar from the past. 
—David Savona 


, 
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Nragos Return 


DOLPH LUNDGREN IS BACK, BUT THIS TIME THE ROBOTIC 
RUSSIAN BOXER FROM ROCKY /V HAS DROPPED THE 


CARTOON VILLAIN ACT 


BY ALEJANDRO BENES @ PORTRAITS BY JIM WRIGHT 


etective Jack Caine blasts through the 
door. He’s blond. He’s tall. As his right 
leg rises, his foot meets the face of the 
bad guy holding up the liquor store. 
The robber drops like a sack of pota- 
toes if a sack of potatoes had just been 
roundhouse karate kicked by Dolph 
Lundgren, playing the rule-breaking 
vice cop in 1990’s, I Come in Peace. 

“It looks perfect in the movie,” 
explains Lundgren, a former European 
karate champion who stands 6’5”. “If 
you look at that kick, it totally looks like it hits, ’cuz 
it is a hit.”” Lundgren says he slipped and the other 
actor wasn’t exactly where he was supposed to be. 

“Between him missing his mark and me slipping, 
I clocked him right in the head.” Lundgren chuckles. 

Lundgren has been in 70 movies, mostly in roles 
that call for him to be physical and violent. You prob- 
ably know him best for his monosyllabic turn as Ivan 
Drago in 1985’s Rocky IV, when he was 28. That’s the 
one in which Drago, the Russian semi-automaton 
boxer who speaks only nine lines of dialogue in the 
whole movie, manages to kill Apollo Creed in a box- 
ing match. Seeking revenge, Rocky Balboa (Sylvester 
Stallone) enters the ring against the nearly expres- 
sionless giant, a product of Soviet science who 





punches at a preposterous 1,850 pounds per square 
inch. As they meet in the ring, Drago utters, “I must 
break you.” As fists begin to fly, it seems that he will. 
Drago flings Rocky around the ring like a rag doll, 
landing punch after punch. 

“Rocky Balboa is in serious trouble!” the 
announcer yells. “They might have to stop this one 
before somebody gets killed!” 

Come on, man! Haven’t you seen the other Rocky 
movies? In the end, Rocky has avenged Creed’s death 
and knocked out Drago—and by extension 
Communism—with the Soviet politburo looking on. 
Now, more than three decades later, Ivan Drago is 
back, this time in Creed 2 (which hit theaters in late 
November). Lundgren has been busy, also appearing 
as King Nereus in the superhero film Aquaman, 
which came out December 21. 

“Sly [Stallone] and I stay in touch,’ Lundgren, 
now 61, says about how Drago’s return came to be. 
“So, he talked to me about Drago and told me it was 
a sort of ‘sins of my father’ story.” 

But the negotiation dragged on, and in the mean- 
time, Stallone stepped back from directing the 
movie. “I met with Steven Caple [the new director] 
and the actor [Florian “Big Nasty” Munteanu, a 
boxer] who was going to play my son. He’s a big 
Romanian guy. Caple rewrote the script and made it 


GROOMING BY MARISSA MACHADO #& PHOTOGRAPHED AT THE GRAND HAVANA ROOM, BEVERLY HILLS 
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more interesting than even Creed, and even more so for my char- 
acter. You know, I didn’t want to play a cartoon cardboard villain 
again. I did that and I’d rather not do it again.” 

Lundgren laughs as he lapses into the comic-book Russian 
accent from Rocky IV to explain that Drago—“He is not human. 
He is machine”—is in this latest incarnation “more human. It was 
180 degrees different approach from before. This is more gritty. 
More real. Even the boxing matches. There’s no crazy stunts.” 

“I end up in fights outside the ring,” Lundgren allows. “My 
fight is with the Russians who kicked me out and with Rocky and 
his lot, who kind of destroyed my life. That’s how I look at it.” 

Lundgren was eager to explore Drago’s pain. 

“The character is a more tortured character,’ Lundgren says. 
“It was fun, but it was draining. His whole life was taken away 





F 4 
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Lundgren is best known for playing the immensely powerful Soviet boxer 
lvan Drago, who took on Sylvester Stallone’s Rocky Balboa in Rocky IV 
(top). Lundgren reprised his role last November in Creed 2 (right). 


from him after he lost. Then the Soviet Union fell apart and he 
was living a really, really meager existence. Mentally, I prepared 
a guy who had struggled against the odds all these years. This was 
something I could relate to.” 

Lundgren grew up with a father who was “sophisticated,” a 
man who taught him how to smoke cigars, but who also abused 
him both physically and verbally. 

“You end up ina situation where you can’t run away. You can’t 
fight back,” Lundgren says. “That energy that was all caged up, I 
used it to become a karate champion. I had this killer instinct. I 
never wanted to give up.” 

Lundgren used his troubled relationship with his father to 
prepare for his return as Drago. 

“Tn this role, I’m playing him,’ Lundgren says. “And my son is 
playing me in my real life.” 

In real life Lundgren is much more complete than the violent 
characters he plays on screen. He’s actually downright friendly. 
Walking into V Cut Smoke Shop on Melrose Avenue, Lundgren is 
still tall and muscular, though, dressed in a casual blue jacket and 
jeans, not as imposing. His still very blond hair is cut short. He is 
greeted warmly by the V Cut guys and Lundgren erupts into a big 
smile. His baby face has turned a little more rugged with age, and 
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he speaks softly with a slight Swedish lilt as he hears about some of 
the “special stuff” the V Cut guys “always have” for him. Lundgren 
likes good cigars and enjoys more of them while shooting movies. 

“If I’m on a film set, I smoke more because there’s just noth- 
ing to do.” When shooting in the U.S., his go-to is a Davidoff 
Grand Cru from the Dominican Republic, but he has an affinity 
for Cuban cigars that began 25 years ago when he got married. 
His now ex-wife had grown up in Marbella, Spain. 

“We ended up buying a house there, which I still have. There, 
people smoke a lot of cigars so I got into it more. I started liking 
the Cubans, the Cohibas, Partagas and those.” 

Lundgren allows that his palate tends towards lighter cigars. 

“T like them kind of mild, and when you smell them they should 
smell a bit sweet and honey and light. Montecristo is a little too 
harsh. So, Cohibas and Partagas are pretty much my favorites.” 

Lundgren stays with Cubans while shooting abroad. 

“T smoked a lot for a while, especially in Montreal where I did 
a lot of movies and you get a lot of good cigars. I think I smoked 
four cigars a day. Small ones.” 

When at home in Los Angeles, Lundgren visits The Palm. “It’s 
really a guy thing. You know, the classic steak, a New York strip, 





with a baked potato and a really good wine. And then a brandy or 
a sambuca. Fernet-Branca is my favorite. It’s all part of a ritual 
and the cigar finishes it up quite nicely. For a while I smoked 
Romeo and Julieta Churchills. It’s a special occasion cigar.” 

Occasionally, Lundgren smokes with Stallone and Arnold 
Schwarzenegger, his costars in more recent flicks. “It’s a guys’ 
thing,” he emphasizes. “I think some of the younger guys on The 
Expendables took up smoking because Sly smokes, Arnold smokes 
and I smoke. It’s kind of pleasant to smoke a cigar together.” 

While he still puffs plenty of cigars, Lundgren has cut out 
most sugar from his diet, and has been working with a trainer to 
help his metabolism and strength after two hip replacements. 
The action star now has four meals a day, but smaller ones. 

“As you get older, your vices kind of go out the window. You 
can’t eat as much, you can’t drink as much. A cigar is one of those 
things you can do as you age. I usually smoke once a week in LA. 
I used to go to Caffé Roma in Beverly Hills with Sly and Arnold. 
The Montage is pretty good too.” 
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undgren’s well-documented story is one of hard work and 

recovery. He channeled energy from that abused child- 

hood into karate, ice hockey and weight training. He also 

became a juvenile delinquent in Stockholm—drinking too 

much and stealing motorcycles. As a result, he was sent to 
northern Sweden to live with his grandparents. At 18 years of age, 
Lundgren came to America to study. 

“IT remembered something my dad had told me,” Lundgren 
explains, noting that people are complicated. “My dad was this 
pretty smart guy, he was very charming, he was a nice guy most of 
the time when he wasn’t going nuts. 
And he told me, ‘Listen kid, this 
socialistic country [Sweden], forget 
it. You can’t do anything here. If you 
want to be somebody, you’ve got to 
go to America,” 

Lundgren received a bachelor’s 
degree in chemistry from Washing- 
ton State University. He has another 
bachelor’s from the University of 
Stockholm and a master’s in chemi- 
cal engineering from the University 
of Sydney (Australia). While there, 
he worked as a bouncer, channeling 
his “trauma” and karate skills. He 
also got more scholarships, among 
them a Fulbright to study at MIT. 

“There was just one little snag,” 
Lundgren recalls. While he was 
working a concert, he was spotted 
by Grace Jones, the Jamaican- 
American actor/singer. 

“I didn’t really realize right 
away why she’d picked this tall, 
blond, buff guy to be her special 
security,’ Lundgren reminisces. 
“But, you know, I found out later 
that evening. I ended up in a hotel 
room, missed a few classes the next 
day. She was a world-class artist, 
totally out of my league. That’s what I thought, but she didn’t 
agree. So, we ended up having this relationship.” 

Jones, who played the henchwoman in the 1985 James Bond 
movie A View to a Kill, helped Lundgren get his first movie role. 
No lines. He’s a KGB agent, seen in the background as a KGB 
general talks with bad guy Christopher Walken. The choice con- 
fronting Lundgren was to pursue chemical engineering or hang 
out in New York with Jones and the likes of Andy Warhol, 
Michael Jackson and David Bowie. He spent only three weeks at 
MIT. Then he got the part of Drago in Rocky IV. That, Lundgren 
says, is when his troubles really started. While he was finding 
success in LA, his demons returned. 

“IT did a lot of bad things to myself,” things that included a 
failed marriage and two daughters whom he says didn’t really 
know their father. “And, 25 years later, 40 movies later, yeah, I 
was a movie Star, but I was miserable most of the time,’ Lundgren 








told a “TED Talks” audience in 2015. Stallone to the rescue. 
Lundgren imitates Stallone. 

“Hey, Dolph, how are you doing? I’ve got this script, so check it 
out, see what you think’ Well, the script was called The Expendables. 
It was a big hit, I was back on the big screen after 15 years.” 

After another relationship, Lundgren got into therapy and the 
fog began to lift. 

“You relive your experiences, you cry, scream, you roll up ina 
little ball, you hit the couch with a baseball bat. I could sort of see 
my life come back to me. And the meditation helped as well.” 





\ 





He sought and received forgiveness from his daughters (whom 
Lundgren claims enjoy the smell of cigars because the aroma 
reminds them of him). He forgave his father. He began, he says, 
“this new life.” And he saw others in pain. Lundgren has dedicated 
a significant part of that new life to helping them. In 2014, he wrote 
and starred in the movie Skin Trade, about human trafficking. 

“IT had to play this character in the film where my daughter 
gets kidnapped and put in a cage. So when I got back to the States 
I checked out a few organizations. Now, he raises money to sup- 
port CAST, the Coalition to Abolish Slavery and Trafficking. 
Giving back has been its own kind of therapy for Lundgren. 

“If you heal yourself, you can heal others,” he says. “If you do 
that, it’s just the greatest feeling in the world.” 

It takes a smart and tough guy to make that journey. + 


Alejandro Benes is a frequent contributor to CIGAR AFICIONADO. 
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LORIDAS 





Florida, on a crisp spring 
morning in his pickup 
truck, Jeff Borysiewicz 
steals another look at his 
phone and furrows his brow. He’s worried. 
It’s perhaps the third time he’s checked 
his mobile device since leaving his 
Corona Cigar Co. superstore on Sand 
Road in Orlando 30 minutes ago. 
Borysiewicz isn’t concerned about traffic. 
Rather, he’s uneasy over the 10 to 15 mile 
per hour easterly wind and overnight 
temperatures that dipped to almost 40 degrees Fahrenheit, cool 
for this time of year. 

“T never really worried about the weather before, except for 
hurricanes. But now...” His voice trails off, and he takes a puff of 
his cigar. A little over six years ago, Borysiewicz’s primary focus 
was his chain of highly successful cigar retail shops. Today, 
though, he owns the only tobacco farm in Florida that is capable 
of growing cigar-quality tobacco. And just yesterday morning, he 
and his team planted about 2,000 fragile Cuban-seed tobacco 
seedlings in the earth, with plans to add more today. 

The drive through Clermont—a town located in the center of 
Florida—feels similar to other American suburbs. Couples walk 
their dogs on clean sidewalks and wave hello to one another as 
they pass, automatic sprinklers water the vibrant green front 
lawns of the evenly spaced houses, and a procession of about 
20 antique vehicles from the early-1900s approach in the opposite 
lane. Borysiewicz slows down to watch. He waves and beeps the 
horn a couple times. The drivers nod back and smile with pride. 
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riving throughClermont, The Sunshine State was once 
a major grower of cigar 
tobacco and the cigarmaking 
capital of America. 
Today, two companies are 
determined to restore 
the state’s cigar heritage 


BY ANDREW NAGY 
PORTRAITS BY JOSH RITCHIE 


On the surface, Clermont may seem 
like just another quiet residential area that 
has surrendered to big-box stores. But not 
too long ago, the city boasted a thriving 
citrus industry and still offers plenty of 
fertile farmland. For Borysiewicz (pro- 
nounced BOAR-shuh-wits), it was the 
perfect area to revive the state’s once 
proud tobacco-growing heritage. Since 
1996, he has been growing his retail cigar 
empire into one of the United States’ largest, 
with four stores in Florida that encompass 
roughly 22,000 square feet and sell millions 
of cigars each year. But in 2012, he developed an idea: He wanted 
to grow cigar-quality tobacco in Florida, something that hadn’t 
been done since 1977. 

Despite people calling him crazy, Borysiewicz purchased 20 
acres of farmland in Clermont and established Florida Sun 
Grown LLC in 2012. After a soil analysis, he improved the farm’s 
sandy soil by adding an irrigation system and a little agricultural 
lime to boost the ph levels. He then prepared two plantations, 
and built a curing barn. In March 2013, he planted his first test 
crop, half of it grown from Criollo ’98 seeds, the other half Corojo 
09, He got the seeds from Eduardo Antonio Fernandez Pujals, 
the owner of Aganorsa, a major force in the world of Nicaraguan 
tobacco. Borysiewicz wanted Cuban-seed varietals, he says, 
because “Cuban-seed tobacco is like Cuban people: It’s tough, it’s 
resilient and it can take weather.” In total, he and a team of temporary 
day laborers planted 5,000 seedlings of each varietal. 

The idea to do two seed types came from Fernandez. “He was 
like, ‘Plant them both. Then you'll have a test crop to see which 








Cigar retailer turned tobacco 
farmer Jeff Borysiewicz has 
dreams of making Florida a 

tobacco state once again. 
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A sight that has become uncommon in the United States: a field of fine cigar tobacco. This crop, in Clermont, Florida, is the work of Jeff Borysiewicz. 
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seed varietal works better, ” says Borysiewicz. “We did that, but 
I was totally unprepared. I never grew tobacco and had zero help 
as far as someone being there that ever [grew tobacco] before. 
But, I’d been on many farms, and Eduardo would go back and 
forth with me on what I should do. We sort of had the cookbook, 
but never actually made a cake before.” 

When Borysiewicz refers to that 2013 test crop, he calls it 
“wild,” meaning it was grown using only water but without the aid 
of added nutrients and herbicides. This helped him determine 
what type of agricultural pressures he would have to overcome, 
stresses such as foliar diseases and destructive insects. 

“Once you know what you are dealing with, you know how to 
spray for it,’ he says. His number one pest has been grasshoppers, 
which he keeps at bay with spray and a wall of sugarcane that abuts 
the dirt road next to his fields. Borysiewicz also encountered a 
nasty fungus that spread whenever the soil was kicked up, and 
fortunately he found a natural remedy: a weed called nutsedge. He 
used to kill it, but after he discovered it kept the dust from kicking 
up, he let it grow between the rows. 

It’s an example of how Borysiewicz realized that there is no 
step-by-step system to become a successful tobacco farmer. 
Microclimates and soils are too specific to certain areas. What 
works in one country doesn’t necessarily work in another. So 
Borysiewicz had to experiment and learn what works best for his 
fields. Since his first crop, Borysiewicz has battled all manner of 
pests and perils. He’s even survived a hurricane. 

“Irma came through, and that was a Category 5. I was scared 
on that one,” Borysiewicz says. The eye was forecast to go directly 
over his farm. Adding to Borysiewicz’s stress level was the fact 
that he is unable to purchase crop insurance since, being the only 
cigar tobacco farmer in Florida, there is no pool to spread the 
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risk. Worried about his curing barn full of tobacco, a structure 
literally held together only with sheet metal screws, Borysiewicz 
rented two U-Haul trucks. 

“My crew and I, we busted our ass packing all [the tobacco] 
and putting it in the trucks,’ he said. Borysiewicz parked the 
trucks in the open field that night. “By midnight, they showed the 
track going right over the farm... I really expected the roof of the 
barn to be gone, like a sardine can.” But fortune was with Borysiewicz, 
as the storm left little damage behind. 

His biggest challenge, though, is cost of labor, which he says can 
be about four times per acre than what it costs to grow in Central 
America. Additionally, Borysiewicz struggles to find workers who 
understand the nuances of tobacco growing, since it’s a crop that 
almost zero Floridian agricultural laborers are familiar with. 

After devoting 16 years to establishing a highly successful 
retail operation, why suddenly decide to pursue the life of a 
tobacco grower at the age of 50? 

“Since I was a kid I was into farming,” he explains. Though 
his head of dark hair and pointy beard are now speckled with bits 
of gray, Borysiewicz still has the barrel-chested build and forearms 
of aman who clearly enjoys getting his hands dirty doing physical 
work. He was born in Chicago and moved to Ocoee, Florida, 
with his family when he was six. By 13, he was earning cash asa 
laborer in a local orange grove. “I was making six dollars an hour, 
cash. But the coolest thing is I was driving around the orange 
erove on a big diesel tractor, which to me made it all worth it,” 
he says, beaming. 

So while Borysiewicz possessed an affinity for farming, his family 
didn’t own any land and so he was never able make a career out of it. 
Still, he never lost the bug, and when he began traveling to Central 
America for his cigar business, it was the farms, not the factories, 
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that always interested him the most. He enjoyed surveying the 
tobacco in the fields and asking the growers questions. 

Borysiewicz’s infatuation with farming may have kickstarted 
the idea to farm, but it was Florida’s rich history of tobacco- 
erowing that solidified his decision. 

Florida’s cigar tobacco culture began in the 1820s when a 
pioneer named John “Virginia” Smith settled in Gadsden County, 
just over the Georgia border. Smith originally intended to take his 
family and a group of settlers farther south, but one of his wagons 
broke down. He decided to stay when he realized the sandy soil 
was ideal for cultivating cotton and subsistence crops, but also 
for growing the Cuban tobacco seeds in his possession. Soon 
after, the settlers realized that the silky tobacco they grew with 
an appealing spotted appearance was wrapper- 
erade quality. By 1845, Gadsden County was 
erowing 1.2 million pounds of tobacco and 
shipping it to the booming cigarmaking industry 
in the Northeast as well as overseas. 

The Civil War delivered a big blow to the 
region’s tobacco industry. The North’s blockade 
stopped shipments, but more importantly, 
ceased operating capital from going South. The 
industry survived, though, and after the war, 
recovery slowly began. Then in the 1880s, 
Florida farmers experimented by planting 
Sumatra seed, a hot commodity at the time. 
Cigarmakers not only loved the flavor of Sumatra, 
but also its workability. Sumatra’s small central 
vein and thinness meant it provided more 
square feet of usable wrapper per pound. 

Almost overnight, Florida Sumatra-seed 
tobacco revolutionized the state’s cigar-leaf 
industry. Buyers proclaimed Florida Sumatra 
superior to actual Sumatra, and it gained a reputation for being 
distinct from Cuban-seed tobaccos grown in Connecticut. Soon, 
New York companies started investing heavily in Florida’s tobacco 
industry, and by 1890 Florida tobacco production reached 1.5 million 
pounds, according to the comprehensive 2003 thesis “Shrouded in 
Cheesecloth,” by Robert T. Pando of Florida State University. 
The state’s tobacco industry was chugging along, but it had one 
more innovation up its sleeve: shade-grown tobacco. 

While many believe the concept of growing tobacco under shade 
was conceived in Connecticut, its birthplace, according to multiple 
sources, was actually Florida. As the story goes, the heads of Schroeder 
& Bon, a New York firm with investments in Florida tobacco, were 
fans of the thinner, finely textured tobacco leaf grown in Cuba in the 
shade of orange trees. Under orders from Schroeder higher-ups to try 
the method in Florida, D. Alexander Shaw in 1896 experimented by 
planting Sumatra seeds on a small plot shaded by orange groves near 
Quincy, located in Gadsden County. The shade-grown Sumatra was 
thinner and more flavorful than the Sumatra grown in the sun, and the 
next year, he expanded his trial to a larger plot. The results were again 
stellar. Shaw applied for a patent (which would later be rejected) and 
established a company to build slat-shade structures. 

In 1898, Schroeder & Bon’s Florida operation would end up 
cultivating 100 acres of shade-grown Sumatra, enough to bring to 





market. In 1900, a Florida employee of the U.S. Department of 
Agriculture named Marcus L. Floyd would be moved to Connecticut 
to experiment there with the shade-grown method, where it turned 
into a major enterprise. The Connecticut River Valley would later 
become synonymous with shade, fields of white blanketing much of 
the lands east and west of the river. 

Beginning in the 1920s and lasting through World War II, 
Florida produced more than 25 percent of the shade tobacco 
erown in the United States. The good times, though, began to 
dwindle due to a complicated mix of rising labor costs, market 
consolidation and cigar companies choosing to switch to cheaper, 
homogenized wrapper leaf. Another contributing factor to the 
demise of the Florida tobacco industry was the long decline in 
handmade cigar consumption. 

After the U.S. passed the Cuban Embargo, 
Cuban tobacco growers such as Angel Oliva 
escaped to Florida and Connecticut to try and 
continue cultivating tobacco. At the time, green 
candela was the most popular cigar wrapper, 
but the embargo shut off all tobacco trade with 
Cuba, the supplier of candela. The new candela 
tobacco crops were promising at first, but soon, 
consumer interest shifted from green to natural- 
wrapped cigars. The last Florida candela crop 
was grown in 1977. 

Borysiewicz’s desire to reestablish Florida 
cigar tobacco, however, was not solely inspired 
by his appreciation of history. Taking a cue from 
the locavore movement, Borysiewicz believes 
smokers will gladly pay a little more money for 
a cigar that contains tobacco grown nearby. So 
in 2016, he partnered with Drew Estate to create 
the Florida Sun Grown cigar brand. The four- 
size, regular-production line is rolled in Nicaragua with a Brazilian 
wrapper, Habano-seed binder from Honduras, and fillers from 
both Nicaragua and Borysiewicz’s Florida farm. A limited-edition 
Toro scored 88 points in the July 10, 2018 Cigar Insider. 

The most ambitious project to include Borysiewicz’s Florida 
tobacco, though, is not one of his own brands, but rather a creation 
from J.C. Newman Cigar Co., Tampa’s oldest cigar factory. 

For those who know Tampa today, it can be difficult to fathom 
that it was once the center of America’s handmade cigar industry. In 
1886, when Key West was the biggest producer of cigars in Florida, 
Vicente Martinez Ybor and Ignacio Haya shifted their cigar 
production from Key West to Tampa, which had a population of 
only about 1,000 people. By 1900, the population ballooned to 
16,000, mainly with immigrants from Cuba, Spain or Italy. Most 
worked in one of the city’s 151 cigar factories, which produced 
nearly 500 million handmade cigars per year. At that time, 
tobacco from all over the world was being imported into Tampa, 
including Connecticut, Florida and even Cuba, with some 
205 million pounds coming in from the island nation. 

The boom times are long gone. The Great Depression, rising 
labor costs in the United States and a host of other factors forced 
many of Ybor City’s cigar factories to close long ago. Now, many 
buildings that once were cigar factories are vacant or in various 
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stages of “revitalization.” Some small shops 
still roll handmade cigars, but the new busi- 
nesses are geared toward today’s fashionable 
hipster: trendy cafés pour nitro-injected 
coffee, bars serve up intensive cocktail concoc- 
tions and craft beer, with a couple skateboard 
stores thrown in, seemingly for effect. 

One reminder of the glory days still remains: 
a stately red brick building with a handsome 
clock tower that looms over the neighborhood. 
Built in 1910 for cigar production by E. Regensburg 
& Sons, a famous cigarmaker who wanted to 
relocate from New York City, for decades locals 
counted on the clock tower’s hourly chimes to 
schedule their day. El Reloj (Spanish for “the 
clock”) has been the headquarters of the J.C. 
Newman Cigar Co. since 1953. 

The factory is far from dormant. Here, 
brothers Eric and Bobby Newman oversee pro- 
duction of bargain brands made on ancient machines that date 
back to the 1910s and still require many workers to operate. But 
more importantly, the Newmans are once-again rolling handmade 
cigars at El Reloj, a brand called The American that uses 
Borysiewicz’s Florida tobacco. 

The American is an audacious project, admits Drew Newman, 
general counsel for J.C. Newman and the son of Eric. He has a 
small, wiry build similar to his father’s, with keen, intelligent eyes 
and a full beard. The American, he says, was originally rolled in 
New York City by Regensburg in the late-1800s and became the 
first cigar rolled in the El Reloj factory when it opened. With his 
wife, Ariel Peters, Newman had been ruminating on the idea of 
reblending The American as a cigar made entirely from heirloom 
tobaccos grown in the United States. 

“Our fourth-generation business started 123 years ago when 
my great-grandfather went out behind his house into a barn and 
rolled 500 cigars by hand,” Newman says. “Rolling handmade 
cigars is how we got started. It’s how we had made cigars for 
decades, and I wanted to go back to our roots as a company and 
show and honor this history of American premium cigarmaking.” 

Finding the right tobacco wasn’t easy. “We looked at Kentucky 
fire cured, perique tobacco in Louisiana, and even some tobacco 
from Wisconsin. But it wasn’t right,” he says. When he heard 
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The American by J.C. Newman is rolled 
in the U.S., and made entirely with 
American tobacco. The cigar is the 
brainchild of Drew Newman (above). 





about Borysiewicz’s farm, he and his father took a trip 
to Clermont in 2015. “It didn’t feel like we were an 
hour away from Walt Disney World,” says Newman. 
“It become very clear, instantly, that this wasn’t a 
novelty. This wasn’t a gimmick; this was a real, 
premium cigar tobacco farm growing the tobacco 
the right way. The slow way.” 

After the visit, Drew struck a deal with Borysiewicz to 
receive half of that year’s crop (the other half went to 
Aganorsa). “Before Jeff started growing tobacco, we were 
kind of stuck. There just wasn’t enough of a variety of 
tobacco that could make a really flavorful cigar that wasn’t 
one-dimensional,” says Drew. After some trial and 
error, the blend was complete. The binder is 
Connecticut broadleaf grown by seventh- 
generation farmer John Foster, who also provides 
some filler from Connecticut Habano seed. Other 
filler tobaccos come from Mennonite family 
farmers in Pennsylvania. Borysiewicz’s Florida 
Corojo ’99, with a slightly reddish tint and dotted 
oils, serves as the cigar’s wrapper. 

The American project takes the Americana 
theme to a new level. Everything concerning 
the cigar is made in the United States. The 
boxes are constructed out of U.S.-grown bass- 
wood and are constructed by The Millennium 
Wood Boxes Inc., a Miami company. The labels 
are printed by Action Label, a company located 
in Sanford, Florida, and all of the art and pack- 
aging was designed by Glenn Wolk, an artist 
based in New York City. 

More important, though, is that The American 
is being rolled at El Reloj. For now, only two 
rollers are making them, something J.C. Newman hopes to expand, 
but that’s an expensive proposition, as it’s cost-prohibitive to make 
handmade cigars in America. But as Drew points out, the goal of 
The American was never to make money. 

“If it was up to me I wouldn’t even sell it. We sell plenty of 
other cigars,’ Newman says. “It’s more important to me that the 
cigar gets in the hands of consumers who then really appreciate it 
for what it is.” 

The American project is just part of the ambitious plan for 
turning El Reloj into a destination for showcasing handmade 
cigars. “As we build out new rolling and aging rooms along with 
space to bulk ferment tobacco in our Tampa factory, we hope to be 
able to open up the space for visitors so that cigar enthusiasts can 
see and appreciate how fine, handmade cigars are made without 
having to fly down to the Dominican Republic or Nicaragua,” says 
Newman. After a soft launch in 2016, J.C. Newman hopes to ship 
about 50,000 of The American cigars in the coming months. 
If things work as planned, two other brands from yesteryear, 
Admiration and The 1954, will also be made at El Reloj. 

Both Borysiewicz and Newman understand that, in today’s 
marketplace, authenticity and transparency are driving demand. 
And what better story is there than a product, especially a cigar, on 
store shelves with a label that reads “Made In America?” 








Discover Your New Favorite Whisky 


Every issue features ratings and reviews you can rely on. 


| Whisk i 


ADVOCATE 


WHISKY 


OF THE 


q 
| | | 
7 . l : i _ = 
) Bey ) 
sill - : > 
=| £ - « nO ! 
| - a i ell | ' 
| afi - - : 
T “s —— | iF 1 . 

= = > a, | —_ 
E. ’ ies = i := i \ | 
1 2, UAL ™ a . 

= ; i = _| 
: = 5 ~ - ai | 
’ & a . ‘s Fo | ; ) | . , 
' ' 
| = . 
“ — hits WRIT = - 
. om ) . 
T BAR OL P 
i" 
2 Be J "9 






AND WHO yp 
OUR TOP 20 


3 MAKEITYOURBEST i = - . = 
& WHISKY YEAREVER =—<§ = —— i be —s 


DISCOVER 
FRENCH WHISKY ee — 
" THE BEST - ) —— - 
BIG BOX STORE 
. WHISKIES 


Visit WhiskyAdvocate:com to subscribe. 





























WHEN RESEARCHING 
HOSPITALS, 

CONSIDER HOW MUCH 
ESEARCH THEY DO. 


The research we do today drives medicine we will practice tomorrow. That's why we're very 
proud to say that during the last five years, Mount Sinai has ranked among the top four medical 
schools in the country in research dollars per investigator. Which hospital you choose can 
make all the difference in the world. mountsinai.org 














Se 
ee ee 


= — 





HABANOS S.A. 
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Cuban cigars are getting thicker and thicker each year sy GORDON MOTT 


wenty years ago, the thickest 

| cigar coming out of Cuban 

cigar factories had aring gauge 

of 52. Today, Cuba has 30 cigars that 

come in at 56 ring gauge or wider, 

including the Cohiba 50 Aniversario 

cigar, at 60. And the response to the 

global trend toward thicker cigars led 

by consumers and cigarmakers for the 
U.S. market is planned to grow. 

Habanos S.A. co-president Luis 
Sanchez-Harguindey Pardo de Vera 
says that the Cuban cigar monopoly is 
going to keep pursuing its strategy of 
producing fat cigars because that’s 
what consumers around the world are 
asking for. Walid Saleh, managing 
director of Phoenicia Trading A.A., 
which distributes cigars throughout 
the Middle East, says his customers 
love them. “This is definitely a trend in 
our area,” Saleh says. 

The infatuation with girth isn’t 
universal, however. Asian market 
sources report that because of cultural 
and historical considerations, most 
consumers there still haven’t jumped 
on the thick-cigar bandwagon. Norio Hattori-Paris, who works 
for Pacific Cigar Company Ltd., the main distributor of Cuban 
cigars in Asia, says that consumers who buy the fatter gauge 
cigars do so “mostly just to have them in their collections.” He 
adds that the majority, including himself, still prefer traditional 
sizes, and if they want a bigger cigar they opt for a double corona 
(with its relatively slim 49 ring gauge) or a Churchill (47). 

But Habanos keeps rolling out new sizes that push past the 
50-ring-gauge boundary. In September, the Hoyo de Monterrey 
Le Hoyo de Rio Seco (5 1/2 inches by 56 ring gauge) was launched 
in Lebanon as a regular-production extension of the Hoyo de 
Monterrey brand. Another high-profile 2018 addition is the 
Romeo y Julieta Grand Churchill, which, at 7 1/2 by 56, is one of 





Havana has been busy making thick cigars. A trio of chunky 
new Cubans, from left: Cuaba 20 Aniversario (56 ring), 
Cohiba 50 Aniversario (60) and Trinidad Topes EL (56). 


the longest of the thick cigars in the 
Cuban portfolio. It’s a limited-edition 
cigar, as are many of the other thick 
smokes, such as the Partagas Salomones, 
a 6-by-57 smoke made for La Casa del 
Habano retail shops, and the Cohiba 
Robustos Supremos Edicion Limitada 
2014 (5 by 58). 

In 2017, the only fat Cuban cigar 
announced was the Bolivar Mundiales 
(6 1/3 by 56), which will come in a 115th 
anniversary humidor. But 2016 was a 
banner year for thick Cubans, with four 
cigars sporting ring gauges of 56 and 
fatter: the Bolivar Tesoro (7 1/4 by 57), a 
Regional Edition Salomon made for 
Germany; the Cohiba Majestuosos 1966 
(5 7/8 by 58) a limited-edition Cohiba 
made for the brand’s 50th anniversary, 
which came in an ornate humidor; the 
Cuaba 20 Aniversario (6 3/4 by 56), 
which will also come in a special humidor; 
and the Trinidad Topes (5 by 56), an 
Edicion Limitada. 

But the star of the 2016 releases was 
the Cohiba 50 Aniversario, a 60-ring- 
gauge smoke that—up to now—is the 
widest cigar ever produced in modern-day Cuba. Also known by its 
factory name, Grandioso, it’s 7 inches long and is extremely rare, 
having only been sold as part of the Cohiba 50th anniversary 
humidor, of which only 50 were made, each containing 50 cigars, for 
a total global run of 2,500 cigars. The No. 1 humidor was auctioned 
at the 2016 Festival del Habano and fetched approximately 
$350,000 at the time. The other 49 humidors were auctioned to 
the main Habanos distributors around the world, with a base 
price of $227,000. Others have sold for even more. 

Most of Cuba’s global brands now have a 56-ring-gauge cigar 
or bigger. H. Upmann has the Magnum 56 (6 by 56) and the 
Supremas No. 2 (7 by 58), Partagas the Partagas 170 (6 3/4 by 56). 
And no one expects this fat cigar trend to stop anytime soon. 
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Please send all submissions to: Cicar AFICcloONADO/Moments to Remember, Worldwide Plaza, 825 Eighth Avenue, 33rd Floor, New York, NY 10019. 
Or email them to: momentstoremember@mshanken.com. To order additional copies of Cicar AFICIONADO, Call 1-800-344-0763. 
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John and Crystal Rokos celebrate their wedding day by lighting up some of Daniel Marcucci, winner of the 11th annual All In For A Cure poker event, 


Cuba’s most elusive cigars: Cohiba Behike. The couple savored these fine smokes __ receives congratulations from event co-chairs Tory Gregory, left, and Richard 
with John’s father, “Papa” Rokos, at Linwood Estates in Carlisle, Pennsylvania. Salmon, right, at the Grand Havana Room in Manhattan, New York. 
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Ralph Frickel and Gracie Bozick puffon Hoyo Jake Kimmelman commemorates his wedding to Jenna Heckler in style, lighting up fine cigars with family and 


























de Monterrey Epicure No. 2 cigars at the friends on the waterfront in Newport, Rhode Island. From left to right: Brian Kimmelman, Sam Kimmelman, 
Peninsula Hotel in Manhattan, New York. Michael Kimmelman, Nick Kossoff, Andrew Kossoff, the groom, Jesse Kimmelman and Michael Kossoff. 
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Louis “Lou” Anthony Conter, retired Lieutenant Commander of the United Good friends Corinna Butowski, Beth Borst and Mia Marzion live the good life 
States Navy and USS Arizona survivor, remembers Pearl Harbor with his as they sip libations while enjoying the pleasures of a handmade cigar gathering 
adoptive sons Jim Conter, Jack Kennedy and Paul Bright in Oahu, Hawaii. at the sixth annual Brew City Cigar Festival in Milwaukee, Wisconsin. 
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Cigars, drinks and sunshine. What more could you ask for? Jim Smith, Scotty Corerre, Rick 
Petrie, Scott MacFarlane and Chumley Pissarro light up in Lauderdale-by-the-Sea, Florida. 
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Founding members of the Red Tail Cigar Club light up handmade cigars on the 11th green of 
the Red Tail Golf Club in Avon, Ohio. From left: Tom Vaughan, Jack Kuhn and Dennis Rush. 
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Kurt Reis, Ismael Rodriguez, Manny Reis, George “G-Man” Santos and Terrance Palmer enjoy a 
round of handmade cigars at Maneeley’s Banquet & Catering in South Windsor, Connecticut. 
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Tim Postlethwaite, Jewel Want, Eric Goldman, Rick Kroos, Christine and Mike Sorhage and 
Rafael Sanchez mark the birth of Dennis Lopez’s first grandson with cigars in Oldsmar, Florida. 
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Members of the Shriners society light up cigars after lunch in Springheld, Massachusetts. From 
left: Steve Scarcelli, Mike Russell, Mark Scarcelli, Bill Russo, Steve Pavlak and Thor Wessell. 
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Bobby and Patty Johnson commemorate their 10th wedding anniversary alongside friends Liz 
and Billy O’Shea with a round of smokes and an excellent view atop Mt. Pilatus, Switzerland. 






¥ | 
a F 


a= 
© 


A LEGEND 
AMONG LANDMARKS 
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over 20 years, Shelly's Back Room is a 
comfortable, yet still elegant, retreat in 
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from a distinguished assortment of 


single malt and blended whiskies. 
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While deployed in Afghanistan, a group of United States Marines take a moment to relax with Lunch, dinner and late-night menus 
cigars. From left to right: Kyle Stephens, Jose Trochez, Kyle Sullivan, Brett Jones and Eric Benoit. wig | b sate 


offer the perfect complement to your 


cigar smoking pleasure. 


A new, state-of-the-art continuous 
fresh air system will make your visit 
to Washington's best 


cigar tavern even better! 
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Shelly's Back Room 





Gary Sander, Robert Snode, Claude Paumier, Tom Hackathorn and Frank Pugnale relax with 1331 F. Street NW « Washington, Ae 
handmade smokes and tasty libations during their weekly cigar social in Louisville, Ohio. 202.737.3003 * SHELLYSBACKROOM.COM 
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Friends and family savor handmade cigars to honor bride and groom Karlyn Newlyweds Vlada Zdravkovic and Brianna Schmidt Zdravkovic mark their 
and John Church at their special wedding reception in Denver, Colorado. wedding day with Cuban cigars and California wine in Napa County, California. 











Paul Cravens, Tom Caywood and Dwight Price travel from Lexington, Kentucky, Friends Tye Raagner, Gord Cooper, Todd Duncan and Ray Shewchuk puff on 
to Havana, Cuba, to celebrate their 60th birthdays with excellent Cohiba cigars. handmade cigars while camping on Brae Island in Fort Langley, Canada. 
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Tim and Diane Mahoney light up at the Excellence El Carmen hotel with cigar The family that smokes together stays together. Carlos Soldrzano and 
store manager Jorge Bautista Pollantis in Punta Cana, Dominican Republic. stepdaughter Tatiana Palma Vaughan savor cigars in Managua, Nicaragua. 
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JACOB KEPLER 
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Friends Cliff Abney, Al Bertieri, Ben Laparne, Theron Tilgner, Kaare Hunt and Mike Dewitt raise a glass to a great evening at Big Smoke Las Vegas. 





A packed house: Cicar AFICIONADO executive editor David Savona speaks to the sold- Dapper gentlemen James Duplisea, Eric Trammel and David 
out crowd of cigar fans at the Big Smoke Las Vegas daytime seminars. Villaloboso enjoy cocktails and cigars at Big Smoke Las Vegas. 


Big Smoke Lights Up Vegas 


’s a Sin City tradition—for the past 23 years, cigar connoisseurs from all over 
the globe have come by the thousands to smoke, drink and attend educational 
seminars at CIGAR AFICIONADO’S Big Smoke Las Vegas weekend. This past 
November, nearly 4,000 Big Smoke guests took home dozens of premium handrolled 
cigars, spent the weekend indulging in fine food and drink, and shook hands with 
some of the best cigarmakers in the industry. The Big Smoke travels next to 
Hollywood, Florida, on March 23rd. It returns to Vegas November 15 through 17 





for another extravagant, smoke-filled weekend. —David Clough 
For complete coverage of the Las Vegas Big Smoke, Cigar legend Carlos Fuente Jr. of Arturo Fuente Cigars greets and 
go to cigaraficionado.com takes photos with fans at the Big Smoke evening celebration. 
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made for you 








In a world of fast food and one-size-fits-all sensibilities, how often does something feel made especially for your The “Made for You” 


section celebrates those items that are created with such high quality of hand workmanship and degree of customization that they 


become individual to you. In each issue, our editors will endeavor to bring you special things from anywhere on the globe, choosing 


them solely on the basis of outstanding quality. Our goal is to give you guidance on the best of everything. 


E GREAT ESCAPES—OCEANSCAPE YACHTS 

The old saw is the two greatest days in a boater’s life are when he buys 
and sells his yacht. But what if you could have the joys of boating without 
the headaches of ownership? That’s the concept of OceanScape Yachts, 
sort of a NetJets or Uber for boatsmen. It brings the concept of the sharing 
economy to the high seas, making use of luxury yachts that would otherwise 
Stand idle. From there, the club works to tailor your sea dream vacation. 
oceanscape.com 


GREEN SPEED—ZERO MOTORCYCLES 

Zero Motorcycles, a premier maker of electric motorcycles in California, has 
improved its Zero DS dual road and dirt models for 2019. This year’s edition 
comes with a dual-sport windscreen, tank grips and hand guards to go with 
its 116 Ibs. of torque. A phone app syncs with the bike, allowing you to seam- 
lessly change performance profiles when going from asphalt to dirt. The 
battery is now good for 163 miles (78 for highway), meaning you'll spend less 
time charging, and more time riding. zeromotorcycles.com 


ABLE TABLES—11 RAVENS 

The dream started with table tennis (see page 44) and soon moved on to 
billiards, poker and blackjack, shuffleboard and air hockey. The 11 Ravens 
concept was to eschew rickety ping-pong tables, suitable only for your 
basement rec room, and make sturdy gaming models better described 
as furniture. What has followed was a collection of modernistic designs 
(cantilevering is a frequent element), handcrafted out of scratch-resistant 
composite materials. Priced from $11,000 to $50,000, custom designs 
are available. 11ravens.com 


144 


LEGACY IN LEATHER—KORCHMAR 

Naples, Florida, is home to Rocky Patel cigars, gorgeous beaches and a 
100-year-old company making stunning leather goods in the United States. 
Korchmar began crafting leather visors for cars in 1917, and later moved into 
leather business cases. We are fond of its Twain weekender ($605), a 22-inch- 
long, full-grain leather bag with brass hardware, an interior lined in twill and 
outfitted with handy pockets. It’s sturdy, stately and perfect for short trips as 
it’s built to fit into an overhead bin, and to last. korchmar.com 


POCKET ROCKETS—FALLONCUIR 

Cigar cases need to be functional, but the best are also artistic statements. 
Among the exquisite pieces created by the craftsmen at Fallon of France, the 
FOLE Pocket Humidor stands out for its extravagance. Its brown buffalo 
leather exterior is enhanced with 23.75 karat gold. Inside is supple leather 
with a vibrant orange color. The smooth interior coddles your cigar, and the 
tight seal retains humidity. The company’s claim that it will keep a cigar 
humidified for one week withstood a test in our dry offices. 1,164 euro ($1,300). 
falloncuir.com 


STANDING TALL—LUTWYCHE TAILORING HOUSE 

“It's not just about wearing something appropriate, a suit should make you 
stand tall and feel confident.” As a motto it may seem like a mouthful, but 
when Tony Lutwyche delivers on his sartorial promise it’s a game changer. 
The London tailor’s new New York City shop is really a gentleman's retreat 
that starts with a client assessment based on posture and personality and 
ends with a timely delivery endowed with the famous Lutwyche detailing. 
lutwyche.co.uk 


WELCOME TO WHISKYS 
BEST KEPT SECRET 


) MORTLACH- 


SINGLE MALT SCOTCH WHISKY 
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The WEE WITCHIE 


2.61 DISTILLED 

















WELCOME TO 


MORTL ACH Please Drink Responsibly. 


MORTLACH 12 Year Old Single Malt Scotch Whisky. 43.49% Alc/Vol. Imported by Diageo, Norwalk, CT. 


